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[bookmark: _Toc109596034]Introduction:
For my assignment, I have written a reflection on my overall understanding of the online module Changemakers, Creativity, and Value Creation. I have carefully selected the four topics that make to the common good within the health and social care profession. I have carefully selected the topics from the 4 units that contribute to the common good within the health and social care profession, and these are Unit 1 - Topic 4 - Making Statements, Unit 2 - Topic 1 - Change Making - The Act of Creating Value, Unit 3- Topic 4 - Be In It To Win It and Unit 4 - Topic 1 - Measuring Success. I have selected 4 topics from each unit and interpreted my comprehension of the online learning material, also I have included an evaluation of my understanding of each of the topics I have chosen.

[bookmark: _Toc109596035]Unit 1 - Topic 4 - Making Statements:
By completing module unit1-topic 4, my interpretation of this topic is that governments and non-governmental organisations have established their values as a guide to treating people fairly. The four organisations mentioned in the topic all share very similar values, which are to treat people with respect and diversity. Small values are your personal, cultural, religious, and family values, and I have noted that learning and adopting them takes time and effort. (Dr. Hurd, A, UWTSD,2022). My analysis of big values is, that the wider society has its own values in place, for example, in the united kingdom, by law you must pass your driving test and acquire a valid UK Driving license and have valid car insurance to be able to drive your car. Small values are personal values, for example, my personal value which was given by my family and religion is that I must dress modestly and wear a hijab. 
My understanding is that wider society values are important because they establish discipline in our lives. If I were to drive a car without a valid car insurance policy and driving license, I would be breaking the law, because it would mean that I am not qualified to drive safely, and I could potentially endanger other innocent drivers on the road, and not to forget I was caught breaking this law I would end up in prison. Furthermore, my understanding is that small values are like self-discipline, for example, the values given by my family is important to me because it is also the same value for my religion and these values gives me a purpose to live my life according to my religion, and if I choose not to abide by this value my religion and culture both states I will be punished by God.
Robin Williams defines values as "fundamental concepts of the desirable within every individual and community." Furthermore, values are complicated precoding that is a consequence of acquired fusions of cognitive concepts with imperative elements. (Rokeach, M., 2008). The integrity of values and conduct is critical in developing an organization's identity and reputation. Diversity is likely to have a greater impact on the NHS now than it did in the early days of social assistance. The NHS values offer a common foundation for collaboration to achieve mutual goals at all levels of the NHS. These include respect and dignity, as well as being honest and upfront about their capabilities. They are devoted to providing high-quality care, and diversity is a key value of NHS England. (Pattison, S., Malby, B. and Manning, S., 1998).
[bookmark: _Toc109596036]Unit 2 - Topic 1 - Change Making - The Act of Creating Value:
This topic has taught me that a changemaker is someone who wishes to make a difference in society and accomplishes this by gathering knowledge and resources. It has occurred to me that to become a change maker, we must first grasp the many values of change. According to the Martin Lackéus, (2016) model, there could be five values of change: enjoyment value, influence value, economic value, harmony value, and social value. I have discovered taking a piece of paper and constructing origami out of it indicates that you have just created value. According to philosopher Tsunesaburo Makiguchi, value creation stimulates the development of human character trades so that our lives can contribute to the greatest good for ourselves, the community, and society. (UWTSD,2022).
 The Value creation Pedagogy promotes three concepts: beauty, benefit, and good. Beauty, according to Tsunesaburo Makiguchi, necessitates a sensory reaction from a person, which can lead to an appreciation of physical space for habitation. Benefit extends and expands the individual's experience such that the individual is better off, hence the experience should ideally result in a positive transformation. He defines Good as any effort to favourably contribute to the growth of the person, community, and society. Changemakers might utilise the value creation pedagogy as a framework to illustrate how their value affects the lives of individuals and societies. Furthermore, to make a positive change, active listening is crucial because the process of listening to the aspects people value and considering them in an active way will help you to develop a successful value creation. I have also learned that successful change requires collaboration between what we value and what others value (UWTSD,2022).
 According to my value creation analysis, we can all be changemakers simply by putting our labour into creating anything from scratch that provides value. Now that I know what value creation is, I can proudly declare that I am a changemaker who has exhibited value creation. This is because, for our restaurant, I performed a research survey to gather input from our customers, and I used the results to make menu revisions. One of the modifications was when I produced a meal for the menu, and I utilised customer feedback to inspire me to design the new dish, which became a popular dish at the restaurant.
[bookmark: _Hlk109595215][bookmark: _Toc109596037]Unit 3- Topic 4 - Be In It To Win It:
From this topic, I learned that different organizations and individuals use social networks to interact with people all over the world, businesses use various social platforms to promote and interact with potential customers. Social networks collect data such as digital footprints left behind by people all around the world, and these digital footprints are used by many organisations for research and marketing. Furthermore, I've discovered that creating a professional persona is a critical step in informing others about your professional offering. This is because building your professional character helps you stand out in a crowd, and you should be able to represent yourself both digitally and in person to do so. 
The information you post on social media reflects your digital persona, therefore we should be cautious about the information or content we offer on these platforms since it may not always give a real reflection of its goal, and I have learned that making a good impression can be the difference between success and failure. I now understand that your professional persona is formed based on your personality traits and the impression you leave behind; therefore, to protect your digital persona, it is critical to ensure your digital accounts are accurate and professional and personal accounts are kept separate, and you must be mindful of what content and information you share, as well as check privacy settings. (UWTSD,2022).
According to my analysis, social media is a powerful platform for networking, which may be utilised for marketing, data collecting, and engagement. Individuals may also utilise social networks to connect/join discussion groups, raise awareness, and obtain information, etc. Your professional identity is your personal branding in the workplace, It refers to how you conduct yourself publicly in a professional setting, as well as the image you project to others. It is the sophisticated way you present yourself professionally, and it is far from contrived or inauthentic. (Sykes, T, 2018).
Because I now understand the importance of digital footprints, I will be more cautious about the information and content I post on social media platforms; I will not post anything on social media that may portray me as an undisciplined person and interfere with my career goal of becoming a nurse; I now understand that, and bad impressions can sometimes outweigh good impressions. Since I've discovered the impact of social platforms, I could use LinkedIn to raise awareness for child bullying, as I witnessed other children being bullied in school as a child. However, I must be careful about what I share on social platforms, as I don't want it to be misinterpreted, and I must check my privacy settings to ensure my digital persona is protected.
[bookmark: _Toc109596038]Unit 4 - Topic 1 - Measuring Success
In this topic, I learned success is something you must define for yourself; no one can accomplish it for you. I learned that the Pygmalion effect refers to the impact that people have on you when they have high or low expectations of you, the Pygmalion effect may be mitigated by surrounding yourself with individuals who believe in you and demonstrating your talents and abilities to enlighten others about your potential. 
From this topic, I have discovered that how you feel about your wellbeing influences how you judge success; feelings of achievement stem from how we feel and evaluate our lives; and achieving eudaimonia permits individuals to attain success and feel pleased. This topic has taught me that there are five basic element indicators of your wellbeing, and each of these categories influences how we measure our success. Career wellbeing is one of the five essential elements of wellbeing, which is essentially how you feel every day as you keep yourself engaged.  The third component is social well-being, which includes how you feel about your connections in your life. Financial well-being covers how you handle your financial life. Another aspect is an individual's physical well-being, which includes your health and how it impacts your everyday life. Finally, your community wellbeing is determined by your level of involvement in the community in which you reside. Strengthening these five aspects of wellbeing will provide a better response to how we measure success. (Rath, T., et al, 2010).
My analysis is, that although society may refer to renowned and influential individuals as successful, however, this is not the reality; success may be a feeling or an accomplishment of an individual, your personal success measure is reliant on how you list the traits you desire to have to be termed successful. You may also judge your own success by establishing your own principles and working towards them; even if you occasionally fail, you may consider addressing the five elements of wellbeing to attain success. 
An example of my life experience is when, my goal was to get a respectable employment role and improve my financial wellbeing. I applied for a fraud investigations officer at HSBC Bank, and got to the interview stage, however I was in dilemma about if I would be a good fit for the position. During the interview, I experienced the Pygmalion effect because I kept thinking about my family's expectations for me to succeed, which motivated me to do my best. When I was issued a letter of acceptance for the position, I was overjoyed and filled with a sense of accomplishment. I immediately called my family to inform them of the news, and I expressed my gratitude for having such high expectations of me, as it inspired me to do my best during my interview.
[bookmark: _Toc109596039]Evaluation:
Overall, from my online learning of this module, I see a link of these modules to with the health and social care field, for example, big values are an important aspect of society, as wider society has values and expectations for healthcare professionals to safeguard their patients and treat them equally. Everyone deserves safe, high-quality care, whether they go to a physician, live in a nursing home, or have surgery. the CQC ensures these values and expectations are met. (CQC, 2022). Taking real-life experiences and turning them into change is how healthcare professionals can become changemakers and create value, by doing this, we can establish safer, more effective, and patient-centred care practices. (Johnson & Johnson Services, 2018). My understanding from this module is that healthcare professionals can use social network platforms to join discussion groups, and raise awareness about many health safeties issues, however, they must be mindful about what information they share online, as stated in the NMC guide for social media responsibility, nurses can use social networks to establish contacts, access resources, and access support. However, if they behave in an unprofessional or illegal manner on social media, such as by inciting hatred and discrimination, they risk jeopardising their careers. (NMC, 2022).
My overall takeaway from this module is that evaluating success can apply to the health and social care sector. For instance, health professionals can measure their success by how patients express their gratitude for the care they received. This can inspire them and give them a feeling of contentment, and another example would be when a senior member expresses appreciation for their continued attempts and hard work.
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