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This essay will critically examine the CSR policies within the event sector with particular focus on the festival Glastonbury, where the environmental, social and economic initiatives will be analysed on how it aligns with event sector using the case study on Glastonbury. in this essay will discuss use relevant theories like three pillars of sustainability which looks at the impacts make and gives good indication about how sustainable they actually are. the triple bottom line theory is another about how sustainable they actually are. Also, the triple bottom line theory will be discussed which looks at the balance between people, planet and profit will be implemented on Glastonbury in order to determine whether they compromise their sustainability in order to increase profits. This theory encourages organisations to be successful whilst also being mindful about their environmental impacts and maintaining a high level of sustainability. 

Sustainability is becoming a major concern in modern society, according to Thiele (2024), as people has become more conscious of the detrimental effects of environmental factors like pollution, resource depletion, climate change, and biodiversity loss, which have a big and negative influence on the planet.  Wickham et al (2021) highlights that within the tourism sector, sustainability is becoming the main focus as many of the industries like events causes significant environmental impacts, which as a result it is imperative that events has implemented Corporate Social Responsibility initiatives to mitigate to tackle these environmental problems in their operations. Fernando, J. (2024) says corporate social responsibility (CSR) refers to a company or service being committed to operate in an ethical, sustainable and socially responsible manner. 

Many different factors within the tourism industry have contributed to the encouragement of more organisations to be aware of sustainability and continue to grow and adapt in order to make themselves more sustainable. This is through factors such as increasing government regulations and also competitive pressures which as a result have impacted their policy in order to integrate sustainability in a more effective manner.  Mair and Smith (2022)

Organisations have also been encouraged to be more transparent about their sustainable measures which has also brought in the issue of greenwashing. Das, L. (2022) states that greenwashing is a PR tactic used by companies to appear environmentally friendly without actually changing its environmental impacts as an organisation. This can have an impact on organisations by pressuring other companies to follow in their footsteps which is why it's crucial that greenwashing gets called out. WU, Zhang and Xie (2020). 





Large scale events like Glastonbury generate a large amount of waste which creates different challenges about how to deal with it all in a sustainable way. Birch, T. (2020) states that since 2019 Glastonbury festival has generated over 2000 tons of waste every year. However, Glastonbury is meant to still be one of the greenest festivals for the way that they deal with this waste and incorporate other strategies in order to reduce their environmental impact.  However, according to Derrick, M. (2024) the on-site waste management facility ensures that all waste is properly recycled in order to reduce landfill. This shows us despite the large amount of waste they generate they are making positive changes in order to mitigate their environmental impact and promote sustainability.   Joutjärvi (2022) A big issue that festivals cause is people leaving waste such as broken tents and other belongings.  Glastonbury have tackled this problem by introducing ‘leave no trace’ since 2019 majority of tents taken home as 99.3% were taken home by festival goers and still as the festival take place every year since, festival goers are continuing to do so.

Glastonbury has positioned itself as a leader in sustainable event management, implementing policies that align with global CSR trends and expectations. Glastonbury has a strong commitment to CSR which is represented through their many initiatives in order to limit their environmental impact.  For example, in terms of an economic benefit, Glastonbury festival has many charitable donations helping many different organisations and people such as at the end of March 2024, Glastonbury donated £5.2 million to different organisations such as the NHS Oxfam and Greenpeace which shows their commitment to financially helping other organisations. Glastonbury not only helps large organisations but also supports local ones with a further £1.3 million being donated to support local charities and groups. Thomas, D. (2025).

In terms of their social responsibility, they engage with their local community by collaborating with numerous organisations and charities. For example, in Pilton and other nearby towns they have implemented different initiatives such as enrichment projects for local primary schools and also growing vegetables to donate to local food banks. These gestures show their positive impacts to the community as with their donations and other charitable gestures it is clear they are having a very positive social impact.   Anderton (2024)

Glastonbury have many environmental considerations, but as festival they one of the greenest in this respect as, since the 1980’s the festival has run on entirely renewable energy sources such as wind and solar which is unlike any other festival at this time. Hutin (2024)

They have also integrated other initiatives such as in the year 2019 being one of the only festivals to ban single use plastics on site, this suggests they clearly strive to be one of the lead influencers in the festival sector as their decisions will put pressure on other festivals to follow the same sustainability trend which will have a positive impact on sustainability in the festival scene. Later on, in 2023 Glastonbury also decided to be the first Uk festival to ban the use of disposable vapes on site. This is because of the difficulty of recycling these devices because of their lithium batteries and as a result banning them McLaren (2023). 

Both of these environmental decisions to mitigate the festival's waste clearly demonstrates their growing awareness about the issue of sustainability within the festival industry. This is why the organisation is setting high standards for other events and organisations to follow in their footsteps in order to make the world a more sustainable place. Eavis, E. (2024)

Looking at Glastonbury policies and initiatives in relation to the Triple Bottom Line theory, Glastonbury festival puts all of the different aspects of this theory. Firstly, Glastonbury helps people through its many different initiatives which include fostering community engagement.  This is through its volunteer schemes which are normally organised by Oxfam, a UK charity which yearly they donate a lot of money to. Oxfam gains Glastonbury roughly 2000 volunteers which is crucial for the festival as they do semi rely on volunteers at the event. This volunteer scheme creates a sense of community. TheSociologist (2023)

Volunteers at the event also receive free entry and accommodation in exchange for their efforts participating at the event which is another positive local incentive. This incentive has worked as often people have regularly re attended the event to participate which shows that Glastonbury festivals incentive works very well with the local community. Glastonbury also supports local businesses at the festival by letting them set up things like food trucks such as the organic Kitchen, a local food truck based in Glastonbury which offers a variety of locally sourced dishes. The festival also gives local artists the chance to shine. For example, Anne Cook, a local photographer, has been working with Glastonbury festival for the last few years Glastonbury.uk. (2021). This shows the organisation's support for local people and businesses. It also supports local charities which was previously mentioned with £5.2 million being donated to different charities by the organisation. 

Glastonbury Festival also has a neutral impact on the planet unlike many other festivals within the UK. This is through their green energy sources and also their green transport on site at the festival. The festival encourages the use of electric vehicles to transport both guests and goods around the site. This heavily limits their carbon footprint as not as much pollution is being created such as noise pollution from regular cars and also emissions from regular vehicles causing pollution. Birch (2024) 

The festival also promotes green travel to and from the event and encourages guests to attend by methods such as train, bus and lift shares to promote sustainable travel not just on the site of the event.

The event's extensive waste management strategy has also helped to reduce the environmental impact of the festival. The festival has its own recycling area and has the aim of recycling 60% of the waste which the festival generates which is quite an ambitious goal. However, the banning of single use plastics and vapes has made this goal more achievable.  Akshay (2024) The festival also encourages guests to bring products that are biodegradable to the festival as this is also another method which mitigates their environmental impact. The organisations push for guests to also bring things such as their own cutlery, plates and bags, this also mitigates the environmental impact as not as much waste will be generated as guests’ items won't be single use. Robinson, H. (2023)

The Three Pillars of sustainability judges the economic, social and environmental impacts that an organisation creates. Allen (2024).  These three pillars are meant to work in connection in order for an organisation to be able to be sustainable. When looking at the three pillars of sustainability in relation to Glastonbury festival it clearly aligns with this theory through their economic, social and environmental impacts. 
 
In conclusion Glastonbury festivals CSR initiatives are extremely beneficial at promoting sustainability and reducing their environmental impact. The organisation is effective at promoting community engagement with sustainability and a positive social impact through its community initiatives and various charitable donations. The festival demonstrates its strong feelings towards helping sustainability through its use of renewable energy and electric cars and its ban on single use plastics and vapes. All of these decisions show how aware the organisation is about their actions as they are constantly year on year finding more ways to be more sustainable which pressures other organisations to follow in their footsteps and become more sustainable. 

Additionally, it is clear that Glastonbury's social impact is positive through their relationship with local organisations and charities. Their volunteer scheme also makes the festival a more accessible and inclusive place for guests as anybody can attend just by volunteering to help at the event. From an economic standpoint the organisation also prioritises its long-term sustainability and ensures that profits made are put to a good cause such as donations, help to the local community and also making more sustainable choices as a festival. Reinvestment into greener methods to operate is essential to Glastonbury as one of the greenest festivals in the UK. Overall Glastonbury festivals approach to CSR is effective in balancing the people, the planet and profit as sustainability is clearly a priority and they do not put profit ahead of their morals as a business. As a business they also avoid greenwashing ensuring their reputation stays as the festival is already one of the greenest festivals within the UK. Glastonbury festival demonstrates that large scale events can still be sustainable and that positive changes can still be made as long as organisations are aware in order to make a greener future.
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