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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website

	Answer According to Nielsen (1993) website should open  within approximately three seconds. Cooking academy website open in 3 second and its loads quickly. (Nielsen, 1993).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website cooking academy contains several pages, like cookery classes, corporate events, gift vouchers. Customers using the main menu at the top of page drop down lists and heading which help customers to find information quickly. This clear layout helps users find information quickly and navigate the website without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 .

	Answer: Yes, customers can make booking directly through cooking academy.  on website Cookery class menu there is a lot of options you can choose. Choose a date and pay securely online. (benefits of booking system in a website) this booking system is easy and simple to use .


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Cooking Academy website is easy to use but few improvements could enhance the experience. Reducing image sizes slightly might improving loading times. When you open shop page the large spice platter image take too much space when scrolling down which can make page less pleasant to view. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Webpage professional layout. Large images , bold fonts and clearly seeing everything. On mobile vertical menu and easy scrolling. Some text and icons appear smaller and image change slightly but still it remains attractive and user friendly.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Website effectively uses imagery, video and colour to create warm. High Quality photos of people cooking and bright green colour attractive and look nice and professionalism.
Using imagery, video, and colour offers significant benefits across communication and marketing by enhancing engagement, improving comprehension and retention, and enabling emotional connection and brand identity (Loukas Kouvelis, 2025)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes the website includes an online chat tool called “Ask a question” it is powered by Custom GPT.ai and appears at the bottom of each page. The chat take few seconds to load but then allow to ask questions about classes, events and vouchers it will give a lot of information. Its  effective tool for customer support , helping and guiding users easily enquire about classes, vouchers, or other services. Benefits of using chatbot in website . (Stefanowicz, 2023).

	Question 2d – How effective are the social media links on the website?


	Answer:  Website includes social media links for Facebook, Instagram , LinkedIn and YouTube, which are displayed clearly at the bottom of every page .These links open directly to the cooking academy page. It is easy for peoples who visit their pages easy to follow the company and see updates. And it is beneficial for the page promoting classes events and improving customer interaction. (Seekmarketingpartners.com, 2025)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services made clear through the main menu and drop down sections on the website. Each section listed details about cookery classes , wellness workshops , team building events. And they also include images and prices for many options which helps to customer easily understand and help before booking.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available under the “About Us “ section. These revies shoe positive feedback from recent participants and describe their experience with class and events. And it help to build trust with the company that real customers are satisfied with the company. And give positive feedback for company. (Indeed Career Guide, 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cooking academy presents there services very professionally by images , detailed class description. Website layout looks modern and trust worthy. I would recommend it to others because classes run by professionals and there are many courses options which is good for beginners. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the  prices are shown for cookery classes and shop items .Prices reflect high quality experience. As the classes are taught by professional chefs. The font for some product prices in the shop section looks slightly blurry so font should be bold. Prices are not shown because they are customised so customers need to contact with the company .


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cookery Classes

	
	2. Cookery Academy

	
	3. Cooking lessons

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes when searching “Cookery Academy “ cooking academy website appears at the top of google search result.  This shows that company has good search making it easy for customers to find their services online. And it appears within top ten websites .people can easily search and open the cooking academy website.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes  websites are still very important fore modern UK businesses. They help to reach more customers and provide information about products , prices and services all in one place. Erb site make business look professional . Website also supports online booking, payments and communication which is very important foe customers today. Website helps businesses grow and stay in digital market. (Jackson, 2025)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation is i would suggest to add baking classes in main cookery section because i only see baking activities in under team building events not as separate course. This would attract more customers who are interested in baking. I would also recommend about prices , prices are slightly high. Offering smaller or beginner baking sessions at lower prices could make website more attractive to new customers.
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