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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site  loads almost instantly—there’s no noticeable delay when navigating around. It's responsive and doesn't keep you waiting.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site has several sub‑pages. On the main menu you’ll find sections like “Bowling”, “Leagues”, and “Just Bowling”, each offering different info and pricing .
Navigation is pretty straightforward: links are generally at the top or in the visible menu. You just click, say, “Leagues” to get details on their league options, or “Just Bowling” for pricing and booking options. It seems designed to guide users where they’d likely want to go—like booking or checking out offers.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the site offers an option to “Book Online”. It's prominently displayed on key pages like the home page and the “Bowling” page . There’s also the option to book by phone, with a number listed (0121 706 1669) .


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
[bookmark: _GoBack] ·  Modernise Design :Add better fonts, colours, and images to make the site more attractive and easier to read.
·  Mobile Optimisation :Improve mobile layout with responsive design and mobile-friendly buttons.
 Improve Booking Visibility :Make "Book Now" buttons easier to find and ensure the booking process is smooth.
·  Add Contact Options:Include a contact form or live chat so users can ask questions without calling.
·  Better Navigation :Use clearer menus, dropdowns, and a sticky navigation bar for easier browsing.
·  Add Multimedia :Use more images and videos to show off the venue and make the site more engaging.
·  Expand Social Media :Add Instagram, TikTok, or other links besides Facebook to reach more people.
·  Add Search Function :Include a search bar to help users find info quickly.
·  Improve Accessibility :Make the site more inclusive by following accessibility standards (e.g. alt text, screen reader support).



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The design feels functional but not very modern. It's clean and easy to read, but there isn’t much flair or visual polish—no fancy design, but it’s clear and to the point.

I didn’t directly test mobile view, but I did spot the notation “via mobile” beside some user reviews on TripAdvisor (TripadvisorTripadvisor) .
That indicates the business page is mobile‑responsive. It probably scales down cleanly on phones—since the layout seems simple, it's likely similar across devices with maybe streamlined navigation on mobile. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:· 
Imagery: Virtually none on the pages I checked. It’s mostly text-based—no big photos or galleries.
Video: I didn’t see any embedded video content.
Colour: Basic and minimal—just standard headings and plain white background. It feels very utilitarian.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No—there’s no chat tool visible anywhere. So if someone wants to ask questions, they have to call or maybe send an email (though no email is prominently shown for customer chat purposes).


	Question 2d – How effective are the social media links on the website?


	Answer: There’s a clear link to Facebook (“Like us on Facebook”) and a Facebook feed appears on the site acocksgreenbowling.co.uk That’s probably the main (or only) social link. It’s helpful for keeping updated, but absence of Instagram, Twitter, or other platforms means it's a bit limited.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The website makes its services clear by using different pages for each one, like "Bowling," "Leagues," and "Just Bowling." Each section explains what the service is, who it’s for, and sometimes how much it costs. There are also clear options to book online or call the venue, which helps customers know how to get started.
The layout is simple, with short paragraphs and headings that make the info easy to read. There’s also a Facebook feed on the homepage, which shows updates and offers.
However, the site could be improved by adding more detail and pictures or videos to show what the place looks like and what other services (like food or parties) might be available.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Acocks Green Bowling aren’t shown directly on the main website. Instead, there’s a Facebook feed on the homepage where you can see some recent posts and comments from customers. These can give an idea of what people think, but it’s not the same as having proper reviews on the site itself.
If you want more detailed reviews, you’d have to go to places like TripAdvisor or their Facebook page. Some of those reviews are a bit out of date, with the most recent ones I found being a few years old.
So, in summary:
Reviews are not clearly shown on the website, and the ones available online aren’t always up to date. It would be better if they added a review section or linked to more recent feedback.




	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website shows that the service is good by pointing out things like cheap prices, special deals, and being family-friendly. They also run bowling leagues, which makes it feel more professional and not just for fun. The Facebook feed on the site shows posts and comments from real customers, which helps prove people actually enjoy going there.
Even though the website isn’t super fancy or modern, it still gives off the vibe that it’s a friendly, local bowling alley that knows what it’s doing.
Why I’d use it or recommend it:
I’d go to Acocks Green Bowling or tell friends/family about it because:
-It’s affordable and seems fun;
-You can book online easily, so it’s not hard to plan a visit;
-It’s good for families or groups who just want a chilled day out;
-The fact they have leagues shows it’s not just a basic place – they take bowling seriously too.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes, the website does show some prices, especially in the "Just Bowling" section. It lists offers and deals, so customers can get an idea of how much it costs to play. However, not all pricing is fully detailed — for example, there isn’t a full price list for everything like food, party bookings, or extras.

From what’s shown, the prices seem fair and affordable, which matches the kind of service they offer. It looks like a simple, local bowling alley without loads of fancy features, so the cheaper prices make sense. You're not paying for a luxury experience, but more of a casual and fun day out, and the prices reflect that.
Even though they do include some prices, if anything is missing it might be because:
-prices might change often, like for special offers or events;
-they may want people to call up and ask, so they can give more details or upsell services;
-some things, like party bookings, might depend on group size or custom requests, so it’s harder to list exact prices online.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Birmingham

	
	3. Deals

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you search for "Bowling Birmingham Deals" on Google, Acocks Green Bowl's website appears in the top results. It’s listed on platforms like Yelp and Day Out With The Kids, and it appears in local listings such as Yell Marketplace and Let's Go Out. 
However, the website may not always appear in the top 10 organic search results on Google for those exact keywords. This can vary based on factors like search history, location, and Google's ranking algorithms. For more specific or niche searches, the website may rank higher.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still really important for UK businesses today. They act as an official online home where customers can find reliable information about products, prices, and services. Even though social media is popular, websites make businesses look more professional and trustworthy. Plus, websites help companies show up on Google when people search for things nearby. Unlike social media, businesses control exactly what information they share on their websites. Social media is good for quick updates, but a website is the main place where all important details are stored. So, websites definitely still have a big role in modern business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could suggest one improvement for the Acocks Green Bowling website, it would be to add more photos and videos of the bowling alley and its activities.
I suggested this because pictures and videos make a website more interesting and help customers see what to expect before they visit. Right now, the site is mostly just text, which can feel boring and doesn’t show off the fun atmosphere. Adding visuals would make the place look more inviting and encourage more people to book and come along. It would also help the website feel more modern and professional.
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