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	Assessment Criteria
	Mark
	Allocated
Mark
	Comment

	1. Engagement with Literature Skills
	15%
	10
	The literature review is broad and demonstrates good awareness of contemporary debates around digital transformation, customer engagement, and retail competition. There is limited interrogation of contradictory findings, methodological weaknesses in prior studies, or theoretical tensions between emotional vs transactional engagement models. The review would benefit from deeper synthesis and more explicit critique of how legacy brands differ from high‑volume retailers.

	2.  Knowledge and Understanding Skills
	20%
	14
	This submission demonstrates solid understanding of digital marketing strategies and their relevance to customer engagement in the UK retail sector. The student clearly explains constructs such as engagement cycles, omni‑channel usability, and emotional storytelling. The conceptual framework is coherent, but the distinction between transactional and emotional pathways could be articulated more rigorously. A deeper theoretical insight into how digital complexity interacts with customer experience would strengthen this section.

	3. Cognitive and Intellectual Skills
	30%
	15
	The cross‑case analysis identifies meaningful patterns, such as the divide between emotional heritage branding and transactional digital systems. The student demonstrates competent abductive reasoning, moving between theory and evidence to develop context‑dependent insights. However, the analysis remains largely descriptive, with limited interrogation of alternative explanationsThe conceptual model refinement is thoughtful but lacks deeper critical engagement with boundary conditions. 

	4. Practical Application Skills
	20%
	12
	The practical implications are relevant and appropriately linked to the findings, demonstrating the student’s ability to translate academic insights into actionable guidance. Recommendations such as prioritising platform simplicity and aligning digital marketing with supply chain capabilities are sensible. However, the section lacks operational detail: there is no guidance on how managers should assess usability, how to evaluate emotional storytelling effectiveness, or how to mitigate risks associated with digital complexity. 

	5. Transferable Skills for Life and Professional Practice
	15%
	12
	The dissertation demonstrates strong academic writing skills, professional presentation, and clear communication of complex branding concepts. The structure is logical and well‑organised, with clear progression through chapters. However, several issues reduce academic professionalism. Several references are incomplete or missing publication details. Reference list contains formatting inconsistencies and missing DOIs/URLs.

	
Total

	100%
	63
	

	General Comments
This submission is clearly structured and demonstrates strong engagement with digital marketing, customer engagement theory, and the UK retail context. The comparative case study approach is appropriate and the student shows good interpretive ability. However, the analysis remains largely descriptive, theoretical integration is uneven, and several figures/tables lack academic quality. Referencing and formatting inconsistencies also reduce the professionalism of the dissertation. The result is provisional until confirmed by Examination Board



	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	100%

	
	Up to 1 week late (50% Max)
	
	

	
	Over 1 week late (0%)
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