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Introduction
During this essay there will be discussions on the relevance of Ethics within Marketing decisions which modern day businesses need to consider when they are doing any marketing. Secondly in this essay there will be discussions on, social and targeted marketing this will include how brands market and if they are ethically and politically correct. Whilst discussing all of this all of the information will be academically sourced and referenced using the APA reference style. 
Marketing
To be able to understand how to market effectively then businesses will need to understand what marketing really is. So, what really is marketing? Marketing is the activity which is set of institutions and process for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large. (Jaworski, 2017 ) 
There are many different types and ways of marketing according to the, Association of National Advertisers. For example, one of the most recent but common type being. 
Influencer Marketing 
The influencer approach to marketing is, instead of their being a large amounts of press releases and also the magazine exclusives. There is now a job called being an ‘influencer’ this is when they work on mainly social media then they will then create content for businesses so that they can then use their followings to be able to drive a brand image and also their products. Influencers will have a certain percentage of the products which they promote and receive. This is one of the most popular types of marketing. 
In addition, the influencer marketing according to the Association of National Advertisers the other types of marketing are as follows.
· Relationship marketing 
· Viral marketing 
· Green marketing 
· Keyword marketing 
· Guerilla marketing 
(Lutz, 2017)






Ethics
Behind every marketing campaign there is a team that needs to make sure that they are creating content which is ethically correct. According to the Institute of Business Ethics – ‘Business ethics is the application of ethical values to business behaviour. Business ethics is relevant both to the conduct of individuals and to the organisation as a whole.’ (What is Business Ethics?, 2020) 
The history of Business Ethics came into existence because basic ethical practise has been gleaned through research and practical study of how businesses function, and how they operate both independently and with one another. This is according to the corporate finance institution. (Business Ethics, 2015) 
 Consumers 
The importance of consumer behaviour in marketing is the long-term sales stability is not just about having an amazing product. It Is about meeting consumers needs and wants this way they will use their own ways of marketing for example, the customers and consumers will use words of mouth and also leave reviews on social media. The social media page of any business will be what most people look at before either visiting or buying from a store, so making sure that you have a good review page, is all about making good first impressions, delivering a good product or service and making sure that the majority of customers which you serve in that day all leave happy enough, so if they make a review then it will not dramatically impact your business in a negative way. This is according to a blog on consumers behaviour in marketing. (Team, 2020) 

Fair - Ethics and Marketing 
It is important of marketing ethics is that when a company charges the customer fair prices. But with the fair prices they must be able to provide their customers and consumers good quality products, but it is also important that the business provides their customers and consumers with a good after sale service. If the business was to make sure that they hit all of these goals and procedures then this may help the company increase sales and also if the company were to  have the increase in sales the overall morale in the company would rise. 
Business Ethics is required to check malpractices and offer the protection which the customers and consumers deserve and need.  Also, it is the businesses role to protect the interests of all the stakeholders. E.g. Employees, Suppliers. (R, n.d.) 

Unfair – Ethics and Marketing 
Businesses must make sure they are not being unethical as if they can destroy your reputation. Business must make sure that they are not making false, exaggerated or unverified claims. This type of unfair practise is very common in the weight loss industry, for example, business will convince potential buyers that a particular product can help them shed a certain amount of weight within two weeks without exercise or diets! 
Another way which businesses need to be careful of, is that they make distortion of facts to mislead or confuse their potential buyers.  This is something which many food and drink brands would do, for example saying something is sugar free… but in the real world they have put so many other add idents to make the food or drink just as sugary.
One of the most common unfair practises which goes on in the marketing world is the using women as sex symbols or as housewives in advertising. If you overserve online, on TV adverts and also even in newspapers – there is something very common about all of the adverts you would see, and that they normally have a very attractive or half naked women. But on the other hand, in a lot of TV adverts you will notice that a lot of cleaning, washing, and cooking adverts – this is normally mainly women who are advertising it. Is this because women used to do the majority of this chores? But, surely now we’re in the twenty first century women actually go to work and maybe in some households it’s the stay at home Dad or it may be the stay at home Mum. But in some recent primary research, the findings we’re that Children do understand that both Mum and Dad can go to work, and that they can both cook and clean the house as well. (Martins, 2020)
Business – Apple 
The first business which will be discussed and evaluated on their business marketing and how ethical their business is, is Apple. Apple is the most successful technology business in the world. Everyone will have at least heard of the business Apple. (Elgan, 2015) 
One of main reasons that everyone knows about Apple is that the household worldwide name, is because everyone knows it is the technology business, with the ridiculous pricing. But, is there real reasoning behind all of these crazy prices? 
The production costings for an apple iPhone 11 ProMax which retails for £1150 is;
· The screen will cost £51.48 
· The battery will cost £8.13 
· The triple camera (11 Promax) will cost £56.90
· Processor, Moderns and Memory £123.08 
· Sensors, Holding Material, Assembly and other £140.11 (Brown, 2020) 
This is a total of £379.70 – but how can they justify charging £1150 which is giving then a £770.30 profit! But, it’s not just that Apple then charge their customers extra money for their accessories, for example for a customer to buy a new charging lead then this would mean that they would have to pay £29. Apple have made their phones and accessories in such a way that makes needs and builds a customer/consumers reliance, so even though the product is expensive, they won’t want to go anywhere else to buy their technology from because they know how to use Apple products. Ethically, this isn’t the most ethical way which Apple could’ve taken. By charging expensive prices even just for accessories may have a negative affect on their branding, as some people can’t afford £29 every time their charger breaks!
On a marketing point of view, Apple make short, loud and eye-catching TV Adverts, but they also get their adverts from their third-party businesses. For example, John Lewis and Curry PC World, these businesses will do the promotions for Apple as well as Apple doing them themselves. As well as using third party businesses Apple also use celebrities to promote their Apple Music Service… In the ‘Taylor Swift – Distractingly Good Treadmill’ advert – this showed Taylor using Apple Music and the features on the app to the point she gets so into running and listening to the music she falls off the treadmill. This is demonstrating that Apple Music is distractingly good. (Apple, 2016)   
Apple have a large environmental footprint, but as a business they are trying to reduce their footprint by making all of their corporate operations worldwide are carbon neutral, Apple have done this by replacing dirty energy with clean reusable energy. All of the offices, stores and data centres are now all running off of renewable energy. In the latest launch live stream, Apple released that the materials which they use to make their products such as the power plugs and headphones are just being hoarded by customers and this is just adding too Apples carbon footprint. So, in the 2020 launch they have the decision to remove the plugs and the in ear headphones from their phone boxes – so, by removing the accessories from the box and becoming carbon neutral this is going to have the same effect on the planet as it would if they took 50,000 cars off the road! All of this information was stated in the Apple 2020 Launch Event livestream. (Apple, 2020) 
Starbucks
The next business which will be spoken and evaluated in this essay is Starbucks, the Coffee shop/brand. In 2019 Starbucks made a new marketing series which they recently won ‘All 4’s diversity in advertising award’  The name of this advert is ‘Every name’s a story’ this is all about a young girl call Jemma Miller – who is starting her transitioning into becoming a man. This is a very moving advert because you can see that Jemma is struggling with being herself and also your father clearly doesn’t know the signs and also still calls Jemma his little girl. The targeted market of this specifically the LGBTQ+ community. But also, to raise awareness of this is how people are actually feeling and this does go on. The best part of the Starbucks advert is that they don’t know put rainbows and logos all over the screen so certain people may ignore the advert. But because it is so subtle it will make people double think and also it will start the very important conversation of the LGBTQ+ society.   

As a business Starbucks has won for the twelve year in the row that it has been named one of the most ethical companies, this was recognised by the Ethisphere Institute. (Starbucks, 2018)
Starbucks have recently switched all of their coffee to Fair Trade in UK and Ireland. Starbucks have always been a good target for fair trade campaigning. The coffee shop markets themselves are very explicitly as an ethical corporation. Starbucks do have their own in-house certification system though which they claim to pay a higher price for their coffee. 
As a business Starbucks have increase their commitment to ethical practises for example, they have completely recyclable paper cups for their hot beverages, their straws too. Although they have plastic cups for their cold beverages Starbucks do offer their customers and consumers the chance to buy reusable cups. To help boost this Starbucks have offered an inhouse incentive that if a customer/consumer was to use their own reusable cup they would receive a 25p discount on their drink. (Starbucks: The Marketing of Ethics , 2019) 
Conclude 
Obviously, Apple and Starbucks are two very different business, but it is possible to argue out how one is a lot more ethical than the other. On one hand Starbucks is a lot more ethically correct than Apple… they are continuing to better themselves buy making small changes such as Fair Trade coffee beans and also making small incentives for their customers to be able to make them come back again and again. But, with Apple they have now made the decision to get rid of their in-ear headphones and USB plug… But, they have been cleaver to be able to make even more money out of their customers because they have now made their charging lead USBC into the lighting cable so this means that the customer would have too buy the plug which is even more money on top of the very expensive products.
In relation to their adverts – Apple have made their advert to raise awareness that all of their products come with iOS software which Apple have produced and the apps which are on this software are going to be able to potentially out do the competition. This marketing style is not raising awareness for anything in particular – but they only showing off their products. But, on the other hand Starbucks are being more ethical and also marketers than Apple, because they are softly showing that it is Starbucks ad… but more importantly they are showing that they as a business are supporting the LGBQT+ community and that it is ok for everyone to be exactly who they want to be. So, to conclude in this essay, it is obvious that it is Starbucks that wins the most ethical and marketing business. 
In conclusion, although the business world is full of competition it is important to remember that all businesses need to try their very hardest to be able to market well enough to be able raise awareness of the business but also be ethically and politically correct. But, watch that they are not offending or upsetting any member of society. 
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