Task 3 – Source Evaluation final

Student Details
Name and student ID: Dionne A Williams - 2543745
Business topic chosen: The use of social media to promote businesses
Title of source: 'There is a growing desire to use social media to promote business'. 2018. Financial Adviser, pp. 24.
The source I chose is: 
· https://librarysearch.uwtsd.ac.uk/discovery/openurl?institution=44WHELF_UWTSD&vid=44WHELF_UWTSD:44WHELF_UWTSD_VU1&ctx_enc=info:ofi%2Fenc:UTF-8&rft_val_fmt=journal&rft.volume=&rft_id=info:doi%2F&rfr_id=info:sid%2FProQuest&ctx_ver=Z39.88-2004&rft.jtitle=Financial%20Adviser&rft.isbn=&rft.btitle=&rft.genre=article&rft.aufirst=&rft.issue=&rft.aulast=&rft.date=2018-04-12&rft.spage=24&rft.au=.&rft.atitle=%27There%20is%20a%20growing%20desire%20to%20use%20social%20media%20to%20promote%20business%27&rft.title=Financial%20Adviser&rft.issn=09535276
How did you find this source? By using the UWTSD Library database  https://librarysearch.uwtsd.ac.uk (2018). “There is a growing desire to use social media to promote business.” Financial Adviser.
(e.g. Google Scholar, library database, google)
Why did you choose this source? 
The topic showed relevance to the use of social media in promoting business ideas and products and services. It also demonstrated proven value as well customer support in the products offered and service delivery as the product. 
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? Yes
Is this a useful article? Yes
Is this an academic source? Yes
Source: 'There is a growing desire to use social media to promote business'. 2018. Financial Adviser, pp. 24. 
Author: London: The Financial Times Limited (Financial Adviser)
Year published: This article was published in 2018 – 04 (pg.24)
Source: Newsbank Access UK and Ireland 2025 Edition - ProQuest Central 

Is it recent enough? Yes, because it shows the companies proactive approach to the use of social media in promoting there business and allowing customers the ability to see and evaluate there products and services. 
Why? I believe this article is reliable because it was published as a promotional benefit for the use of social media as a tool in attracting and interacting with potential mortgage customers for the purpose of in theory increasing growth and embracing the use of technology in reforming there processes, enabling customer reviews of products and services and hypothetically avoiding customer dissatisfaction. 
Author Credibility 
Who is the author? Jackson-Obot 
What are their qualifications or expertise? Writer at Financial Adviser
Reliability
Is the source reliable? Yes 
Why? Consider journal and available for industry professionals
(Consider journal, publisher, peer review, citations)

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?


