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[bookmark: _Toc82007407]INTRODUCTION
This essay is a description of a program, action plan of the Recycle week event and an approach to it after reading several sources of information, and from my point of view as a practitioner in this program throughout its development. In addition to describing the program, this essay is an analysis of community involvement, its role in contemporary society and other important aspects of the field of recycling and community.
[bookmark: _Toc82007408]MAIN BODY
[bookmark: _Toc82007409]Why Recycling?
Although recycling our waste plays a vital role, it is becoming increasingly evident that recycling will not be enough. First and foremost, we need to limit our consumption and eliminate waste. Cutting trash not only reduces our environmental effect, but it also saves us money. Make every effort to reduce, reuse, and recycle your waste. If you want to cut down on your consumption and purchases, try to reuse and repurpose as much as you can, and recycle anything that has reached the end of its useful life. Purchasing fewer products, using reusable bags, and avoiding single-use items can all help, as can composting at home or using a food waste collection service, purchasing secondhand goods, and giving used goods. You can also assist by planning of time, creating a shopping list, and storing all leftovers. Recycling is vital in addition to minimizing how much you use and waste (WM, 2021).
[bookmark: _Toc82007410]Recycle week
Recycle Week is Recycle Now's flagship annual event, and it is a national celebration of recycling. It's the one week of the year where retailers, brands, trash management businesses, trade groups, governments, and the media work together to achieve one goal: to galvanize the public to recycle more of the right items, more often (Recycle now, 2021). In keeping with the week's theme, "unusual suspects," people are encouraged to consider those items that are frequently overlooked when recycling at home. The week will coincide with a month-long campaign to encourage people to recycle more and waste less in September. The overall goal is to protect the environment by conserving raw materials by reusing products (WRAP, 2021). 
[bookmark: _Toc82007411]Action Plan
1. We formed a recycling club. There are many people who are passionate about recycling. That's why we decided to form a club and together to participate in recycling programs and community involvement in such programs. We set together for each a few recycling goals and when we meet them, we set out to remunerate ourselves with trips to amusement parks, movie tickets or concerts.
2. We added recycling bins to public areas. To make recycling an easy method for people, we got some recycling bins that we put next to the trash so that people don't find it difficult to do so. So, people don't have time to wonder if they should or not to recycle, because everything is simple and right next to them. We placed these baskets in public areas such as parks, markets, parking lots. We also purchased some baskets for our neighbors, at no extra cost because we checked the local collection program which ensures the collection of waste regularly (WRAP, 2020).
3. We offered people near our house and in public places, brochures, which explain different ways of recycling at home, at school or at work. At the same time, the brochures contain arguments for recycling, its role for the future of the environment.
4. Every day of these weeks, together with our club, we attracted other young volunteers interested in recycling to go to nearby parks and other public spaces where we collected waste and distributed it to be recycled. As a result of these activities, the young schoolchildren attracted their colleagues in a small recycling plan where they set out to clean the public spaces for the recycling of materials and to inform the other colleagues about the role of recycling in society (Recycle now, 2021).
[bookmark: _Toc82007412]How to inform or engage community?
An important episode of this program is to find as many solutions as possible to inform people that there is such a week, that we are working on this chapter and to encourage the community to get involved with us. I can say that informing was not as difficult for our team as it involved. Because it is about volunteering, not everyone sees this as a major responsibility but as a task for which they feel somehow responsible but do not know when to act on it. However, the program's action plan proposed ideas such as:
Write articles in your local newspaper: Even though digital news is much more current, many people still read local newspapers. That's why you publish ads about these activities in local newspapers. Send an article to your local newspaper describing the benefits of recycling if you want to get your neighbors’ attention. If you have a knack for writing, you could start your own daily, weekly, or monthly column that offers readers tips and tricks for properly recycling waste.
Educate the Community: Make use of social media and a website dashboard to promote recycling programmes and increase participation. Residents and businesses should be informed about acceptable recyclable products.
Concentration on schools: Often, our youngest citizens are the most influential change agents in our society. Recycling behavior will be encouraged in any location if the groundwork is laid at a young age.
Encourage new homeowners to communicate with you: People should be given welcome packets with information on the recycling services offered by the community to encourage participation and recycle habits from the very beginning in their new communities.
Prioritize efficiency: As part of your recycling program, you should consider implementing more effective collection routes that might be augmented by collection from companies and retail centers to reduce the fuel and equipment.
Communicate and engage: Be sure to share your success stories and metric data with your colleagues. Make sure they know about the benefits of recycling. Empower them so that they feel a part of the team and encourage them to get behind recycling legislation (Leila Dillon, 2015) (Epshtein, 2019).
[bookmark: _Toc82007413]The role of stakeholders
Stakeholders such as the Government, industry and trade, consumers and waste management companies, privatized waste management companies have a specific role and a lot of responsibilities:
· Make sure you have clear goals and recycling policies
· Encourage the sorting of waste for reuse and recycling
· Improve the conditions for recycling
· Adopt measures with a focus on practicality and achieving public consensus
· Assist in the sorting of waste
· Using eco-friendly products is recommended
· Facilities for storing recyclables should be provided at
· Recycling materials should be transported to the industries
· Distribute and sell products that are made from recycled materials
· This allows manufacturers to work together
· Promotes the development of technology (Solid waste collection and recycling, 2006)
Through this attitude during the recycling week, stakeholders show a greater responsibility. Analyzing their actions, from the point of view of the practitioner, we found that the degree of recycling could increase more if such measures were observed not only within a week of the year, but always. Stakeholders represent a massive community, the role and attitude of which matters a lot to convince the other part of the community that recycling materials every day will give us a better and cleaner planet in the future.
[bookmark: _Toc82007414]Social media 
Any recycling program should include the development of targeted information for your specific audience. Flyers, brochures, and newspapers along with web pages are important but the way we reach our audiences with recycling information is changing. Younger generations, who spend more time online for social or academic reasons, as well as their parents, are increasingly relying on social networks for communication. Most of these types of websites allow organizations, agencies, and governments to communicate directly with individuals in a two-way manner. Engagement in social networks is now a must-have for organizations and agencies that want to truly connect with their audience (Lidia Creech, 2020). As much as possible, we used the same sources in the program to make our recycling activity visible and to motivate as large an audience as possible to do so. To reach as many people as possible, federal, state, and local governments are increasingly using websites like Facebook, Twitter, and YouTube. To reach a wider audience, these agencies use social media. To influence and change public behavior, social media comes into play to "talk" with your target audience. By localizing information and making it truly relevant for their audience's needs, local governments can increase its efficiency (Recycle lives, 2021). 
Currently, the highest rate of wonderful results is offered by the Instagram platform because within it the promotion is done through the Influencer Marketing method. The influencer is considered a person, whose profile on Instagram exceeds a large number of followers from different communities, who can send or promote a message to his online community, so as to convince the public to act according to the plan or ideas proposed to him. Respectively, Influence Marketing is a method of collaboration between the brand or organization, and the influencer to make known the product or service it provides in order to generate a new user base, much faster. Statistics say that 92% of the community or users believe and act much faster when the message is presented by an idea leader-influencer, on social networks, than when they see the same message on TV or other information sources (Viral Nation, 2021).
[bookmark: _Toc82007415]CONCLUSION and RECOMENDATION
The Recycle week project that we discussed above is one of the most important national projects that includes a large number of participants and brings good results from good actions. However, reading several sources, I believe that such a project requires a stricter approach and a more accurate structure carried out with consistent steps. If I were to be active in such a project in the future, I would participate in compiling a preventive activity plan. I would suggest that the volunteer club be applicable to the younger generation, such as children, teenagers who are guided by teachers or other worthy people. While in the program, for the wider community, I consider that a permanently hired and remunerated team must act with a suitable salary for a work done accordingly. I would also be in constant collaboration with the local councils to have as many sources and other goods as possible that would help us to realize the proposed plans. Another recommendation would be for Recycle week to take place once a month and not once a year. All these being concluded, I can say that such projects deserve more attention and a more responsible attitude. It is a good plan that involves both the daily community and the stakeholders in activities that ensure a greener atmosphere in the future.
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