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	[bookmark: _Toc108047014]Introduction 
One of the biggest hotel franchises in the market and the hallmark of Hilton is Hilton Lodging & Conventions. The name has locations in significant downtown areas, close to runways, conference halls, and well-known vacation spots all over the world, and it cater to both corporate and leisure tourists. The Hilton customer reward system, Hilton Honors, is utilized by Hilton Accor hotels. Guests who make direct reservations using Hilton owned platforms get special savings and benefits include cost-free Wi-Fi, computerized check-in, central locking, and the opportunity to pick individual rooms using a phone device (Simkin and Dibb, 2013). 
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There is some vital marketing mix element or strategy in the Hilton hotels that are very important in the UK markets. The marketing mix component is given below in details;

Price
The hotel's goods are of the highest caliber, and the costs are commensurate with these benefits. Due to the level of luxury, services, and luxury, the hostel has various price ranges for various things. The pricing plan chosen is based on the preferences of the customers, who tend to come from the higher socioeconomic echelons of the population.
 
Product
Products from Hilton are designed to meet each client's specific demands. Services from Hilton Hotels provide unparalleled customized services and promise a special, satisfying journey for every client. Customers will have access to services that enhance the items they are supplied. Cleaning services are provided to guests at the property for an extra fee (Pike, 2015).

Place
Consumers can reach Hilton using a variety of media types. Through the Hilton hotel portals in many cities worldwide, consumers may easily make their reservations online. When customers have questions about the solutions provided, helpdesk representatives always respond.

Promotion
In some publications and outlets, the motel will run commercials. The business will take the form of a series of trade fairs throughout the world where its sales personnel will market its goods to potential customers. The business will collaborate with planes and travel agencies to advertise goods that speak to particular customers at various periods of last year (Baines et al., 2013).
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Strengths of Hilton Hotel
The strengths of Hilton Hotel are very significant for the organization in the hotel industry. According to which market niche is most willing to visit Hilton Hotels & Resorts, the homepage also alters when choosing other countries. Hilton also employs the cross-channeling strategy, which allows customers to contact the company through a range of channels.

 Weaknesses of Hilton Hotel 
The weaknesses Hilton Hotel are so critical for the organization in the hotel industry. Online, via the Smartphone app, and over the line are all available for making reservations. When feasible, remedies for the consumers' services are available in a prompt and pleasant response to adverse remarks, for instance.

Opportunities for Hilton Hotel
For the advertising and sales of its goods and services, Hilton could make use of various social networks, including Twitter, Tiktok, and Wikipedia, among others. The chain hoteliers should, above all, improve the convenience of the room (Hair et al., 2010).
 
 
Threats to Hilton Hotel
Certain Hilton Hotel staff members took secret details from the group of Marriott properties. In addition to driving home many stockholders, the case changed in recent decades and resulted in substantial fine payments.
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The fixed external elements that could influence of Hilton Hotel that is given below;

Political
Probably one of the best hotels widely is Hilton Hotels & Residences. As resorts must deal with the political climate in the various that it operates, the political situation of the group will become a critical component.
 Economical
A corporation should research the economic climate of a region before deciding to launch operations there. The hotel sector is impacted by economic variables in both developed and developing countries alike. Although these elements have little influence over the market, it has an impact on its overall profitability (Zikmund and Babin, 2015).

Social
The Hilton hotel chain is so well among tourists from other countries. Various societal elements, such as consumerism, shopping habits, total fertility rate, plane, female percentage, etc., have an effect on hotel funding. 

Technological
In present society, technologies are constantly. In able to thrive in strong competition, a corporation could afford to neglect these variables. The Hilton Hotel needs to modernize its systems as needed to enhance the value it provides to its clients.

Environmental
As going green becomes more advanced among individuals. Officials are very careful for the environmental task in the organization. Corporations are several times criticized for their environmental problems.

Legal
The government's regulations and laws most important effect in the environment. The restaurant should impose that mandatory for the employees as well as other legal framework legal frameworks to the involvement of the authority in NGO sector activities in the day to day (Lamb et al., 2011).
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The certain customers who want to create customer value and engage with Hilton hotel are given below;

A business needs to interact with clients in today's globalized world of tough rivalry to gain their loyalty. Visitors can interact with business clients in a variety of contexts. For instance, one of these involves using cable platforms. Consider that people require lodging while traveling to England. When travel visits Hotels.com, visitors will see thousands of lodging companies vying for the business by touting the greatest prices for the offerings. Visitors need the visitors to return, to stay with a particular hotel chain everywhere they go, spread the word about one's hotel, and persuade others to book rooms there (Blythe  and Martin 2019).

For instance, the very first thing it notices when visiting Hilton's homepage is that it prompts the visitor to choose a vocabulary. The business is incredibly inclusive since there are over 20 main dialects available. According to which market niche is most willing to visit Hilton Hotels & Resorts, the homepage also alters when choosing other countries. Hilton also employs the cross-channeling strategy, which allows customers to contact the company through a range of channels. 

Online, via the Smartphone app, and over the line are all available for making reservations. When feasible, remedies for the consumers' services are available in a prompt and pleasant response to adverse remarks, for instance. The most important thing is to always comprehend the client.
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There are found some effective use of digital Marketing digital in Hilton hotels by media and communication channels that are given below;

Content marketing
The most straightforward yet successful tactic is this one, which is especially successful for hostels. It entails producing information, such as images, films, essays, and newsfeeds that does not overtly advertise the company but instead sparks enthusiasm for it.

 
 Expand your social media presence
 Face book is the preferred channel for most internet users today. Web users often spent 30% of their time on Face book and Twitter. Hence, it is a fantastic location for ready. Particularly true for companies in the service sector (Silver et al., 2012).
 
Email marketing
Although being a dated electronic marketing strategy, it still works. This helps to keep customers happy in the hotel sector. Visitors can frequently inform company consumers about new deals and discounts by sending those emails.
 
E-Reputation
A new field of digital advertisement is this. It entails managing a company's internet presence, notably on users of social networking websites. Clients nowadays frequently research the company's reputation online before buying a product.
User experience
The majority of these promotional methods include getting tourists to view the web pages. Ultimately, not whether a client will place an order or indeed return to the page depends on their interaction there (Malhotra, 2015).


[bookmark: _Toc108047020]Conclusion 
The Hilton customer reward system, Hilton Honors, is utilized by Hilton Accor hotels. Guests who make direct reservations using Hiltonowned platforms get special savings and benefits include cost-free Wi-Fi, computerized check-in, central locking, and the opportunity to pick individual rooms using a phone device. The strengths of Hilton Hotel are very significant for the organization in the hotel industry. A business needs to interact with clients in today's globalized world of tough rivalry to gain their loyalty. Visitors can interact with business clients in a variety of contexts. For instance, one of these involves using cable platforms.  Certain Hilton Hotel staff members took secret details from the group of Marriott properties. In able to thrive with strong competition, a corporation could afford to neglect these variables. The Hilton Hotel needs to modernize its systems as needed to enhance the value it provides to its clients (Clow and James, 2013). 
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