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[bookmark: _Toc91243068]Blog 1: Jaguar - A diverse communication with the audience
A sense of touch with the audience has affected the living spectrum of the travellers through modifying the spaces inside the car. Communication with audiences brings a lot more perks to the productivity of the company. The fraternity of Jaguar has led the whole team in engaging with the customers through their brand engagement. There are certain measurements through which internal segmentation measurements of Jaguar could lay emphasis on the conversation scale with their customers. Thus, the segmentation is done on the behavioural aspects of the consumers who are living in the UK making it more strategic (Jaguar.co.uk, 2020). Jaguar presents a series of luxurious cars on behavioural and psychological factors and mainly targets the customers from upper-class income like business people, executives and professionals.
Jaguar has its own selective targeting strategies that help in attracting its audiences mainly in a group or for their potential audiences. This is how the company can increase their promotion techniques throughout their plethora of activities. Jaguar provides a very good brand image in front of their customers in maintaining their liaisons with stakeholders. A value that is processed is based on their internal strategies of the position of their operations regarding their business. The performance of Jaguar is internally maintained through its high level of engineering and advanced design. 
[bookmark: _Toc91243069]Blog 2: Travel making a different dimension with dynamic price
A compelling variation within the organisation that Jaguar is conditioned to be ordered by the Jaguar F-PACE identified to be one of the major handsome crossovers throughout the globe. It only made sense to the entire fraternity of Jaguar in preserving their original design formula for F-PACE. In 2021, the F-PACE uplift made their measurements regarding their facelift through the post and pre versions through subsequently tricking the two versions of Jaguar. An appreciation of their cars had been made through the subtle changes within the exteriors of the shields. A new rendition with new prices has been made in ascertaining a creative and advanced dimension of the product.
Pricing strategy regarding the development of internalised marketing allocation has led the organisation in maintaining their luxurious pricing amount in determining the concepts of the automation. Updated technology has been one welling up face-uplift PM2.5 filtration through the process of ionisation. A new Pivi Pro has a new pricing unit located in maintaining the simultaneous Apple initiated mechanism through advanced and erudite technology. Internal technological development helps in dealing with two LTE modems for the advanced requirement of pricing strategy with their luxurious promotional concepts.
[bookmark: _Toc91243070]Blog 3: Better than the living jaguar
A living Jaguar that is defenders of wildlife putting a caricaturist view to the automobile industry with their namesake making the car run fast on the roads. Travelling makes it easier for the riders to develop their understanding of determining the roles and existence of a smooth ride. An efficient traveller would be bothered to understand on which ground their development would be sourced. A behavioural aspect of Jaguar is related to creating luxurious dealing with the customers making the ride more comfortable to the user. Many such interior values have been easily produced and projected by Jaguar in locating their customers through luxurious lifestyles. 
The internal efficiency of ruling the roads is onto their programming and advanced technology helps in the development of the standard relating to its positive business operation and development. Transactional communication is considered to be one of the major aspects that Jaguar mainly applies to its business (Schneider and Arnot, 2018). An overall dimension has been made by Jaguar in initiating their limits to the upper-class professionals and business magnets. People who make sure about their regular integrity regarding their business development and activities are processed through enhancing their strategies regarding the business methods and strategies. 
[bookmark: _Toc91243071]Blog 4: Human with Jaguar in an urban world
Jaguar with its specific aspects relating to the business is relatable to the important factors regarding the strategies that are generated through their understanding relating to the combination of advanced engineering. Urbanisation is the main dimension for the growth of this organisation where mainly a reflective automotive tool is considered to be the main element for propagated lifestyle. Identification of business with their strategy is not limited to their internal infrastructure but is also related to their external development of business. Transactional communication strategy has been applied to this organisation in dealing with the audiences’ luxurious lifestyle (Cerrone and Mäekivi, 2021). It has been throughout the wellbeing of the time that Jaguar has developed its internalised operation regarding their business operation while developing their strategies. A perpetual development has been created for the sports paradigm where Jaguar mainly contributes to motor enunciation and programmed engineering. The highest efficiency must result in a detailed understanding of the plethora regarding the motor culture.  
Jaguar is related to the main factors surrounding the plans that are developed through their grasp of the combination of sophisticated engineering because of its special characteristics pertaining to the company. The key component for the expansion of this business is industrialisation, with a reflecting automotive tool as the major element for propagating a lifestyle. Jaguar has established its internalisation operation about their commercial operation while establishing their plans during the course of time (Alsamadani, 2018). The highest level of efficiency necessitates a thorough awareness of the multiplicity of issues surrounding automotive culture. Jaguar's internal performance is maintained because of its excellent design and engineering. Because the amount of value processed is determined by their own business strategy for positioning their activity.
[bookmark: _Toc91243072]Blog 5: Jaguar making its run to create value
A product line extension branding strategy is used by Jaguar Cars. Jaguar Cars have a reputation for bringing in the greatest used vehicles, renovating them to the highest possible standard and giving clients the exact product, price as well as the place they want. This is what their brand represents for Jaguar enthusiasts. They have no plans to branch out into other automotive brands (Bulatova et al. 2019). They desire to associate themselves with a brand as prominent as Jaguar and they keep bringing in the best of Jaguar Cars. This just serves to reinforce their present brand image among their audience. This is a classic example of a successful Product Line Extensions branding approach.
Jaguar seems to have its own specialised marketing tactics for attracting its target consumers, which are mostly in groups or for potential viewers. This is how Jaguar Cars can improve its marketing methods across all of its operations (Philip, 2017). In order to retain its relationships with key stakeholders, Jaguar maintains a strong brand reputation in front of its consumers. Jaguar's performance is maintained internally because of its sophisticated design as well as engineering. The value that is processed is dependent on their own business strategy for positioning their activities.
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Figure 1: Annual wholesale volume by Jaguar 
(Source: Statista.com, 2021) 
[bookmark: _Toc91243073]Blog 6: A living Jaguar can also speak
The first individuals that Jaguar Cars must address are its workers, as they are the organization's initial as well as most important point of contact with its consumers. Customers get a firsthand impression of Jaguar cars because of their knowledge as well as behaviour. That is what creates the brand's image in the marketplace (Collier and Gallagher, 2020). The value of the brand or its goods will be expressed through the use of the knowledge, behaviour as well as service of the workers if they perform successfully. They are also responsible for ensuring that the automobiles supplied to satisfy the quality requirements that have been promised. As a result, Jaguar cars’ value proposition is entirely dependent on their employees.
Jaguar Cars' suppliers are another important stakeholder with whom they must communicate. In order for Jaguar Automobiles to apply the same degree of competence in selecting and repairing cars, they must give extensive information on their latest models and technologies (Mohamed, 2017). Last but not least, they must convey their worth to their clients. Employees will be personally involved in this process once again. However, the Jaguar Cars brand is held together by the full experience from entering the showroom to leaving with a new Model and the subsequent experience with the automobile.
[bookmark: _Toc91243074]Blog 7: Jaguar going through the globe 
A live Jaguar that is a natural guardian, giving the automobile business a mocker vision with their trademark helping the car runs swiftly on the highways. Riding makes it simpler for riders to build their grasp of the responsibilities and existence of a smooth ride by allowing them to travel (Kim, 2018). An efficient traveller would be concerned with knowing where their development will come from. Jaguar's behaviour is linked to generating luxury interactions with clients, making the trip more enjoyable for the user. Jaguar has been able to simply manufacture and present many of these interior qualities in order to locate its clients through opulent lives. 
The resulting improvement of designing the roadways and sophisticated technology aids in the establishment of the standard linked to its good business operation and development. The multi-step flow theory of communication is regarded as one of the most important parts of Jaguar's operations (Sergio and Forsythe, 2018). Jaguar has created an entire dimension by opening its doors to upper-class individuals as well as business magnets. This is how Jaguar Cars can improve its marketing methods across all of its operations. People who ensure that their business development and operations are carried out in a consistent manner are processed by improving their company processes and plans. 
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