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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site is quite fast to load but looks like it is developed on the Wix platform that may have an impact on the speed of loading. The site is also sparse in terms of content facilitating quicker page loading times. Nevertheless, the ease of use could be the result of imperfect contents as opposed to streamlined design.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The navigation of the site is simple and the sections presented there are Home, The Spa, Treatments, and Contact. Nonetheless, some of the pages seem to contain little information. It is easy to navigate using a usual menu bar however, customers will be unable to browse the services since there is limited information on the site.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
According to the analysis of the site, no straightforward online booking system is evident on the first pages. Booking procedures also diminish convenience and reach of services with the customers possibly being required to call the spa or send their email requests directly.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The site requires considerable development of its content with respect to the services it to offer; detailed descriptions of the services, pricing data, and employee information. A booking system via the internet would be immensely useful. It would also be useful to provide more detailed information on treatment and the schedule of working time, well-defined contact information on the site to improve the experience of the customers.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The color scheme is well-proportioned, minimalist, the title of the site is represented as simple and the tag line states, your body deserves more. Nonetheless, the motif of the design is very primitive and unfinished. Being a Web site created with Wix, it is supposed to be responsive on any device, yet the lack of content does not make it possible to comprehend the aspect of mobile optimization completely.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site seems to lack the use of image or visible videos. The color palette appears to be dark and matter-of-fact, appropriate to spas. The site is however not very visually appealing and marketable since it does not feature engaging visual content like treatment room pictures, employee pictures or adverts.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site does not have any online chat seen. This is a lost customer-contact and on-the-spot assistance opportunity. Live chat is usually an advantage to modern spa sites because it helps answer the speedy questions regarding treatment, cost and availability, and the facility thus makes better services available to the customers.


	Question 2d – How effective are the social media links on the website?


	Answer:  Social media in the site is said to be weakly integrated. Although Eden Spa Harborne does have a Twitter/X account, which was created in 2014, there is no sign of an active social media presence, or of any recent posts. Well-integrated social media may help to present the treatments, testimonials of customers, and develop a community.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Product detail: The information on the site regarding page specific services is very little. Although the mention is made of wellness & skincare to the men and women, one does not find details of the treatment descriptions, service menu, or price personally available. The absence of such elucidation cannot support the perception of potential customers regarding the available services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are no customer reviews or testimonial displayed. This is a major weakness because contemporary customers largely trust peer reviews as far as deciding on the service provider is concerned. Lack of reviews, rating or testimonials declines the trustworthiness and credibility to the new customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The presentation of the quality of service is poor as it has scanty information. The professional tagline implies the intentions of providing quality services, yet there are no descriptions of the service and the qualification of the staff members, photos of facilities, or customer reviews that might infer about the quality of the service one can provide to other people. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices cannot be seen on the site. Such an absence may be due to deficient web pages development or even an existing policy to enable clients talking with their hands on a custom quote. But it may discourage customers who may wish to research about costs before getting in touch with you, due to the absence of pricing transparency.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa treatments Birmingham

	
	2. Beauty salon Harborne

	
	Wellness skincare Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
According to the results of the search performed by using the query spa treatments Harbours Birmingham, the Eden Spa Harborne does not emerge strongly in the first search results. Other local companies such as Harborne Spa & Clinic and Metro Spa are more recalled in the search results which means that Eden Spa Harborne has ineffective search engine optimization, and online presence.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the course of conducting business in the UK today, the websites are the most important part, especially of the service business. They act as digital fronts where customers can have 24 hours access to research and read reviews and make bookings. Since consumers are researching and booking services online, even in the post-pandemic period, online presence can be viewed as a component of an even more significant priority than prior to the pandemic. A professional site generates credibility, is more visible to search engines and is marketable. In the case of service-based companies such as a spa it is possible to see online presence which represents treatments, facilities and expertise that directly affect customers and market positioning.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The first suggestion that I would give is to prepare detailed content with the description of services, prices, profiles of staff, and professional photographs of procedures and buildings. This change is necessary since the existing site has not had much of the basic information that customers may use to make informed decisions. The next step which should be not less significant would be adding on-line booking. Such enhancements would transform the location into a selling mechanism rather than the simple holding pen by cultivating a sense of credibility in the market, prowess of the business establishment in the industry, and in tandem generate customers as opposed to other places in Harborne spa business.
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