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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The moment I enter the website link and press enter it load pretty quick and smooth also while surfing into deferent pages the website provide us with.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Yoga Reading website includes several sub-pages, such as a timetable, events, and courses. In addition, potential customers can easily move between these pages by clicking on the links provided.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes indeed. The Yoga Reading website does provide an option for costumers to make a booking online, but it depends on the specific class or service.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Yoga Reading could be improved for better usability such as:
1 Clearer navigation like make the main menu simpler and more organised
2 More Visible booking options like adding a clear button ``BOOK NOW`` somewhere on the top of every page.
3 We can improve mobile experience by making sure the website is fully responsive and easy to use to mobile versions
4 Making easy contact accessibility



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is pleasant to look at and matches its purpose, but with a few design improvements, it could feel more professional such as making it a bit more modern and consistent as in some sections may feel a bit outdated. Yes there are some differences between a mobile phone and a computer, mainly due to screen size and layout adjustments. However the content stays the same.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Yoga Reading uses Imagery, videos and colour in ways that support its calm and welcoming theme.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website does not appear to include an online chat tool such as Live Chat or Chatbot. It mainly relies on contact forms, email and phone details.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are not very effective, mainly due to their lack of visibility and integration. Making them more visible by adding icons on clear sections in every page 
Would improve users engagement and help promote the business more effectively


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made fairly clear and easy to understand to the costumers mainly through the structure and content of the website. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Website provides useful costumer reviews but they could be improved by adding recent dates ,ratings and more up to date feedbacks to increase credibility and relevance.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yoga Reading positions itself as a premium service through a combination of highly qualified instructors, including experts in Ashtanga and Iyengar, and an integrated, in house clinic for osteopathy and massage.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yoga Reading provides clear, transparent pricing on their website, featuring various class passes £13-£16 per session and a beginner’s intro pass, with specialized courses and corporate wellness options available. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga Classes Reading

	
	2. Yoga Studio Reading

	
	      3.   Yoga Berkshire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, Yoga Reading typically appears in the top ten search results for these terms, often occupying highly visible positions due to its strong local relevance and established reputation.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain extremely relevant for UK businesses in 2024 and beyond. While social media is vital for discovery, a website functions as the "digital headquarters" where the actual business transactions and deep brand building happen.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Me personally would add a Interactive Filter like “Start Your Journey” with the following futuristic option: Simplify the use journey for the new costumers to find out easy by manual research the difference between styles to know where they fit.
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