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INTRODUCTION

People’s actions, needs and desires are developed with the help of motivation. Motivation is the main reason for a person to continue his behavior and to move forward to achieve his goal. It is an inspiration which creates an ability in an individual to achieve his required aim. In this report entrepreneurial motivation is described. The motivation of an entrepreneur and the effects of those motivations are also highlighted. The process which activates an entrepreneur to achieve higher levels of his aim is basically known as entrepreneurial motivation. It helps and motivates an individual to achieve his entrepreneur goals and take them to a higher standard. This motivation is developed for making a mark on the world to prove oneself different from others. 
ENTREPRENUER MOTIVATING FACTORS

Entrepreneurship is a reflection of perspectives and level variables of an individual which includes values, behaviors, attitudes and entrepreneur motivation (Godwin et al., 2016). There are many factors which drive people towards starting their own business and to become their own boss. There are many factors which motivates an entrepreneur towards entrepreneurship are highlighted such as passion, success, identity, self-work and innovator. 

PASSION

The passion of an entrepreneur or his desire to create his identity is the basic factor which motivates an entrepreneur to startup his business on his own. He knows the risks which can occur in his way and he has the courage to take those risks and to prove himself different from others. The faith an entrepreneur possesses arises when he has the passion of doing something. The hard work and passion of an entrepreneur is the key towards his success and accomplishment of his goals.  
SUCCESS
When an entrepreneur achieves his goal in differentiating himself from others and brings change in the society, a feeling of pride is also achieved. This feeling of pride and success which an entrepreneur achieves makes other individuals motivated towards entrepreneurship. The feeling of success and the satisfaction of achieving one’s goal is the reason that people are attracted towards entrepreneurship. 
IDENTITY AND SELF-WORK

Identity and self-work is one of the essential factor which attracts about half of the world towards entrepreneurship. This factor is very motivational because it inspires people to work for themselves and to prove their identity to the world. The freedom which they require is not achieved by working for someone else so that is the reason many people are attracted towards entrepreneurship. Entrepreneurship makes them achieve the feeling of independence, freedom and self-reliance.
INNOVATER

The creativity and innovation of an individual also motivates him towards starting his own business and to present people with different inventions and ideas which are his own creativity. By working under someone else they cannot achieve the identity for their creativity which can be accomplished by starting a firm on their own. They can make any changes in their work without asking anyone. Innovation is a factor which helps entrepreneur to bring changes and show their creativity to the world. 
CHARACTERISTICS OF AN ENTREPRENEUR
According to Block et al., (2015) to start a new business an entrepreneur needs to be prepared to face the risks coming his way and to have an attitude to take those risks. An entrepreneur is one who wants to leave a mark on the world through his creative and different ideas. They do not want to go back where they come from and dislike education. An entrepreneur is one who starts his career from rags and turns himself to someone to whom the world knows such as Steve jobs, Bill gates, Walt Disney, Henry Ford and many more who mark their names on the world. The self-assessment of an individual is the main reason for their step towards entrepreneurship (Mahto and McDowell, 2018). The famous entrepreneurs such as Walt Disney, Henry Ford and Steve jobs were the one who were not rich by birth. The wealth and fame which they have earned today is because of their motivation towards entrepreneurship and the desire to make their own identity and to show people the world a new perspective. 

Mark Zuckerberg, Bill Gates and Steve Jobs were only college students when they first started Facebook, Microsoft and Apple. There are many more entrepreneurs around the world who are not much famous but they have earned what they wanted. There are some characteristics which an entrepreneur must possess to start a business.
VISION

To become an entrepreneur, the most vital element is vision to set up a start point from where and how to launch one’s business. An entrepreneur should know the tactics to inspire people so they can join their enterprise. His plan should be clear and straight so that it can be applied successfully. 

CREATIVITY

The creativeness of an entrepreneur is the key to his success. His uniqueness in the business will help him to create model he wants and by using the right strategies he can make his business successful. An entrepreneur must be ready to face any sort of competition. 

SELF-CONFIDENCE
An entrepreneur must believe in himself because his self-confidence is the path through which he can lead towards success. Every person has doubts in themselves but to become a successful entrepreneur he must know how to overcome those doubts so he can accomplish his aim. 

INDEPENDENT THINKING

The thinking and ideas of an entrepreneur are not bounded by others opinions. They are independent thinkers they always think outside of the box and do not bother about the questions coming from others which create hurdle in their way. 

FOCUS

An entrepreneur should keep his focus on his aim so that he cannot get distracted by the world. For a new entrepreneur it is necessary to keep focus on the object and the work they are doing to achieve good results and not to try any short cuts for fast results.

ACTION ORIENTED

There is no time for entrepreneurs to wait for miracles to happen in their firm. They are the one who take actions and make things work. They face the challenges coming their way and avoid delay in their work for better results. 
CURRENT PERSPECTIVES OF ENTREPRENEURIAL MOTIVATION

To become a successful entrepreneur the willingness of a person is necessary (Shane et al., 2003). Utilization, assessment and discovery of opportunities are involved in entrepreneurial motivation or it can be said that new and different services, products and process of production is needed. New organization forms, new strategies and different markets for the upcoming products which does not exists previously. Every organization no matter what their size is affected by entrepreneurship. It does not matter even if they are public body or private organizations. Some of the current perspectives of entrepreneurial motivation are mentioned below. 
ECONOMIC PERSPECTIVE
The person who engages himself in different business judgments in a challenging time and keeps his focus on activities which earn him profit is defined as entrepreneur. The work of an entrepreneur is to sell something at an uncertain cost which he had bought at a certain cost whether it costs him profit or loss. In other words an entrepreneur is known as an economic agent who works as a link which connects producer and consumer. For example, Dhirubhai Ambani a business tycoon from India who is the founder of Reliance Industries started his career as a laborer working for others. Soon after that he started his own firm by making link with the producers and the consumers. After his hard work and his dedication towards his work he is now a well know industrialist around the world. 
FUNCTIONAL PERSPECTIVE

A functional perspective defines an entrepreneur as an owner who is independent and endowed his business with intelligence and energy. In other words, the outcome of the investment decision is called entrepreneurship. The function of an entrepreneur is also described that he is the one who understands the latest technology and turns that technology and knowledge into some tradable products which are useful for people and also fulfill the needs of the consumers. The biggest example is Steve Jobs who created Apple Company and blessed people with the latest technology which has ease their needs and fulfilled their requirements. His different products have brought comfort to people’s lives. 
NETWORK PERSPECTIVES
The theory of entrepreneurship is surrounded by different social environment. There are two types of networks which includes formal network such as lawyers, banks etc. and informal network such as friends and family. A wide prose in entrepreneurial social processes is generated with the help of networks and is considered as a necessary element (Leitch and Harrison, 2014). The entrepreneurial process is also stated as a process which is implanted in a focus which is continuously shifted in social relations which are limited. An example of Coco Channel can be taken here, a fashion designer from France whose network was not wide as she started her own firm but after her hard work and motivation towards entrepreneurship she spread here network all around the world and now she is known as one of the top fashion designers around the globe. 
BEHAVORIAL PERSPECTIVES

The behavioral perspective defines the importance of personality behaviors which influences the failure or success of an entrepreneur. To establish some useful characteristics of an entrepreneur there should be focus of control internally, the avoidance of taking risks should be low, nature must be determined and the need to achieve high results should be present. An entrepreneur must be considered innovative, imaginative, creative and proactive so that he can accomplish higher goals. These personality behaviors are the reason an entrepreneur is different form business owners and managers. For example, Oprah Winfrey an American media proprietor who is well known for her Show the Oprah Winfrey Show. She is the one who presented people the show which is one of a kind in history till now. She is a woman who has inspired many people by her personality and is known as one of the influential women in the world. 
Apart from these well know entrepreneurs there are also students who are undergraduate and are motivated towards entrepreneurship because they need to prove themselves to the world. These are the students who will become leaders in the future and will show way to other people towards success. These young minds are more capable and have skills to build up their image and make a mark on the world. The development program of entrepreneurship is introduced in many levels including colleges and high schools. Entrepreneurship motivation has inspired students to get their graduation completed as soon as possible so that they can set up their mind and focus on their destination that what they need to accomplish in the future. 
EFFECT OF ECONOMIC AND CULTURAL ENVIRONMENT OVER ENTREPRENERUIAL MOTIVATION

The relation of motivation and value is quite close because they both are linked together to achieve the required goal. The level of importance of a goal is the reason an entrepreneur will work hard with motivation and will form action plans to accomplish his goals (Fayolle et al., 2014). For the growth of economic the endogenous element is Entrepreneurship. To clarify the concept of entrepreneurship one must need to have a grip over economic development and establishment. These two variables carry a positive relation between each other. Entrepreneurship has a direct impact on the economic growth these days. If the economic is on low scale then entrepreneurship will effect on low scale but if economic have a higher scale the effect of entrepreneurship will be on higher scale (Dejardin, 2016).
Entrepreneurship is considered as one of the key drivers which can affect the economic growth positively. According to an entrepreneur view there are three factors which affect entrepreneurship which includes cultural, economic and social variables (Castaño et al., 2015). An entrepreneur has his focus on business environment and the strength relative to the regulatory environment which is responsive to business operation which includes business startup, license dealing, working employees, registration of property, get recognized, protection of investors, payment of taxes, trading internationally, enforcement of contracts and closing of a business. External engagements are also concern of entrepreneurs which are affecting their country and their effects on political and economic instability. In other words, it can be said that there is a vital role of political stability in the motivation of investor while starting up a business.  
According to Aparicioet al., (2016) relation of innovative entrepreneurs and economic growth gives a positive outcome. The opportunity entrepreneurship is an outlet of establishments which enhance the economic growth. The role of culture in entrepreneurial motivation explains the level of economic growth and the affects which are made by entrepreneurship on income level (Liñánand Fernandez-Serrano, 2014). Furthermore, it is also shown that entrepreneurship capital is considered as a vital element for the achievement of economic growth (Urbano and Aparicio, 2016). A research model was developed which shows three variables on entrepreneurial motivation which includes importance observed of business environment, importance observed of social position and external engagement of country.
Now a day, entrepreneurship is all about finding opportunities around the environment which is likely to be changed. Today’s economic environment encourages an entrepreneur to start up their own business because it can boost their economy. Also, potential entrepreneurs have earned the support of government for their finance and on easy installments. Governments have also provided them less rates of interest and relaxation of tax. Furthermore, different development and training programs are started to polish the skills of an upcoming entrepreneur. According to Nabi et al., (2017) the impact of entrepreneurial motivation on higher education has resulted in entrepreneurial outcomes. Many capable and skilled entrepreneurs have entered in entrepreneurship to achieve something better for their future. 
There is another version which is more refined known as international entrepreneurship which carries the inception of cultural transition, a business of firm-level which had spread its wings across the globe. This kind of entrepreneurship helps in bonding with neighboring countries and boosts their trade across the globe to polish their links with other countries. International entrepreneurship is also called internationalization which has highly influenced business of many countries. The information about possible foreign market and industry is gained with the help of environmental scanning. The experience to foreign markets which is directly and strongly related with internationalization is highly dependable on research of strategic management. At the end, the key role is also played by financial strengths which are estimated with the help of ROE (return on equity) and commitment control. 
CONCLUSION
According to Locke and Baum (2007), an entrepreneurial motivation is one which involves motivation which leads and individual towards entrepreneurial goals which includes utilization and acknowledgement of various business opportunities. Entrepreneurship is an opportunity for an individual to choose his career and to understand the factors through which an entrepreneur can be motivated (Chinyamurindi, 2016). Through a wide theme of opportunity the motivation of becoming an entrepreneur is outlined. These themes include an opportunity which is out of struggle, an opportunity which carries self-development of an individual and an opportunity to serve. 
The economy of any country is directly linked with entrepreneurship. Along with economic the social factors also put a great impact on entrepreneurial motivation. As the market changes rapidly, the change in these theories is also necessary, not completely but a slight change is occurred in these theories. The satisfaction of basic requirements of an individual are the reason they are motivated towards entrepreneurship which includes a stability in their work-life, finance, social reputation and career achievement in future. Furthermore, these requirements are fulfilled when an entrepreneur is enhanced by opportunity recognition and entrepreneurial creativity (Chen et al., 2017). The motivation why entrepreneurs don’t quit is the stability they have in work-life and the achievement they earn in their career.
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