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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It is one quick site in 1s the page is open. Accordind (Sematext, n.d.) the site page need to be load bettween 0-2 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  There are too many sections — each of the 7 titles has multiple sub-items. Customers have to spend time going through each one individually, which can be time-consuming. According to (caci,2024), there can be at least 5 pages and more if needed. However, having 7 titles with many sub-items makes it time-consuming for customers to review them all.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: First-time customers must create an account before making a booking. In contrast, returning customers can access the booking system more conveniently since their information is already stored. According (Checkfront, 2021) there are five key elements of online booking. First, customers can easily compare available options. Second, they have access to all the information they need to make informed decisions. Third, bookings can be completed anytime and anywhere, offering greater flexibility. Fourth, customers can share and store important details for future reference. Finally, they maintain control over the entire booking experience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: First, the website contains many subpages, which makes it time-consuming for users to find the information they need. Although the search function can help users locate classes effectively, the amount of information presented can still be overwhelming. The booking page, in particular, should be more clearly organized to make navigation easier. Overall, users must spend considerable time browsing through multiple pages before finding what they are looking for, which reduces the efficiency of the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: On a computer, the website appears somewhat disorganized, making it difficult to navigate. However, on a mobile device, it is slightly easier to find information. Despite this, both versions display a large amount of information and numerous downloadable items, which can make the layout appear cluttered and overwhelming for users.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: When visiting the website, users first encounter three consecutive pages featuring images of food and people cooking. By exploring further, they can view additional pages that display the company’s clients through a rolling animation. The website also occasionally provides videos that demonstrate various recipes, offering visitors a more engaging and interactive experience. According to (Culham, 2025) Users tend to find visual content on websites more engaging than large blocks of text, and this increased engagement can contribute to generating more leads. However, simply adding images is not sufficient; they must be relevant to both the content and the target audience to achieve maximum effectiveness. In addition to relevance, the quality of images is crucial. High-quality visuals can significantly impact the success of an e-commerce website, as potential customers need to clearly understand how a product looks or functions before making a purchase decision.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes a live chat feature, which can be found at the bottom right corner of the page (indicated by a yellow circular icon). This tool is highly effective because it allows users to ask questions or search for specific information more easily, without having to navigate through multiple subpages. From a customer’s perspective, it provides real-time responses, enhancing the overall user experience. According to (Misiukiewicz, 2025) Live chat is significant because it prioritizes speed and convenience. Whether customers are purchasing a product, seeking information, or resolving an issue, live chat provides immediate support without the delays associated with email responses or phone queues. This immediacy enhances user satisfaction and overall website experience.


	Question 2d – How effective are the social media links on the website?


	Answer: Nowadays, social media plays a crucial role in helping companies increase their customer base, acting as a modern marketing platform.(Team, 2022) On this website, users can access links to all of the company’s social media accounts. By visiting the “Contact Us” section, users can find small icon buttons that provide information about these accounts, including the number of followers, videos, reviews, and recent posts. This integration allows visitors to connect with the company across multiple social platforms and enhances the overall online presence.
There are numerous advantages to using social media for businesses. Social media platforms allow companies to reach a wider audience, engage directly with customers, and promote products or services in real time. Additionally, social media provides valuable insights into customer preferences and behavior, which can inform marketing strategies and improve overall business performance. (Team, 2022)



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The classes are easy to find, and information about their prices and details is readily available. However, I noticed that the website advertises a “Book a Party with Us” option, which can be misleading. Upon further exploration, it becomes clear that customers participate in cooking activities themselves rather than having food prepared for them. This lack of clarity can cause confusion, requiring users to spend additional time understanding the service. In my opinion, improving the clarity of these offerings would enhance the overall user experience.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website features a section titled “Testimonials” under the “About Us” page, which contains a large number of customer reviews. However, none of the reviews include dates, making it difficult to determine whether the feedback is current or outdated. This lack of temporal context may reduce the reliability and credibility of the testimonials for potential customers.
According to (Beller et al., 2013) Systematic reviews provide a synthesis of evidence for practitioners, guideline developers, and researchers designing and justifying primary studies.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The company’s website demonstrates a high standard of quality. It features professional images, detailed course information, and an online shop for purchasing products. Additionally, the company serves prominent clients, such as Barclay’s Bank, which reflects its credibility and reputation. Overall, based on these factors, I would recommend this company to others.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices of classes on the website are generally clear to customers, as the cost is displayed for each class. Most classes are designed as single-day sessions, typically lasting around five hours, and most have a standard price. Some classes offer family packages, while a few do not display prices. Overall, the prices appear to be appropriate in relation to the services provided, including the expertise of the chefs and the facilities where the classes are held. (The Superprof Blog - UK, 2020)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2.academic

	
	3. uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching with the company’s name, this website appears as the first result. However, when using more general keywords such as “cooking” or “classes,” the site appears further down in the search results, after other competitors


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The Cooking Academy website has an appealing and professional design, presenting the business as modern, timely, and engaging for individuals interested in learning new recipes.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could make suggestions for improvement, the first would be to reduce the amount of information on the website, as the abundance of details can be overwhelming and tiring for users. Another area for improvement is the search function: while it works well for finding classes, searches for other information, such as events or contact details, require multiple attempts and different approaches. Additionally, it would be beneficial to display the dates of reviews, allowing users to assess the timeliness of feedback and track improvements over time. One positive aspect of the website is that it offers discounts to customers, which is a feature worth maintaining.
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