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1. The role of marketing in creating value for customers
Marketing includes the approaches and strategies that a company uses to promote and sell its products and services to its customers. In other words, marketing is a procedure of the customer’s potential in the services of the company. This essay will describe the role of marketing in creating value for the customers where it will mention the marketing concept or societal marketing concept and how marketing helps in adding value to the customers. It will also mention the economic benefits of marketing in the context of British Airways (Coller et al., 2016). The BA is an Airline company which is located in London, England, UK. The company is operated by Sean Doyle. This essay will also explain stakeholder engagement and how it affects the marketing activities of British Airways where it will describe different types of stakeholders that help in the growth and development of the company.
The marketing concept means the use of marketing information and data for emphasizing the requirements and needs of the customers as it will help in developing the marketing strategies and it not just helpful in fulfilling and satisfying the requirements of the customers and reaching the goals and objectives of the company. Marketing concept also helps in providing a better quality of services to their customers and it further helps in achieving competitive advantage (Đorđević, Ćoćkalo and Bogetić, 2016). The marketing also helps the company in developing the marketing strategies of the company which helps emphasizes providing satisfaction to the customers by providing high-quality services at low prices. It allows the company to make improvements in the products and services for making that unique from its competitors and it will increase the customers of the company and it will also be very beneficial in achieving the competitive advantage in the aviation industry (Đorđević, Ćoćkalo and Bogetić, 2016). This has helped British Airways in adopting a new pricing strategy which attracts more and more customers.
Societal marketing concept puts emphasis on the customer of Human welfare and on satisfying the needs and requirements of the customers for their welfare. It focuses on all the major social responsibilities for helping the company to achieve or obtain long-term success. It is beneficial for both society and customer welfare (Kehinde et al., 2016). It advises the company to take effective and good marketing decisions and it also considers the needs and requirements of the company and the society. This emphasizes the long-term goals and objectives. It holds the tasks and activities of the company and considers the needs and wants of the customers for targeting market and also emphasizes on the providing satisfaction to the customers efficiently and effectively than other similar companies which help in improving the well-being of the customers and society (Kehinde et al., 2016). This concept is also very beneficial for British Airways as it helps in creating a supportive image for the company which helps in increasing the sales of its services in the aviation industry. it also helps in sustainable development which will be very suitable for the BA.
Marketing adds value to customers by delivering more than the expectations of the customers. this makes the customer satisfied with the services and products that they are getting from the company. Marketing helps in adding value to the customers by fulfilling the needs and requirements of the customers and satisfying them, by emphasizing informing and educating customers about the products and services, and by managing the expectations of the customers. informing and educating customers is one of major marketing benefit which helps in adding value to the customers (Vasconcelos, 2011). Firstly, it identifies the needs and requirements of the customers and then explains to the customer about the products and services the company provides this helps in satisfying the needs of the consumers. marketing provides a means of learning new services and products. Marketing also provides all the major practical information for purchasing any product and service. Such as product release dates, store hours, phone numbers, addresses, and web addresses (Vasconcelos, 2011). British Airways has provided all the information about their products and services that they provide to their customers on its official website.
Marketing adds value to the customers by managing the expectations of customers. it helps in providing useful information about the services and products that are provided by the company as it is very beneficial in managing and setting customer's expectations and wants. This will be very beneficial for British Airways as the customer used to purchase products and services from the trusted and loyal brand or company and British Airways is a trusted company and it has many loyal customers and it also helps in maintaining the consistency that occurs with the help of brand loyalty (Gallarza, Gil‐Saura and Holbrook, 2011). The marketing uses the information from the group of customers for understanding more about the brand and deciding which brands or companies are more reliable and helps in providing better customer value. Marketing plays a very important role in creating value to the customers as it attracts the attention of the targeted customers or audience and it also creates interest of consumers by offering a better quality of services to the customers. Marketing focuses on providing proper information about the products and services to the customers. This can be done by emphasizing explaining the qualities and features of the services of the company (Gallarza, Gil‐Saura and Holbrook, 2011). British Airways provide services at low prices which attracts more and more customers and it shows that the company has uses an effective marketing strategy and concept. Providing knowledge and information to the customers is very essential as it helps to create awareness among people or customers of the company and it also helps in building trust and loyalty with the customers.
It suggested to British Airways that they should emphasize adopting and implementing an effective marketing strategy as it will help the company in increasing its customer base and profitability. The company should adopt online marketing as it will help the company to grow globally or internationally. This will also help in adding value to the customer as online marketing is very convenient for customers in booking tickets and they can also check and inquire for knowing all the information about the company. the company should emphasize achieving long-term goals and objectives and this can be achieved with the help of the marketing strategy and by providing satisfying the customers of the company. British Airways should focus on identifying the needs, requirements, and expectations of the customers for satisfying them as it will help in adding value to the customer (Gallarza, Gil‐Saura and Holbrook, 2011). The company should also focus on making sustainable improvements in the company as it will help in making environmental improvements. Adopting or implementing a marketing strategy will help in effectively operating and managing the company.
This essay has mentioned the role of marketing in creating value for the customers where it will mention the marketing concept or societal marketing concept and how marketing helps in adding value to the customers. It has also explained the marketing concept and societal marketing (Voinov et al., 2016). The marketing concept means the use of marketing information and data for emphasizing the requirements and needs of the customers as it will help in developing the marketing strategies and Societal marketing concept puts emphasis on the customer of Human welfare and on satisfying the needs and requirements of the customers for their welfare. It has also mentioned the importance of marketing in adding value to the customer by providing a high quality of services.
2. Stakeholder engagement and their impact on the marketing activities of an organisation
The stakeholder can be defined as a group or an individual who supports a company or an organization. They provide guidance to the company and also take many major decisions for the growth of the company. They can impact the organization and can also be affected by the activities or actions of the company or organization. Engagement of the stakeholder in the activities and decision-making process of the company is very essential as it impacts the marking activities of the company (Voinov et al., 2016). There are two types of stakeholders that exist in British Airways such as internal stakeholders and external stakeholders.
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Figure 1. internal and external stakeholders
The internal stakeholders are the entities of the British Airways Company. They are those groups who work in the management team of the company and they play a very essential role in managing the running of the company. They are also known as the primary stakeholders of the company. The internal stakeholders of BA are employees, managers, and owners (Coller et al., 2016). The sales manager and general manager are also the internal stakeholders of the company. They help in increasing the effectiveness of the company and they also help in improving the performance of the company. Employees are the main stakeholders of the company as they contribute a lot to achieving high performance in the market. They work very effectively for achieving the goals and objectives of the company. Owners are the stakeholders of the group who owns the company and partners of the company are included in this (Marshall, 2018). They invest in the company for further development and growth of the company. Managers are also considered as the internal stakeholders of the company. They are a very important part of the company as they manage and control all the relevant activities of the company. All these stakeholders play a very important role in the operation and management of the company.
The external stakeholders are the group or individuals that support the company externally and they are considered as part of the management team. They can also impact the activities of the company and they indirectly get impacted by the activities of the company. They are also known as the secondary stakeholders and they are the outside parties of the company (Marshall, 2018). The external stakeholders of British Airways are suppliers, creditors, competitors, society, intermediaries, government, and customers. They are also very essential elements as they help in the growth and development of the BA in the aviation industry. Suppliers are the main external stakeholder of the company as they provide raw material and other relevant equipment to British Airways. BA always tries to build a relationship with different suppliers in the industry as they help in providing raw material to the company. The customers are also considered as the stakeholders of the company as they utilize or consume the products and services of the company (Ackermann and Eden, 2011). Creditors are the individuals or a financial institution that helps the company financially by providing funds to the company. Competitors or rivals are the ones who compete with the BA in the aviation industry as they provide similar products and services in the industry. Intermediaries are the external stakeholder of the company and they are the marketing mediums or channels that help in making a link of the company with customers (Marshall, 2018). Government is one of the main stakeholders of the company as they help and supports the company by guiding and controlling them. British Airways is a public-operated company so government plays a very important role in the growth and development of the company. All these are the external stakeholders of the company which impacts the activities of the company and helps or supports the company. Both internal and external stakeholders of the company help in taking competitive advantage of the company and also helps in increasing the performance and profitability of the company.
Stakeholder analysis is the foremost step in the process of stakeholder management and it is a very relevant process as management of the stakeholders helps in assuring the working of the company or any project of the company. The stakeholder analysis is based on several benefits such as achieving support, enhancing understanding, working successfully on the projects of the company, etc. the stakeholders help in completing the project and tasks of the company successfully (Ackermann and Eden, 2011). The employees or workers of the company are mainly responsible for the completion of the project. Their effectiveness improves the quality of the projects which is very beneficial for the company. They also provide support to the company as stakeholders help taking major decisions of the company and they also save time and money for the company which is a huge support. The stakeholders also help the company financially by providing funds and investing in the company. Communication between the stakeholders is very essential as it will increase the effectiveness of the company and also the performance of the company. Effective communication can be helpful for the company in taking effective and major decisions which will develop the company (Bowen, 2016). British Airways can conduct the stakeholder analysis by identifying the stakeholders of the company, choosing or prioritizing the stakeholders of the company, and understanding their working.
British Airways should emphasize regularly conducting stakeholder analysis as it will make the working of the company more effective. The company should separate the work among all the stakeholders as will help in making the work more systematic and it will also save time. It is recommended to the company that they should provide proper training to the employees as it will help in increasing the performance of the company in the aviation industry and it will also increase the market share of the company. Employees are one of the main stakeholders of the company and their training plays a very relevant role in the growth and development of the company (Ackermann and Eden, 2011). The company should hire some more internal stakeholders as it will be beneficial for the company in completing work effectively and it will also help in improving the quality of the services that are provided by the company to their customers. They must need to work according to the rules and regulations of the government as the government is also one of the main stakeholders of the company and working against their regulations can impact the company negatively so it is suggested to the company, they should follow all the rules and regulation of the government. Stakeholder analysis is very important for the company for managing the controlling the working of the company.
This essay has defined stakeholders of the British Airways. A stakeholder can be defined as a group or an individual who supports a company or an organization. They help the company by guiding the company. It has also mentioned internal and external stakeholders which impacts the activities of the company. The internal stakeholders are the entities of the British Airways Company. They are those groups who work in the management team of the company and they play a very essential role in managing the running of the company and the external stakeholders are the group or individuals that support the company externally and they are considered as the part of the management team. Both internal and external stakeholders of the company help in taking competitive advantage of the company and also helps in increasing the performance and profitability of the company.   
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