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AIM(S)
To develop in the student an understanding of the application of research methodologies, and an ability to frame a research proposal. 
To develop in the student the ability to report research results in written format to an academic and/or professional audience, and to further develop the student’s capacity for critical analysis and independent thought.
Prerequisites
It is a prerequisite of this module that students participate in a series of Research Methodology activities and as a result have produced a successful research proposal for a dissertation. The activities are intended to prepare students for the requirements of independent research and to enhance their professional competencies necessary for this purpose. This will ensure that students will:
· have developed a clear focus for their research, inquiry or investigation; 
· have identified the context, boundaries and stakeholder interests; 
· have considered research perspectives and ethical concerns and procedures;
· have considered research perspectives and ethical concerns and procedures; are informed about data collection and analysis and are in a position to successfully complete their research project.

All MBA Pathway students must write their Research Proposal and Dissertation that relates to the pathway specialism, e.g. (MBA Marketing Management) must choose a Marketing 
Management theme. 
Once the Research Proposal has been successfully completed, the dissertation module provides the student with the necessary support and opportunity to produce a substantial specialist body of research (15,000 words) which has been instigated, developed and produced as a consequence of their own research initiative.
Only on the successful completion of Part 1 and the research proposal, will the student be formally invited to submit a dissertation.


LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to demonstrate the ability to:
1. Prepare a research/independent study proposal that provides evidence that the topic to be studied is worth addressing; that the way the proposal addresses the topic is both appropriate and feasible in terms of intended activities, outcomes and resources and thus establishes its importance to both academic and professional communities. 
2. Plan, manage and execute an in depth research, inquiry or investigation with a business and/or management focus by applying the principles of research design to the formulation of a research question including, where appropriate, formal hypotheses that can be tested and the selection of appropriate research methods for answering these questions.
3. Critically evaluate the appropriateness of qualitative/quantitative methods of data collection, in combination as necessary, to analyse, synthesise, interpret and present the resulting data and the applications of those methods by other researchers in other contexts. 
4. Demonstrate the ability to conduct research under supervision in a business and management context including the ability to review published literature critically, show conceptual and theoretical understanding, identify research problems, use project management skills to budget, manage time and other resources, handle data, interpret results and disseminate findings in a way that is consistent with professional business and management practice and normal principles of research ethics.
5. Exhibit the analytical, numerical, literacy, communication and computer skills to enable critical research to be undertaken and be able to apply those transferable skills to develop research based inquiry in future employment settings.
INDICATIVE CONTENT
· The complexities and practical issues of business and management research: Independent learning and development; stakeholder interests and ethical considerations; the investigative process; philosophical considerations; the use of theory; the importance of on-going clear communication.

· The importance of clear aims and objectives: project management, use of project management skills to budget, manage time and other resources, building and managing relationships; learning and reflection, reviewing and judging.

· Exploring the literature, writing a literature review, reviewing published literature critically, showing conceptual and theoretical understanding, identifying research problems and questions.

· Choosing a research method, data collection and sampling, data analysis and interpreting results, reliability and validity of data, evidence based approach; disseminating findings in a way that is consistent with professional business and management practice. Drawing valid conclusions and recommendations. Reflecting on the research process and outcomes and the learning experience.
TEACHING AND LEARNING STRATEGY
The indicative content and requirements of the dissertation will be introduced at the end of Part 1 by an intensive research methodology activities “Developing research competence and the research proposal” which is designed to bridge and enhance research knowledge and competencies. At the beginning of the module a dissertation handbook is provided for each student. At the end of stage 1, students will be expected to produce and present an initial 2000 word research proposal prior to the commencement of the dissertation research at stage 2.

In stage 2, students will be expected to manage their own learning and implement their own research programme of study over the dissertation period. Students will be allocated a supervisor/ tutor who will use the most appropriate communication with each student on a regular basis in order to monitor research progress (this will be for a minimum 30 hours direct support).

Guidelines and progress deadlines will be given to students at appropriate times of the year in order to facilitate continued progress. (All procedures and processes will be contained in the dissertation handbook).

Teaching & Learning Strategy
The strategy for teaching and learning support for the module is to develop a researching community and a learner/supervisor individual relationship. Learners will first (Stage 1) engage in online learning activities together to developing research competence in research methods toward the creation of a research proposal which will involve 42 hours online activity.  Once they have completed an appropriate proposal they will undertake the longer dissertation stage (stage 2) in which they with their supervisor supporting them will undertake and complete their dissertation.  Supervision will normally involve about 30 hours of direct online support involving planned progress, supporting research activity and reading student work.  Supervisors and learners will agree a communications plan, which may involve emails or online chats.  Some students may employ the use of freely available chat or audio conferencing facilities for live discussion with supervisors. Learners will have access to online forums based around their topic area and research approach where learners can develop their research capabilities together.  Students will also be expected to keep a dissertation journal through a blog to keep their co-learners and supervisors informed of their progress.

Allocation of learning activity for the module is:

Hours
Directed Online activities		42
Individual tutor supported activity	30			
Independent learning		528
TOTAL			600


ASSESSMENT
Assessment Component 1
Proposal - 2000 words 
Exemplar
Students are required to produce a viable research proposal that provides a persuasive and convincing argument for the research to be undertaken, clear aims and objectives and an understanding of research design and project management. 

Total word count – 2000 words or equivalent


Assessment Component 2
Thesis - 15,000 words 

Exemplar
Students are required to provide a thesis which is based upon a clear expression and articulation by the student of the research focus, use of appropriate methodology, analysis and evidence, and findings. 

Total word count – 17,000 words
Assessment Criteria
	Learning Outcomes (Dissertation)
	To achieve the learning outcome, the student must demonstrate the ability to:
	Assessment Component(s)

	1. Prepare a research proposal that provides evidence that the topic to be studied is worth addressing; that the way the proposal addresses the topic is both appropriate and feasible in terms of intended activities, outcomes and resources and thus establishes its importance to both academic and professional communities.
	Provide a persuasive and convincing research rationale and aims and objectives and, identifies the context, boundaries and ethical and resource considerations of the research. 

Identify the research paradigm and evaluates and justifies the choice of research methods. 

Understand the employment of data collection methods and can justify their use. 

Evaluate the methods of analysis of data and how the data will be presented 

Identify how the research is to be managed in terms of budget, time management and other resources.
	1

	2. Plan, manage and execute an in depth research, inquiry or investigation with a business and/or management focus by applying the principles of research design to the formulation of a research question including, where appropriate, formal hypotheses that can be tested and the selection of appropriate research methods for answering these questions. 
	Clearly articulates the research question and or hypothesis. 

Critically evaluates alternative methodologies and justifies fit in terms of the research purpose.

Demonstrates understanding of the principles of research design
	1

	3. Critically evaluate the appropriateness of qualitative/quantitative methods of data collection, in combination as necessary, to analyse, synthesise, interpret and present the resulting data and the applications of those methods by other researchers in other contexts.
	Critically evaluates the use of specific qualitative or quantitative methods of data collection and/or triangulated methods and justifies the choice of method. 

Designs the instrument of collection appropriately. 

Demonstrates clearly how the data was collected. Assesses the validity and reliability of the data obtained.
	1

	4. Demonstrate the ability to conduct research under supervision in a business and management context including the ability to review published literature critically, show conceptual and theoretical understanding, identify research problems, use project management skills to budget time and other resources, handle data, interpret results and disseminate findings in a way that is consistent with professional business and management practice and normal principles of research ethics.
	Explores and reviews the literature critically showing both conceptual and theoretical understanding. 

Recognizes explicitly research problems and limitations and provides where possible appropriate solutions. Applies normal principles of research ethics. 

Manages the research process and produces the dissertation on time.
	

	5. Exhibit the analytical, numerical, literacy, communication and computer skills to enable critical research to be undertaken and be able to apply those transferable skills to develop research based inquiry in future employment settings.
	Employs appropriate analytical and/or statistical techniques and interprets the results accurately. 

Communicates sound argument and honest reporting while avoiding misrepresentation and accusations of plagiarism and intellectual theft. Employs a critical and evidenced based approach to arrive at conclusions. 

Makes appropriate recommendations and reflects on learning.
	1
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