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A Vision of Change: Sustainability in the Hotel Industry
Sustainability indicates the allocation and fulfilment of present generations’ needs and demands as well as concentrating on the needs and demands of generations in the future by keeping a balance between environmental issues, growth of the economy, and the well-being of societies. The hotel industry is considered the sub-division of international hospitality, which specialises in serving consumers with food, shelter, accommodation, transportation, and many more. Sustainability is considered one of the essential keys to establishing a successful business organization in this century. It is becoming a significant concern for the private and public sectors as it directly influences customer satisfaction and loyalty to the organization. This essay will define sustainability, its pillars, and its relationship with the hotel industry. Several trade concerns like rivals’ actions and pressure from the government directly motivate hoteliers to focus on sustainability, making it an integral portion of the business plan will be evaluated. The circular economy and business relationship with corporate social responsibilities will be discussed. Different CSR approaches and policies will be considered. 


Sustainability indicates the strategies and approaches to establishing long-term value in the business organization by considering the operations in different sectors. It creates an assumption through organizational development which ensure the longevity of firms’ benefits. Sustainability is essential for any industry to satisfy both law enforcers and customers. It helps business organizations to reduce the costs of operations, think and innovate new organizational strategies, development of the reputation of the related firm in the global market, and increment salaries and wages (Portney, 2014). Sustainability indicates distinct working areas for the business organization, such as society, humans, economy, and environment. The sustainability of humans refers to the maintenance and development of human capital all over the world. It connects with health services, a system of learning, access to necessary services, communication, nutrition, knowledge, innovation, and skills. The sustainability of society refers to the investment and creation of social capital, which relates to the framework of society. This pillar of sustainability accommodates societal communities, globalization, and cultures. 
The sustainability of the economy refers to the clarification of intact capital, which focuses on developing people’s standard of living. The business organization considers this pillar to ensure the effective use of its assets and continuous profitability (Goodall, 2015). The sustainability of the environment indicates the improvement of human welfare by protecting natural resources and capital. It provides programs and initiatives to business organizations that are sustainable for the environment. The relationship of sustainability with the hotel industry ensures the use of resources so that they may not be used up or harmed. Sustainability plays an essential role in the hotel industry, including the hospitality industry. The success of business organizations, including in the hotel industry, depends on preserving natural resources and cultural attractions in front of tourists. 
Sustainability plays a vital role in almost every industry all over the world. The hotel or hospitality industry also needs to consider sustainability to ensure their continued business operations and the satisfaction of both internal and external users (Pfister, 2016). As the hotels in the hotel industry need water, electricity, consumable goods, and durable raw materials, they also lead the business to create mass amounts of waste. Corporate agenda indicates the organizing of the business’s money and invested capital in defending the core value of the organization. It helps to maximize the profit margin by ensuring the welfare of society, people, the environment, and other parties related to the company. 
Sustainability is a concern for business organizations due to several causes like government pressure and the action of rival companies. Different governments of different countries possess specific environmental and sustainability laws and policies to ensure the welfare of their citizens in various sectors like health, hygiene, food, and consumable goods. They impose low rates of taxes for the companies so that the business organizations can follow accurate procedures in production, distribution, and manufacturing (Aznar and Rocafort, 2020). Every government also installs a high rate of compensation for harming their environment through business operations. The businesses in the hotel industry also need to follow these laws and policies imposed by the governments. The rival industries of the hospitality industry can take this advantage of not following the concerns of the hotel industry. It may cause a bad image for the industry and low cash inflow due to the dissatisfaction of tourists and travellers. So, making sustainability an integral part of the corporate plan is essential for the hotel industry. To ensure this, the hotel industry can eliminate their use of plastic materials, encouraging workers and employees to create a paperless environment, gathering resources from suppliers who ensure sustainable raw materials and buying green supplies for cleaning. Establishing long-term recycling programs is necessary for the development of society, humans, and the environment. 
The circular economy is the evolution of the path through which the world manufacture and consumer goods as well as services. It is defined as a model of the economy that refers to the principles of the design for pollution and waste. The circular economy also focuses on keeping materials safe and valuable for as long as possible. The goal of the circular economy is to build the material resources available as much as possible to continue the procedure of production, reuse, and recycling (Ritchie and Freed, 2017). Business organizations follow a circular economy to manufacture the designed products and services for reuse. Not only products or goods but also raw materials are also designed in the circular economy for reuse. For example, businesses can recycle plastic materials into pellets so that they can create new plastic goods. Business organizations must follow principles in the circular economy, such as designing out pollution or waste, keeping the goods or raw materials in use, and regenerating the systems of nature.  


CSR, also known as corporate social responsibility, is the idea or approach which needs to be played or followed by business organizations as a positive role in society for considering the social and environmental effects of organizational decisions. Business organizations play corporate social responsibilities of different types, such as ethical responsibilities, economic responsibilities, environmental responsibilities, and philanthropic responsibilities (Haerens and Zott, 2018). Business organizations can benefit from playing corporate social responsibilities like increasing sales, developing customer loyalty, saving operational costs, improving financial performance, talent management, and retaining staff. The relationship of corporate social responsibility with sustainability is a commitment in business organizations that contributes to ensuring sustainability in corporate society. To perform corporate social responsibilities, business organizations must communicate with their workers, employees, local people, and society. It helps them to develop the quality of their life, the surrounding environment, and long-term economic growth. 
In this era, multinational business organizations focus on maximizing shareholder value. The returns in economic and social are not only for shareholders but also consumers, workers, employees, and communities. Corporate social responsibilities help business organizations complete their social responsibilities by investing directly in people’s health, environment, and education associated with the firms (Blowfield and Murray, 2019). Business organizations follow many strategies to perform corporate social responsibilities, which they can implement to promote health and culture in the workplace. It involves in development of workplace culture and the connection with the internal community. Businesses follow this strategy to establish an environment where workers and employees can participate and thrive in skills and knowledge. Business organizations can also follow the corporate social responsibility strategy, designing organizational goals with immense impact (Wynn and Jones, 2022). Organizational goals are essential for businesses to ensure clarity of working and results. Socially responsible business organizations set their measurable organizational goals to keep every person accountable for their action to stakeholders and other business parties. 



A business organization can follow the corporate social responsibilities strategy of aligning the community, which affects goals through organizational practices. The firm can identify the causes for aligning with the employees' organizational mission, communities, and base. This strategy is implemented by the business organization through accurate and sincere actions. One of the most effective corporate social responsibility strategies is leveraging core capabilities (Lee and Kim, 2020). Business organizations take advantage of their strongest assets to implement this strategy. Moreover, the engagement and feedback strategy is also considered as most prominent for ensuring corporate social responsibilities. Socially responsible business organizations listen to their shareholders and take feedback to ensure engaging communication, which has a direct impact on the operations and success of the business. 
Sustainability is focused on the mindful use of organizational resources so that it does not use up and are damaged partially. The success of the hotel industry depends on the preservation of nature and the attraction of culture for tourists to visit. The hotel industry is responding and adopting sustainability in its business through the reduction of cost, increasing revenue, and enlarging organizational profitability (Eweje and Sakaki, 2015). As sustainability is essential for the hospitality industry, the hotel industry is responding to it positively. The hotel industry is also concerned with their business, like the pressure of the government and the action of rival companies. As sustainability can ensure a good relationship with shareholders, connection with employees or communities, and implementation of corporate social responsibilities, it becomes one of the significant keys to focus on by the hotel industry. 
The adaptation of sustainability in the hotel industry can be seen in different ways. The hotel industry can utilise rainwater to wash their materials like plates, clothes, floors, and others. The hotel industry can prefer local products for making food and seasonal vegetables for dishes to encourage local farmers to produce organic foods. The industry can avoid different disposable products such as glasses and plastics. The hotel industry can save the leftover food to provide to poor people rather than throwing them away. The industry can try to establish a paper-free office to reduce the use of paper. The industry can prefer natural and eco-friendly rather than artificial or chemical cleaning products. 


Sustainability has a close relationship with the hotel industry and pillars of sustainability, like societal communities, globalization, and cultures. Several trade concerns, like rivals’ actions and pressure from the government, directly motivate hoteliers to focus on sustainability, making it an integral portion of the corporate agenda. They have been evaluated as having low tax rates, following government laws and policies, and high compensation rates for harming the environment. The circular economy, which is the evolution of the path through which the world manufacture and consumer goods, as well as services and the relationship of business with corporate social responsibilities, have been discussed. Different CSR approaches, such as the promotion of health and culture in the workplace, designing organizational goals with immense impact, leveraging core capabilities, and setting measurable organizational goals, have been considered. The response and adaptation of sustainability in the hotel industry have been cri8tically evaluated. 
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