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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Yoga Reading site is fast and efficient to download in mobile and desktop devices. The pages are loaded within a few seconds implying that they are optimized and server is performing good. The information of the home page is readable without any noticeable delays and the users are able to obtain the information immediately. The fast loading speed increases the satisfaction of the user, in addition to reducing the bounce rate, which is vital as far as retaining the potential customers is concerned (Yoga Reading, 2021).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has some sub-pages in which the such sections as classes, pricing, schedules, and contact details are separated. The navigation is quite user-friendly and convenient and the upper part of the home page contains a clear menu bar. Users will be able to move around pages by just clicking on headings. The design is logical, and the potential client can locate the information concerning him/her without any misunderstandings (Truong et al., 2022).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the clients can also make the bookings on the site. The site will contain the reservation system, in which the user will be able to choose up the classes, time and receive his or her participation. This feature assists in enhancing the degree of convenience due to the reduction in the use of external communication. Online booking systems ensure efficiency and customer satisfaction as it gives customers immediate access to services.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Despite the fact that the site is user-friendly and simple to navigate, one can add a search option which would allow the user to find a specific content in less time. In addition, the users could be guided with the help of more visible call-to-action buttons such as the one that says Book Now. More people should also be assisted by the addition of the accessibility features such as font size and contrast option.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design is simple and eye-catching, and the use of relaxing colours that portray the characteristics of wellness and yoga is made. The layout can be perceived to be well-developed in the mobile devices since it is simple to read and to use. However, some of the components may be compressed in smaller screens than when on desktop. The design is mostly consistent across devices and makes the usage of all devices highly enjoyable (Gopal, 2024).


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site is optimized in regards to quality photographs that are good illustrations of the yoga practices and serene environment. These images play a role in the development of the sense of trust and professionalism. The palette is composed of neutral and light colours and they are befitting the brand. However, a large consumption of video content is not enough, and it may be improved as well to generate more interest.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: A live chat does not appear to be installed on the site. Instead it relies on the use of contact form and email based enquiries. However, this is an operating strategy though may be slow in countering live chat support. The use of a live chat application would improve the interactive nature of the interaction with the customers because it would provide immediate assistance that is important in increasing customer satisfactions and contacts.


	Question 2d – How effective are the social media links on the website?


	Answer: In addition, the site is linked to social media where individuals can follow the business either through Instagram or Facebook. Such relationships will be used to build brand awareness and reach the customers. However, these could be better considered by putting them at the forefront. Overall, the integration of social media is the way of communication and it could be enhanced to become more efficient (Kuuru, 2022).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The parts of the services are also clear with certain sections such as classes descriptions, schedules and classes types. The description of all the services is clear and easy to understand which helps the customers to organize suitable options. It is clear because it is presented in the form of headings and structured contents. It is easy because the users can easily understand what is being offered by this method that improves decision making process (Oliveira and Eler, 2025).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The site includes reviews of the customers, where the feedback of the previous clients can be found. Such reviews also lead to building of trust and credibility. In spite of their convenience, sometimes one may not be able to tell whether they are regularly updated. It must also involve some sort of time-stamps or client testimonials in order to promote the transparency and indicate that the business is involved in active interactions with its customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service sells itself as being of good quality because it has professional photos, clear description and good reviews by other customers. The focus on wellbeing and trained teachers enhance the credibility. I would recommend such service to others because I enjoyed the well-structured character thereof, ease of making reservations, and the relaxing way of displaying the brands. These factors predispose it as a reputable and a desirable service delivery.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The customers are informed about the cost of services before booking as the prices are shown in the site. The rates appear to be competitive and fitting in terms of quality that is offered in the guise of professional web design and description of services. Being able to gain trust by being straightforward in pricing, and making the customers more informed in their choices (Schmitt and Zarantonello, 2013).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes Reading

	
	2. Yoga studio UK

	
	3. Wellness yoga sessions

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The site is included in the first search results when the appropriate keywords are utilized. This means that there is good search engine optimization (SEO). It is significant to be at the top of the search results because most of the users do not scroll past the first page.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are quite important in the contemporary business in the UK since they act as a point of convergence of information, credibility and customer interaction. Professional websites enable companies to store their products/services, give necessary information including prices and contact details, and allows booking or purchasing of their products online. Websites are completely controlled by the business and provide the user experience with more reliability and structure compared to social media. They also facilitate appearance in search engines to make sure that customers can locate services easily via services such as Google. Besides, websites boost brand trust and professionalism which are crucial in attracting and retaining customers (Abed et al., 2024).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation to improve the website would be to introduce a live chat feature. This would allow customers to receive instant responses to their queries, rather than waiting for replies through email or contact forms. In today’s digital environment, users expect quick and efficient communication when making decisions about services. A live chat tool would enhance user experience by providing real-time support, helping customers with booking issues, class information, or general enquiries. This improvement could also increase customer satisfaction and trust, as users feel supported throughout their journey. Ultimately, adding live chat would likely lead to higher engagement and an increase in bookings, benefiting the overall performance of the business (Singh et al., 2024).
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