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                                                                                                              Introduction


Career development is the process of self-knowledge, exploration, and decision-making that shapes your career. It a continuous personal development, setting goals, knowledge, also gaining relevant experience and learning new skills which increase the chances of success in any job that suit your personality, skills, and interests. Engaging in professional career development activities can also lead to increased job satisfaction, as individuals feel that they are making progress in their career and working towards their purpose. Professional development is a set of actions taken as part of a continuous, lifetime process of advancing one's career, which frequently include setting new objectives and learning the necessary skills.

Recruitment and selection

This report is based on the reflection of the role of the Management Executive at Mozart cake shop. Going at the interview I felt confident in myself and in my skills and experience, but also I was very nervous. During the interview, I was asked a variety of questions related to my experience in the marketing. To reflect more on this particular section, I use The Gibbs’ reflective cycle which is a structure for reflection that Graham Gibbs created in 1988. The cycle has six stages (description, feelings, evaluation, analysis, conclusion, and action plan) and can be used as a tool to assist people in reflecting on their experiences and learning from them.
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Description 
I recently had an interview for a marketing executive position at “Mozart” company. I meet a very professional and friendly manager who asked a variety of questions related to my leadership experience, problem-solving skills, and strategic thinking.

Feeling
During the interview, I felt a mix of excitement and nerves. I was excited about the opportunity to take on a new challenge, but I also felt pressure to perform well and be prepared for all the questions and of course to prove that my skill set is a perfect match for the job requirements.

Evaluation   
I believe the interview went well, even though I was very nervous and scared about the unpredictable questions, however I tried to be calm and professional to answer all the questions

Analysis
In the future, I would try to be more mindful of my body language and nonverbal communication during an interview. I would also focus on staying relaxed and being myself, rather than trying to fit a certain mold or play a certain role, I am passionate about what I am doing so believe in myself and what I have to offer. 

Conclusion
Through the interview, I gained a deeper understanding of the company’s culture and value. This helped me to determine whether or not the position was a good fit for me. Overall, the job interview process was valuable and enriching experience that will inform my future practice as a marketing executive 

Action Plan
Going forward, I will use this learning to be more authentic and genuine in my interactions with others, and to be more aware of my nonverbal communication. I will also use it to be more proactive in seeking out opportunities for improving my professional development skills.



  Skills which contribute towards working efficiently 

There are many skills that can contributes towards working effectively, including:
1. Communication: The ability to effectively communicate with others, both orally and in writing is essential for success in the workplace.
2. Teamwork: The ability to work well with others, including people from different backgrounds and different skill sets, is important for achieving common goals
3. Time management: Another important ability to prioritize tasks, set goals, and use time efficiently can help to stay organized and meet deadlines.
4. Problem-solving: The ability to identify and solve problems in a logical creative way can help you to find solution to challenges that arise in the workplace.
5. Adaptability: Is important to be flexible and open to change can help to adapt to new situations and take on new challenges.
6. Leadership: To inspire and motivate others it is the best ability that anyone can have, to effectively manage and delegate tasks, can be important for leading teams and projects.


The knowledge which contribute toward working effectively

In addition to specific skills, there are also certain types of knowledge that can contribute towards working effectively. These can include:
1. Subject matter expertise: Having a deep understanding of your field of work and staying up-to-date on industry developments can help to be more effective in the role.
2. Business acumen: Understanding how a business or organization operates, including its financial and strategic goals and more knowledgeable decisions which contribute to its success.
3. Interpersonal skills: Understanding how to efficiently communicate and collaborate with others, and being aware of cultural differences and interpersonal dynamics, can help work efficiently with diverse team members.
4. Technical skills: Having a strong foundation in technical skills required for the job, such as software proficiency or data analysis , brings more effectiveness.



My personal strengths and areas for further development

SWOT analysis is the process of evaluating a person or organisation while taking into account its Strengths, Weaknesses, Opportunities, and Threats. Businesses have been using it as a tool for strategic planning for a long time because it gives you a comprehensive understanding of the organisation. 


	STRENGHTS

· Strong communication and presentation skills 
· Excellent problem-solving and strategic thinking abilities
· Proficiency in market research and data analysis
· Experience in developing and implementing successful marketing campaigns
· Strong organisational and project management skills

	WEEKNESES

· Limited technical skills such as coding
· Difficulty with public speaking or presenting to large groups

	OPPORTUNITIES

· Learn to gain new skills though training or professional development 
· Opportunities to work on diverse and challenging projects
· Opportunities for advanced or leadership roles within the organization
	THREATS

· Competition from other marketing professionals 
· Changes in market trends or shifts in customer behaviour 
· Economic downturns or company budget cuts that impact marketing efforts




                                                                                                                  Source: (Sarsby, 2016)










Personal Development Plan
Personal Development Planning (PDP) is defined by the QAA as 'a structured and supported process undertaken by a learner to reflect upon their own learning, performance and achievement and to plan for their personal, educational and career development, this become more effective at monitoring and reviewing their progress consider how they learn and become more effective learners, recognise and articulate their strengths and weaknesses, enhance their employability through greater self-awareness, self-direction and an ability to articulate their learning to employers think about how their academic, personal and career and development relate to each other. [Source, (Maps and vacancies, n.d.]



PDP Action Plan
	Goals
	Strategies for achieving my           goal
	Resources required
	Monitoring/ progress
	Target date
	Date achieved

	Public speaking
	Complete a relevant
training course on public
speaking and presenting.
	£600 cost for the training
course.
Two weeks needed for the
course.
	Booked my training
course, which will begin
next month.
I will ask a colleague to
evaluate my performance
in training.
	3 months
	March 2023

	Technical skills
	Use free courses online or YouTube
	Free, maybe 3 months
	Monitoring by my friend
	5 months
	May 2023

	Keping up with marketing trends
	Subscribe to different  newsletter
	Monthly
	By me
	Full year
	End of 2023








Conclusion 
Professional career development is a continuous process of learning and self-improvement that can help you achieve your career goals and advance in your field. It involves reflecting on your strengths and weaknesses, setting goals, and taking action to achieve those goals through learning and development opportunities. In conclusion professional career development is essential for success in today’s rapidly changing and competitive market, by taking an active role in your own career development and set long-term goals.
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Appendix A: The questions asked as interviewer in the role play Role play- Job interview for “Marketing executive” 
Interviewee: Mrs. Petrina 
Interviewer: Mr. Cristian

[bookmark: _Hlk122122326]Interviewer: Good afternoon, thank you for waiting. I am Mr. Radu, I am your interviewer for today. How are you? Could you please introduce yourself and tell us a little bit about your background in marketing?

Candidate: Good morning, my name is Petrina Marian and I have over 10 years of experience in marketing. I developed successful campaigns across various platforms, including social media, email marketing, and paid advertising. I have also worked with a variety of tools and analytics platforms to track and measure the performance of my campaigns. Also, I have worked in various industries, with a focus on digital marketing. 

Q 1.Interviewer: That sounds impressive. How do you stay up-to-date on the latest marketing trends and techniques?

Candidate: I make it a priority to stay informed about the latest marketing trends and techniques. I regularly read industry blogs and publications, attend conferences and webinars, and network with other professionals in the field.

Q 2.Interviewer: Can you give me an example of a successful marketing campaign you have led in the past?

Candidate: Sure, I'd be happy to. In my previous role, I led a campaign for a healthcare client that focused on promoting their telemedicine services. We developed a targeted digital advertising strategy and created a landing page to capture leads. The campaign generated a significant increase in website traffic and leads, and the client was extremely satisfied with the results.

Q 3.Interviewer: How do you approach creating and implementing a marketing strategy?
Candidate: When creating a marketing strategy, I first start by identifying the target audience and defining the marketing goals. From there, I conduct market research to understand the competitive landscape and gather insights about the target audience. Based on this information, I develop a plan that includes tactics such as social media campaigns, content marketing, and paid advertising to reach the target audience and achieve the marketing goals. I then work with the team to execute the plan and track progress to ensure that we are meeting our goals.

Q 4.Interviewer: Can you tell me about a time when you had to pivot a marketing strategy mid-campaign and how you approached that situation?

Candidate: Absolutely. One time, I was leading a campaign for a retail client, and we noticed that the initial strategy was not performing as well as we had hoped. We identified that the target audience was not responding to the messaging and creative, so we had to pivot quickly. I worked with the team to come up with a new strategy that focused on a different target audience and messaging that resonated better with them. We also made adjustments to the budget to allocate more resources to the new strategy. Ultimately, the campaign was a success, and we exceeded our goals.

Q 5.Interviewer: How do you develop and maintain relationships with clients or stakeholders?

Candidate: Building and maintaining strong relationships with clients and stakeholders is crucial to the success of any marketing campaign. I believe in being transparent and open with communication, setting clear expectations, and consistently delivering high-quality work. I also make an effort to understand the client's business and goals, and I work collaboratively to find solutions that meet their needs. Additionally, I follow up with clients regularly to check in on their satisfaction with our work and address any concerns they may have.
 Interviewer: Do you have any questions ?
Candidate: Yes, I have a question, do you offer flexible working hours?
Interviewer: Actually, yes, I am open to flexible working hours, overall, I believe this can lead to increased productivity, employee satisfaction and overall success for the business.
Candidate: That’s great! Thank you!
Interviewer: -Thank you for your time. I will reach you within the next few days.




Appendix B: Application Form completed as applicant for the role play
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Figure 1: Gibb’s reflection cycle   (Source:   The University of Edinburgh 2023   )  
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Job application form 
 


 


Application for Marketing executive -  


Your details 


 


Name: Petrina Marian 


 


Education and training 


Please give details: 


 


- Bachelor’s degree in marketing and business 
- Master’s degree in business administration 


Also, specific courses such as – Marketing research, Digital marketing and 
public relations 


 And over 10 years’ experience the marketing field  
 
 


 
 


 


Qualifications 


Please give details: 


 


 
- Bachelor’s degree in marketing and business 
- Master’s degree in business administration 


Also, specific courses such as – Marketing research, Digital marketing and 
public relations 


 
 


 
 
 


 
 







Employment history 


Your current or most recent employer 


 


Name of employer:  Mozart  


 


Job title: Marketing executive 


 


Length of time with employer: 5 years 


 


Reason for leaving I moved out of country 


 


Duties:  


 


-Developing and implementing marketing campaigns to promote products or 


service 
-Managing budgets and resources for marketing campaigns for ex. Setting 


budgets, tracking expenses, monitoring the effectiveness of marketing effort 
-Analysing and reporting on the performance of marketing campaigns (collecting 
data, web traffic, sales, customer engagement) 


-Developing and maintain relationships with the customers, partners, and other 
stakeholders 


-Collaboration with other departments such as sales, product development and 
customer service 
-Stay-up to date with the industry trends and practice 


 
 


 
 
 


 
 


 


Previous employers 


Please tell us about other jobs you have done and about the skills you used or 


learned in those jobs. 


 


I have worked in the industry for the past 10 years, I have natural ability of 
strong communication skills and Analytical skills, throughout the years I have 


learned and improved my skills such as strategic thinking, creativity, coming 
up with fresh and innovative ideas is a must in this field 
 


 
 







 
 


 
 


 


Supporting statement 


Please tell us why you applied for this job and why you think you are the best 


person for the job. 


 


 
 


Being passionate about what I am doing in this field as marketing executive I 
decided to apply for this job after doing my own research and I heard good 
things about your company, and I see you do offer different opportunities to 


grow and work with quite very bright team members. Also, I have quite a few 
years experience and the skill for this job  


 
 
 


 
 


 
 
 


 
 


 
 
 


 
 


 
 


 


Right to work in the UK 


Do you need a work permit to work in the UK? Yes / No 







References 


Please give the names and contact details of 2 people who we can ask to give 


you a reference. We may ask them before an employment offer is made. We will 


not ask your current employer until we get your permission.  


 


Cristian Radu 


Emilian Radu 


Declaration 


I confirm that to the best of my knowledge the information I have provided on 


this form is correct and I accept that providing deliberately false information 


could result in my dismissal. 


 


Name: Petrina Marian 


 


Signature: 


 


Date: 18/12/2022 
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Job application form

Application for Marketing executive -
Your details

Name: Petrina Marian

Education and training

Please give details:

- Bachelor's degree in marketing and business
- Master's degree in business administration

Also, specific courses such as - Marketing research, Digital marketing and
public relations

And over 10 years' experience the marketing field

Qualifications

Please give details:

- Bachelor's degree in marketing and business
- Master's degree in business administration

Also, specific courses such as - Marketing research, Digital marketing and
public relations

Employment history
Your current or most recent employer

Name of employer: Mozart
Job title: Marketing executive

Length of time with employer: 5 years
Reason for leaving I moved out of country

Duties:

-Developing and implementing marketing campaigns to promote products or
service

-Managing budgets and resources for marketing campaigns for ex. Setting
budgets, tracking expenses, monitoring the effectiveness of marketing effort
-Analysing and reporting on the performance of marketing campaigns (collecting
data, web traffic, sales, customer engagement)

-Developing and maintain relationships with the customers, partners, and other
stakeholders

~Collaboration with other departments such as sales, product development and
customer service

~Stay-up to date with the industry trends and practice

Previous employers

Please tell us about other jobs you have done and about the skills you used or
learned in those jobs.

1 have worked in the industry for the past 10 years, I have natural ability of
strong communication skills and Analytical skills, throughout the years I have
learned and improved my skills such as strategic thinking, creativity, coming
up with fresh and innovative ideas is a must in this field

Supporting statement

Please tell us why you applied for this job and why you think you are the best
person for the job.

Being passionate about what I am doing in this field as marketing executive I
decided to apply for this job after doing my own research and I heard good
things about your company, and I see you do offer different opportunities to
grow and work with quite very bright team members. Also, I have quite a few
years experience and the skill for this job

Right to work in the UK
Do you need a work permit to work in the UK? Yes / No

References

Please give the names and contact details of 2 people who we can ask to give
you a reference. We may ask them before an employment offer is made. We will
not ask your current employer until we get your permission.

Cristian Radu
Emilian Radu

Declaration

1 confirm that to the best of my knowledge the information I have provided on
this form is correct and I accept that providing deliberately false information
could result in my dismissal.

Name: Petrina Marian

saroure: fL

Date: 18/12/2022




