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Section 1
This section is going to critically evaluate the development of media and how it has had an impact on childrens lives and experiences. The main focus will be on the increase of childhood obesity, reduced outdoor play and sleep issues.
Zollinger-Read (2013) states how media has changed over the years. An example that is used is that today you can do pretty much anything at a touch of a button such as food shop, working or using it for entertainment.
Summers (2014) believes that using devises such as Ipads, laptops or television can have many negative effects on children, these being childhood obesity and irregular sleep patterns. Zollinger-Read (2013) goes on to say as technology changes the people that will suffer the most will be our children.
In 1970, according to Chassiakos et al (2016) children began to regularly watch television at around the age of four, however today children begin to interact with digital media at around the age of four months. Weale (2015) states how a quarter of under three years olds own their own devise and on average spend up to one hour and nineteen minutes every weekday on them. Chassiakos et al (2016) also states   recent studies have shown that excessive television viewing in ealy childhood as an effect on the childs social, emotional and language development and shows how there can be a delay in this. Da Silva (2016) would also agree with this statement and states how screen time decreases the words and sentences that toddlers use which then results in delayed language development.
Cassiakos et al (2016) believes that media devises have had an impact on childhood obesity. In twenty eight years, Spark (2011) states how childhood obesity has nearly tripled. This was carried out between 1980 and 2008 and states how this can lead to many health problems and disesase. Ahmad (2010) has a similar view and also states that the first problems that can occur when children become obese are usually emotional or psychological problems including low self esteem. Medline (2017) explain that reasons for this could be due to children not being physically active that much these days as thet are on their gaming consoles, laptops and other devises. According to a recent survey, Carrington (2016) states how three quarter of children living in the United Kingdom spend lesstime in the outdoors than prison inmates. Press Association (2016) also write about another study that was taken  that showed that on average children spend roughly four hours a week playing in the outdoors compared to adults that were asked which showed that they spent roughly over eight hours a week in the outdoors. This is due to children wanting to be indoors on their computers and watching television. This leads back to Carrington (2016) where the article says how children today spend twice as long playing on their devices than playing outdoors.
NHS (2016) state how researchers looked at data from more than 125,000 children and found that there was a clear link between using media devises and sleep problems. Hill (2018) would agree that using these devices contributes to problems with children’s sleeping patterns and also attention span. NHS (2016) believe that sleep is just as important as healthy eating and excersise for children’s development. Shochat (2012) state how modern lifestyle factors affecting sleep are linked to advances in modern technology, the reasons for this being later bedtimes and children having these devises in their bedrooms.

Section 2
This section is going to be critically analysing the influence that celebrities have on young children’s behaviour and self esteem. It will consider the positive and negative aspects which will be directly linked to media content. The main focus will be on body image with young children.
[bookmark: _GoBack]As stated by Williams (2012) celebrities are all around us as they dominate the news, magazines and internet on a daily basis and Morris and Katzman (2003) believe that this is the world that children are growing up in. Steinhoff (2016) believe that children today look up to and become obsessed with celebrities rather then their own parents. Parent Info (2017) state how we are now facing a crisis in body confidence amongst young girls and also sometimes amongst boys too and as Steinhoff (2016) states what when children become obsessed with certain celebrities it can cause problems especially when the celebrity is engaging in poor behaviour in public. Muhlheim and Farrar (2014) believe that regardless of gender, all young people want to look like the celebrities that they look up to. As children learn through imitation, Williams (2012) states how many adults are worried about how celebrities have glamorized bad behaviours such as drug taking, drinking too much and being arrested. This is when children’s understanding of right and wrong can become confused.
In 1990, Gerber (2012) states that this was the year that celebrities and models appeared to be taller, thinner and younger due to photoshopping. This is where airbrushing is used so that celebrities can appear this way. According to Williams (2012) another aspect of concern is how celebrities can affect children’s confidence about how they look and their body image. Actresses today are required to look thin and children then believe that being thin means being beautiful. Children’s body image is influenced by many factors as stated by Raising Children Network (2017), these being factors such as family environment, peer attitudes, cultural background and also what they see in the media. Parent Info (2017) believe that parents and carers need to remind children that the pictures that they see in the media have been airbrushed or digitally enhanced as Guest (2016) points out that many images of celebrities that are shown today in the media portray unrealistic beauty characteristics. As stated by Morris and Katzman (2003) many children can not discriminate between what they see and what is actuall real. They are unaware that in these pictures celebrities are usually airbrushed and digitally enhanced so that the ideal female and male body is portrayed.
Ricci and Kyle (2009) state that images that children view today may affect their behaviour and may also influence their health. Young girls according to Morris and Katzman (2003)  state how studies have shown that more are dissatisfied with their bodies compared to boys. Girls tend to want to weigh less and boys tend to want to be stronger and bigger. Raising Children Network (2017) also suggest that due to body image that has been portrayed by the media, many children now have the desire for plastic surgery. Some girls now want breast implants and some boys want soft tissue fillers (muscle enhancers).
According to Netsanity (2018) recent research has shown  an increase with children  feeling insecure, worthless, ugly, not being good enough which can then lead on to them developing eating disorders. Netsanity (2018) believe that social media is the method by which ideas are transmitted. Children seeing magazines and television shows that show people to be thin, may take up unhealthy dieting or other behaviours so that they are able to develop that celebrity body type according to Ricci and Kyle (2009). Picking up unhealthy diets as stated by Steinhoff (2016) can cause many problems. Parent Info (2017) state by children seeing these type of body images can lead to extreme and dangerous dieting where they can become obsessive with their body shape and appearance which can then lead to a lack of self-esteem. They are also more likely to suffer from depression and become involved in risky behaviours such as alcohol and drug use, self- harm and unsafe sex. Morris and Katzman (2003) state how studies have shown that eating disorders such as anorexia and bulimia has increased with young girls over the last fifty years. Muhlheim and Farrar (2014) would also agree as they state how there is a clear link that media has an influence on children with eating disorders. Although Morris and Katzman (2003) state that little is known about how these body images and weight related concerns arise with young girls, many researchers have suggested that the media may have a role to play in it. New (2011) also state how young boys may try to copy what celebrities look like in the media by drastically restricting their eating and becoming obsessed with exercise to build their muscle. Parent Info (2017) state that parents must be positive about their own body size and shape and not to complain about how they look. Netsanity (2018) also would agree and state how parents and carers have a job to show children how to lead healthy and a balanced lifestyle without using any filters that change their appearance, Parent Info (2017)  also go on to say how adults must encourage children to accept other peoples body size and shape. Muhlheim and Farrar (2014) believe that children are being brainwashed in believing that being thin is important and believe that television on media sites promote weight stigma as they tend to make fun of the larger characters.
Celebrities can however be good role models to children according to Williams (2012) and believe that these are people that children can look up to. As Steinhoff (2016) many celebrities use their publicity to support charities. Williams (2012) also goes on to say that some celebrities also give children hope of success in their lives and teach them the importance of self -belief and in following their dreams.

Section 3
This section is going to be fo be looking at the role of the parents and carers in safeguarding their children from negative influences linked to media content.
Steyer (2014) believe that children are using media now more than ever. Ricci and Kyle (2009) state how today children have various forms of media that they can use such as television, internet, films, magazines and newspapers. Children are now more at risk of seeing images and information that may not be suitable for their age.
Steyer (2014) believe that parents, carers and educators must understand the importance of being involved when it comes to children using media devices. Ricci and Kyle (2009) state how the internet gives children access to information, enables them to learn new things and to communicate with family and friends but this internet access can also bring threats to health and safety so parets need to be aware of these hazards and safeguard their children. NSPCC (2018) believe in order for children to stay safe online they need to be aware of where the reporting functions are and how they can block someone. Its is also the parents/ carers responsibility in ensuring that children are aware  of the importance of keeping personal information private such as date of birth, hometown, passwords and school that the attend. Steyer (2014) also goes on to say how many of the old rules that have been applied over the past decade on protecting children now do not aplly to the new forms of media and parents and carers need to be made aware of this. Chambers (2016) explains that in the United Kingdom, the NSPCC has developed an online guide for parents and carers called ‘net aware’. This helps parents and carers to stay up to date with the range of websites, apps and games that are being used by children today. Chassiakos et al (2016) also state how many parents are unawre that they are able to ask their paediatrician on advice on developing family rules on media devices. This then gives paediatricians the chance to educate parents and carers of the potential risks such as obesity, inadequate sleep and also unhealthy influencesg and weight bias.
Chassiakos (2016)believe that parents and carers have an important role in their childrens life which also includes the consumption and use of media. The online guide by the NSPCC according to Chambers (2016) provides information and addresses safeguarding issues which gives parents the confidence to engage in a conversation about how their children are using the internet. NSPCC (2018) believe that it may be useful for parents to talk to their families and set up boundaries and to agree what is appropriate. Summers (2014) believe that parents, carers and children should work together to decide how much time to spend on media everyday and to make sure good choices are being made about what media to take in. Ricci and Kyle (2009) would agree with the above comments and state that parents and carers need to put a limit on time that their child spends online and that this must be consistent. Parent Info (2017) believe that having a time limit on these devices will give children more time for other activities and to also not fall behind with school homework tasks. Marsh et al would agree with a time limit as they state how early years practiotioners have concerns about the amount of time that children today are spending on media devices.
According to NCL (2011) parents do not need to be computer experts to prevent children from accessing inappropriate content. Ricci and Kyle (2009) state how parents and carers need to be aware and use parental controls which are offered by their internet service provider. NCL (2011) go on to say how many devices today offer content filtering features that help block access to mature content and it can also filter out inappropriate sites from search results. Parent Info (2017) believe that a key part in helping parents and carers keep their children safe online is the use of parental control, not only does it filter and block certain content it can also set up time limits on how long children are online for. Internet Matters (2018) state that despite the majority of parents and carers being aware of these parental controls, only 4 in 10 parents/ carers ae using them. The reasons for this is that parents felt that it was too complicated, it was too restrictive, they suggested that it restricts internet usuage and also believed that children would be able to get around the controls.
According to O’Keeffe and Clarke-Pearson (2011) social media sites is the most common activity with children today. These being sites such as Facebook, Twitter, Instegram and video sites such as YouTube. NSPCC (2017)  state how man parents are unaware whether their child is old enough to be accessing social media and O’Keeffe and Clarke-Pearson go on to say how parents need to be made aware that not all of these sites are a healthy environment for their children. Ofcom (20170 state that although many of these social media sites have a minimum age of thirteen or older, many of these sites are being used by children a lot younger. Social media companies according to NSPCC (2017) need to make age restrictions more clearer for parents and carers on their signing up page.
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