Choose 3 print advertisements currently in circulation and provide detailed analyses of their use of tone of voice and mode of address.
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This Nesquik advert stands out to customers because of the colouring used, with the blue logo and yellow background, thereby being attractive to the eye. Through providing the imagery of the liquid hot chocolate the customer is left with a visual taste of the product; when looking at the image of the Nesquik being stirred, they psychologically imagine the taste of the product in their mouths. The use of the bunny would be visually attractive to child viewers, thereby pointing to a potential child audience. As such it is clear that its mode of address is indirect as the customer is not being addressed directly, but rather is enticed to view the advert indirectly. Its use of wording and imagery presents to the customer an exotic product which they are invited to consider. With regards to its tone of voice, it is clear that its mood is indicative, with the use of statements of facts to provide a neutral feeling. This is because in this particular case, the business informs the customer of its price and of its existence.   
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When looking at this 1949 Viceroys advert, it is immediately apparent that the wording of the brand name is bigger than anything else, with it appearing 3 separate times across the advert. This points to the business desperately wanting the customer to remember the brand, as there are countless other cigarette brands and as such this particular company wants people to remember their one in particular. Through the advertisement of filters in their cigarettes, Viceroys intends to make this cigarette stand out from the rest. Additionally, the use of dentist ‘advice’ portrays the product as being better for your health than other cigarettes, thereby making the customer feeling compelled to buy this particular brand of cigarette. The mode of address for this advert is direct, talking directly to the customer in the form of health advice. Its mood is imperative, making use of an ordering style of narrating, thereby providing the customer with a feeling of an authoritative or bossy piece of advertisement. 
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The use of the image of the burgers and chips in this McDonalds advert again provides the customer with visual taste. However, the words “Savers Menu” from this McDonalds advert lets the customer know that they have this as an option if they don’t want to spend too much money. The size of the word ‘99p’ is the biggest sized wording on the advert, thereby intending to make the customer remember the price of the product more so than anything else written. By contrast, the word ‘each’ is the smallest word on the advert, which intentionally misleads the customer into believing that all 3 items are 99p. The mode of address for this advert is again indirect. However, its mood is conditional with it employing the use of bargaining. It is thereby providing a feeling of providing opportunities, as the customer knows that if they are looking for a bargain then they have this product as an option. 






Select an existing product or brand and write two short pieces of copy (50-250 words each) for separate advertisements. Adopt the following formats in each case: 
· A direct mode of address
· An indirect ‘slice of life’ mode of address
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