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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded in about 3.5 seconds which means that the loading time is less and the website is responsive however the best time for a website to load is less then 2 seconds which is recommended by google. So, this website can be improved more to reduce the load time and increase the efficiency for its users.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes many subpages including menu, stay with us, book a table, gift vouchers and many others. The website is basically designed the convert the person into a potential customer who visits the page. On the top right a subpage of menu and stay with us page is attached, so the potential customer can take a look at the menu and then make a reservation through provided Phone number and Email.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a potential customer can make a booking through phone number and email provided in “Stay with us” page located in the header of the website. Moreover, he can also book a table directly by visiting the “Book a table” page located in the main menu.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There are several improvements that can be made including optimization for core web vitals, making the clickable items more responsive and user friendly and improving the overall SEO and user experience of the site.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks impressive as it contains all necessary items for the potential customers. There does not seem to appear any differences between the mobile and computer webpage.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses its original brand colours and imagery in order to create a brand identity and to pass a sense of trust and reliability to its customers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website is not using any chat tool rather a contact number and email is provided to directly contact with the Hotel.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media proves to be a very effective and reliable source in increasing the reach of any brand. The hotel has provided the social media links of Instagram and Facebook in the footer of the website, however the link for X is not provided.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services that are offered to the potential customers are made very clear by using a clear format on the home page and including all the subpages and including a dedicated subpage of “Who we are” in order to give a complete overview of the business.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Unfortunately, there are not any customer reviews available on the website however, a customer can give feedback about the services.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service has been presented as very high quality by using original imagery and providing clear details of the services offered. I would get the services of the business for their seamless experience of making reservation and table booking. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices have been made very clear to the customers by providing the menu on the header of the website home page in which prices are clearly mentioned regarding every services along with all other necessary details.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Fresh Food

	
	2. High Quality Food

	
	3. All day food serve restaurant

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No the company’s website does not appear in the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  From my point of view, the website does not fit in the modern UK business however, if certain improvements are made to increase its quality by using modern techniques it can enter into the league of modern UK businesses.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation, I would definitely ask for redesigning the whole website by using modern and professional typography, colours and elements. The reason of this suggestion is to give the website a clean and modern look to enhance its user experience.
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