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[bookmark: _Toc534650445]CHAPTER 1: Introduction
[bookmark: _Toc534650446]1.0 Introduction
Corporate Social Responsibility encompasses the self-regulation of a firm which is integrated into its business operations; it is monitored to ensure that it is in active compliance with the laws, ethical standards and international norms. This dissertation would focus on the impact of CSR on the business performance of Coca-Cola,UK by utilizing effective research methods to obtain the necessary data which will be analyzed to obtain observations regarding its impact. These research findings will then be discussed to draw necessary conclusions. 
Coca-Cola, UK is a company which manufactures and sells concentrates and syrup which is a sweetened carbonated drink. It also sells other soft drinks and citrus beverages. It currently operates in over 200 countries and it accounts for 1.5 billion sales of beverage products from a total 50 billion. In the last fiscal year it earned revenue of 35,410 million pounds (Kumar, et al., 2018).
[bookmark: _Toc534650447]1.1 Background of the research
The concept of CSR came into existence in the late 1960s when it was realized that large companies like Coca-Cola had a global influence and had a responsibility which reached beyond that of stakeholders (Kumar, et al., 2018). The big firms have an impact on the consumers, employees and the community in which it works. Undertaking these responsibilities is considered to have an effect on the business performance of the firms.
[bookmark: _Toc534650448]1.2 Research aims and objectives
The aim of this study is to assess the impact of Corporate Social Responsibility on the business performance, with special focus on that of Coca-Cola.
Objectives of the research:
· To explore the ways in which business organizations undertake CSR
· To understand the relationship between CSR and Business performance
· To investigate the impact of CSR on the business performance of Coca Cola
[bookmark: _Toc534650449]1.3 Research questions
· How does a firm undertake CSR?
· What is the relationship between CSR and business performance?
· What impact does the CSR undertaken by Coca-Cola has on its business performance?
[bookmark: _Toc534650450]1.4 Rationale and purpose of the research
Societies and governments globally demand the incorporation of CSR in the business operations for protecting the social interests (Sila and Ceka, 2018). This ensures that the firms are responsible towards its employees, customers and the environment it operates in and is also responsible for its actions. This emphasizes the ethical standards it needs to follow.
The purpose of this research is to determine the positive or negative impact that CSR has on the business performance of Coca-Cola and understand how it impacts the company.
[bookmark: _Toc534650451]1.5 Summary
CSR is a necessary activity for every Firm and is essential for protecting the interests of the society. Undertaking these responsibilities also affects the business performance of an organization. The primary focus of this research is to assess the impact of CSR on business performance of Coca-Cola.


[bookmark: _Toc534650452]CHAPTER 2: Literature Review
[bookmark: _Toc534650453]2.0 Introduction
Evaluating the available literature helps understand the impact of Corporate Social Responsibility on business performance and identify the gaps which might exist and needs consideration while framing the research work (Ait Sidhoum and Serra, 2018). Review of literature will also provide a detailed knowledge of the subject and its limitations.
[bookmark: _Toc534650454]2.1 Relationship between Corporate Social Responsibility and business performance
A qualitative study conducted by Galbreath, (2018) states that a meta-analysis of 50 studies suggests that the CSR of an organization pays off to a lesser extent with moderate positive association between CSR and business performance. It suggests that CSR is highly related to the accounting measures of business performance compared to market based indicators. This meta-analysis states that there is high certainty in the relationship between CSR and business performance than it was previously assumed.
[bookmark: _Toc534650455]2.2 Role of firms in undertaking CSR
Firms undertake CSR as they consider it to provide them a competitive advantage (Saurage-Altenloh and Randall, 2018). A resource based perspective of CSR provides both internal and external benefits to a firm. Firms invest in CSR activities to have internal benefits such as developing new resources and capabilities which are related to the corporate culture (Trivellas et al., 2018). Investing in CSR has several consequences such as the creation or depletion of intangible resources. Corporate reputation is the external benefit of the CSR (Kim, et al., 2018). Firms undertake CSR to enhance reputation and improve their relations with external actors. CSR helps a firm to attract capable employees and increase their commitment and loyalty towards the firm.
[bookmark: _Toc534650456]2.3 Impact of CSR on business performance
Radzi (2018) conducted a study on 1000 Taiwanese firms which also conduct research and development as their business strategy for sustainability. They identified CSR with charitable expenditures. The study found a positive relationship between CSR and business performance. The study also found that CSR have a positive impact on the long-term financial performance of the firms rather than short-term.
[bookmark: _Toc534650457]2.4 Literature gap
The above mentioned literature does not specify the exact relationship between CSR and business performance and its impact on firms based in UK (Slater, 2018). Thus, this research would be specifically conducted for assessing the impact of CSR on the business performance of Coca-Cola.
[bookmark: _Toc534650458]2.5 Summary
The relationship between CSR and business performance has been discussed which provides an idea about how the firms undertake CSR for gaining profits while considering the social interests and states that CSR and business performance are positively related.


[bookmark: _Toc534650459]CHAPTER 3: Research Methodology
[bookmark: _Toc534650460]3.0 Introduction
Research methodology is known to be a particular technique and process which is utilized for identifying, selecting, processing and analyzing the information about a specific topic. This section allows a reader for critical evaluation based on the overall study and its reliability and validity. 
[bookmark: _Toc534650461]3.1 Method Outline
The section of method outline describes the process of conduction of the experiment, instructions, the kinds of participants, questionnaires, manipulations, and similar others. 
[bookmark: _Toc534650462]3.2 Research Philosophy
This term is considered as a belief based on the process of data collection and its analysis as well (Mikhail et al., 2018). Hence, regarding this present research, the research believes in the philosophy of positivism, as it denotes the popular method of data collection.
[bookmark: _Toc534650463]3.3 Research Approach
Research approach is considered as the procedure for the approach based on collection of data, its analysis and also the approach of analyzing and reasoning (Ledford, and Gast, 2018). Based on this particular research study, the researcher considers the use of deductive approach as it helps in explaining the rules in an explicit and quick form.
[bookmark: _Toc534650464]3.4 Research Design
This term helps in the presentation of the research in a proper way and also provides a better analysis of the same (Flick, 2018). Based on the present research, the researcher believes in considering the descriptive design of research as, it helps in describing the events both in a less as well as greater depth.
[bookmark: _Toc534650465]3.5 Purpose of the research
The purpose of the present research is to gather data for obtaining accurate information based on the particular research. The main purpose of the research is to study the impact regarding the corporate social responsibility on the performance of business based upon the organization of Coca-Cola. 
[bookmark: _Toc534650466]3.6 Source and Method of Research
Based on the present research, the researcher considers the primary source of collecting data as it helps in obtaining the fresh information. The method of research is considered to be quantitative as well as qualitative method as; it helps in forming questions and examining by forming hypothesis in case of collecting data.  
[bookmark: _Toc534650467]3.7 Data Analysis
This term denotes a process based on transforming, cleansing and inspecting the data which are to be collected. In this present research, the process of data collection includes survey and personal interviews. 
[bookmark: _Toc534650468]3.8 Population and Sampling
Sampling is known to be the selection of a group of individuals from a specific population. In this present study, it includes the techniques of random sampling based on the quantitative method of research and non-random sampling of qualitative method of research. 
[bookmark: _Toc534650469]3.9 Sample Size
Based on the present research, the researcher believes to take 50 participants considering the employees and customers of the particular organization. 
[bookmark: _Toc534650470]3.10 Research Limitation
This term denotes the challenges faced by the researcher throughout the process of research. The limitation involves the biased statements of the employees and also false information as well. 
[bookmark: _Toc534650471]3.11 Summary
Based on the present discussion, this section focused in to the philosophies, approaches and design of the research. This research lays emphasis upon the secondary as well as primary research. 


[bookmark: _Toc534650472]CHAPTER 4: Analysis and Discussion
[bookmark: _Toc534650473]Quantitative Analysis
1. In which category do you belong?
	Criteria
	No. of Participants
	Total No. of Participants
	% of Participants

	Customers
	25
	50
	50

	Employees
	25
	50
	50


Table 1: Customer and Employee Demographics
                   
                      
Based on the criteria of category, it can be seen that the 25 participants falls under the category of customers whereas, the other 25 participants falls under the category of employees of the organization.

2. How far do you believe that the performance of business in terms of corporate social responsibility impacts over the customers?
	Criteria
	No. of Participants
	Total No. of Participants
	% of Participants

	Strongly agree
	20
	50
	40

	Agree
	5
	50
	10

	Neutral
	15
	50
	30

	Disagree
	5
	50
	10

	Strongly disagree
	5
	50
	10


Table 2: Impact of CSR over customers   
                   
                     
Based on the criteria of impact of corporate social responsibility over the customers, among the 50 participants of employees and customers, it is seen that highest number of participants that is 20 strongly agreed with this criteria with respect to the answer. 


3. How far do you think Coca-Cola undertakes the activities of corporate social responsibilities?
	Criteria
	No. of Participants
	Total No. of Participants
	% of Participants

	Strongly agree
	15
	50
	30

	Agree
	10
	50
	20

	Neutral
	10
	50
	20

	Disagree
	10
	50
	20

	Strongly disagree
	5
	50
	10


Table 3: Activities of CSR undertaken by Coca-cola
 
                  
Based on the criteria of activities of CSR that are undertaken by Coca-cola, it can be seen that highest no of participants that is 15 within customers as well as employees of the organization strongly agreed with the fact. 


4. According to you what is the relationship between corporate social responsibility and business performance?
	Criteria
	No. of Participants
	Total No. of Participants
	% of Participants

	Economic relation
	15
	50
	30

	Legal relation
	10
	50
	20

	Social relation
	15
	50
	30

	Ethical relation
	10
	50
	20


Table 4: Relationship between CSR and business performance

                    
Based on the criteria of relationship between CSR and business performance, it can be seen that the highest number of participants that is 15 supported the economic as well as social relation within the business performance and CSR.


[bookmark: _Toc534650474]Qualitative Analysis
1. How corporate social responsibility affects the business performance of Coca-cola?
As this interview was conducted between 2 managers of the organization, the first manager was seen to consider the satisfaction level of jobs for employees along with the rates of retention. On the other hand, the second manager agreed with the first manager but also considered the ability for attracting the talents as well.
2. How Coca-cola undertakes the activities of corporate social responsibility?
Within the 2 managers of the organization, first manager considered the factor of producing products which are socially responsible regarding the activities of CSR whereas, the other manger considers the factor of responsible relationship of employees. 
Discussion
Hence, in the above discussion, it has been seen that the research was conducted upon 52 people. Among them 50 people were considered to be the customers and employees of the organization whereas, the remaining two people were the managers of the organization. It can be said that the corporate social responsibility and business performance have a positive correlation since it can be seen from the above analysis that most of the participants strongly agree with the activities which are performed by CSR in a business environment. The customers were also found to agree to the fact that the CSR activities improve the image of the company and incr5eases the likeability of the products. It can also be seen that the organization of Coca-cola carries a strong relationship with the corporate social responsibility as it undertakes several activities related to it for its business performance.         



[bookmark: _Toc534650475]CHAPTER 5: Conclusions and Recommendations
[bookmark: _Toc534650476]5.0 Introduction
This research has focused on the study of impact of Corporate Social Responsibility on the business performance of Coca-Cola. It has helped provide an understanding of how CSR is essential for a company and how it has impacted the business performance of Coca-Cola.
[bookmark: _Toc534650477]5.1 Conclusion 
The research was conducted by considering the research methods, philosophy, approaches and design. It has been used to study the impact of CSR on business performance of Coca-Cola. The results indicate a high economic relationship between CSR and business performance and it also indicates a positive impact on business performance. 
The objectives of understanding the relationship between CSR and business performance, roles undertaken by firms to undertake CSR and the impact of CSR on business performance has been discussed in the literature review of this dissertation.
[bookmark: _Toc534650478]5.2 Recommendations
It can be recommended that Coca-Cola needs to extensively utilize its CSR to be able to enhance its reputation and gain the acceptance of the communities.
Secondary research methods can be utilized in future and cross sectional studies can be conducted to gain extensive results (Ghezzi, et al., 2018). A large sample size can also be utilized for developing a better understanding.
The research has emphasized the methodology and design utilized for collecting data and analyzing it to obtain results. It has provided an understanding of how CSR impacts Coca-Cola and the steps which can be adopted in future to have a positive influence on the business performance of Coca-Cola.
[bookmark: _Toc534650481]References 
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