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Comparing Budget & Premium Airlines: What draws customers attention towards the premium costs and low costs?

The aim of this portfolio is to discuss the arguments within the airline industry, with the premium and budget costs of flying. The airline industry is a massive part of transportation, it provides freedom for people all around the world, but what exact levels would you take too fly? When flying considerably long hours, customers may want a bit more luxury, whether this be flying Emirates or British Airways. Doing so comes to a larger cost than most airlines. Travellers who take short trips are usually accommodated by smaller airlines, such as EasyJet or Ryanair. This portfolio will further discuss the arguments of consumers who have flown and have a perception on what they feel is an important part of flying, whether this be service, comfort, quality or being cost effective. It will result in the advantages of disadvantages of flying both different types of airlines. 

My chosen research approach is an inductive approach, this is the definition of finding arguments and discussing them briefly to understand consumers views on decisions. (FZE, 2023) This approach doesn’t provide evidence for research, but helps generate a theory. In this case, a theory helps to provide suitable objectives that can assist in the right direction. (Dudovskiy, 2022) I chose not to go for a deductive approach as collecting data based on opinions would be less creditable for consumers to understand, discussing arguments with an inductive approach allows a theory to be more creditable and sufficient. (Bhandari, 2023) When collecting data, I am going research mixed methods. I find that using this approach will allow more productivity and provide broader theories. So, I’m able to go deep into research and evaluate smaller findings to provide both. This will allow me to link deeper research to match with the smaller findings, it gives me more time to find more research in the analysation. (Fonseca, 2023)  













Data Collection
For my Data Collection, I have chosen to take Secondary Research as my main approach, this allows me to collect information from pre-made statements, which benefits in the aid of collecting opinions on certain airline experiences. The Primary Research I’ll be using will mostly be used for providing information from my peers, which will allow me to get an understanding of what they expect from an airline, what they would pay in return for benefits and standards from an airline, whether this be budget or premium. (Mccrocklin, 2018) I have chosen to use a questionnaire to do this, this will allow me to get more accurate opinions on what exactly my peers would prefer too fly, which helps with my theory on what would be the most suitable choice whether you’re thinking about flying premium or budget. As people have mixed opinions, may this be financial or just genuinely aren’t materialistic or mind the uncomfort from budget airlines, the questionnaire will ask everyone what their expenditures would be for both premium and budget flights. I found that using a different approach might have been less accurate, especially with older information as airlines constantly change their service and quality so older information may not be as valid as getting present information from my peers. 


























Sampling Methods

Sampling Methods is the assistance in using information provided by others. I will use this technique when using my questionnaire. There are two different types of methods when using sampling. Probability Sampling is used when using information that is provided by random people, this could be biased but provides more security when picking the correct airline. The second method is using Non-Probability Sampling, this is when you choose who you want responses from. Which could be more accurate if you know that the person has flown both budget and premium. (McCombes, 2022) My findings are going to be mixed, as the questionnaire will be filled in by my peers, it may be a little biased as some people might not have flown on an airline before, whereas majority may have. As I have spoken to a few of my peers about their experiences flying, it seems that most of the class has flown before, which will help with the theory in my studies. A sample size is used when calculating the amount of information provided by each person, the bigger the sample size, the more accurate it can be. I’m aiming for approximately 10 responses from my peers, which gives me some security when using my theory. It helps to show what exactly each peer would spend on a flight and which airlines peers would fly on, this helps me to narrow down the budget and premium airlines to gather results. (Zamboni, 2019) 





















Primary & Secondary Research

QUESTIONNAIRE LINK: https://docs.google.com/forms/d/e/1FAIpQLSdlyVxrIb5jX6QimRuVV1DulI3VLMPbseAkVOP46g8wbQDLMQ/viewform

Primary Research

I asked my peers if they had flown, the graph shows that 18.2 percent of people have not flown on an Airline before, which means that majority of my peers have flown before, which helps with accuracy when discussing the theory.

Secondary Research 

(Garber, 2023) talks about the expectations when flying premium, and discusses the benefits of doing so. Flying Business or First Class can become cheaper, and you can gain offers the more you fly, whether this be Economy class or a Premium class. Airlines such as Emirates, offer skyward miles that are then used to get free lounges in airports, upgrade your flights or get a discount on your next ticket. You have the option to do this based on how many miles you gain over a period. (Loo & Chamberlin, 2023). (VanDerBill, 2022) Brittany VanDerBill agrees that First Class seating is beyond worth the money. She came to the conclusion that being able to have more privacy, space and complimentary drinks makes the flight cost completely worth the experience. She mentioned that attendants were offered complimentary earphones, for those who didn’t bring any, including the pre-flight beverages that doesn’t include any additional costs. She also mentioned that economy seats on any plane are a lot smaller and come become claustrophobic. Also mentioned is the freedom to board the plane. As a first-class passenger, you’re able to board the plane before Economy passengers, which gives you time to put your hand luggage away and become settled in your chosen seat. (VanDerBill, 2022) 











Presentation Video 
Meeting with Kian Evans (2205420)-20231214_171217-Meeting Recording.mp4

From sharing my video, I have gained feedback that has implied that my presentation explains my idea clearly, and that they have an understanding on why people would want to pay extra for a premium seat, they also said that mentioning my reference in my presentation gave some evidence towards my theory, which gave them more approval if they ever hesitate to upgrade too first-class. My peers mentioned that I could have had a presentation in the background to help assist my responses. Another response implied that I could have talked about the advantages and disadvantages of both economy and first class. And why exactly people go for budget airlines. I have taken this feedback into consideration for future recordings. 































Poster Link
https://uowtsd-my.sharepoint.com/:p:/g/personal/2205420_student_uwtsd_ac_uk/Ea-_4TnYp-JElvcLPOcM-QYBBrN9mGFURNmRtYmhQONFiQ?e=A48rTB 
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