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Exploring the crucial question of how multinational corporations can adapt stakeholder engagement strategies for the challenges posed by global trade agreements. 
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[bookmark: _Toc163889303]1.0 Introduction
[bookmark: _Toc163889304]1.1 Background
Multinational corporations (MNCs) play a pivotal role in driving economic growth, innovation, and development in today's global economy. Their operations span multiple jurisdictions and diverse markets, navigating a complex landscape shaped by international trade agreements, regulatory frameworks, and market access barriers (Pinkse and Kolk, 2010). These agreements, which could range from bilateral trade pacts to multilateral treaties, define the terms of international trade and significantly influence MNCs' strategies for market entry, supply chain management, and regulatory compliance. However, the implications of these agreements are not always straightforward. Rodik (2011) argues that the hyper-globalization model, characterised by profound economic integration through free trade agreements, might only sometimes lead to beneficial outcomes for all involved parties, especially developing countries. It is further suggested by Rodik (2011) that such contracts can sometimes undermine national policies and the ability of governments to regulate their economies in the public interest.
[bookmark: _Toc163889305]Stakeholder engagement has become a crucial approach for multinational corporations (MNCs) to navigate the complexities of global trade agreements. It helps build collaborative relationships with various stakeholders, such as governments, regulatory bodies, industry associations, and customers. It also addresses emerging challenges like regulatory compliance, supply chain optimisation, and market access barriers (Steger, 2004). The effectiveness, challenges, and impact of multinational corporations (MNCs) stakeholder engagement strategies in the context of global trade agreements require further research, as highlighted by Zhou (2017).
1.2 Problem statement
The rapidly evolving landscape of global trade agreements poses multifaceted challenges for MNCs, necessitating their evaluation of their stakeholder engagement strategies to effectively manage changes in market access, regulatory compliance, supply chain optimisation, and market access barriers (Cullen and Parboteeah, 2010). Despite the growing importance of stakeholder engagement in navigating the complexities of global trade, there still needs to be a comprehensive understanding regarding the effectiveness, challenges, and impact of MNCs' Stakeholder engagement practices in this context (Anastasi, 2020). There is an immediate need for research to explore the intricacies of multinational corporations' strategies for engaging with stakeholders within the framework of international trade agreements (Caves, 1996). This research should aim to develop recommendations and best practices based on evidence to guide multinational corporations, policymakers, industry associations, and other stakeholders in improving their engagement efforts with stakeholders in response to the changing dynamics of global trade (Ndlela, 2019).
[bookmark: _Toc163889306]1.3 Aims of the Research
To examine the effectiveness of multinational corporations' stakeholder engagement strategies in navigating changes in market access, regulatory compliance, and supply chain optimisation resulting from global trade agreements.
· To identify the key challenges and opportunities multinational corporations face in modifying their stakeholder engagement strategies to address market-specific dynamics, industry-specific requirements, and emerging technologies in the context of global trade agreements (Looney, 2019).
· To assess the impact of these practices on business performance, competitiveness, and sustainability outcomes, including revenue growth, cost optimisation, and corporate social responsibility initiatives (Porter, 1979).
· To develop evidence-based recommendations and best practices for multinational corporations, policymakers, industry associations, and other stakeholders to enhance stakeholder engagement strategies in response to changes in global trade agreements, regulatory environments, and market access barriers (Acharya, 2016).
[bookmark: _Toc163889307]1.4 Conclusion 
In conclusion, the evolving landscape of global trade agreements presents significant challenges for multinational corporations (MNCs), necessitating a critical evaluation of their stakeholder engagement strategies. While MNCs play a pivotal role in driving economic growth and innovation globally, their operations are increasingly shaped by complex regulatory frameworks, market access barriers, and the dynamics of international trade agreements. However, the effectiveness and impact of MNCs' stakeholder engagement practices within this context still need to be more adequately understood, highlighting a crucial gap in current research.
To address these challenges, this research examines the effectiveness of MNCs' stakeholder engagement strategies in navigating changes in market access, regulatory compliance, and supply chain optimisation resulting from global trade agreements. It seeks to identify critical challenges and opportunities MNCs face in modifying their engagement strategies, assess the impact of these practices on business performance and sustainability outcomes, and develop evidence-based recommendations for enhancing stakeholder engagement efforts.


[bookmark: _Toc163889308]2.0 Rationale 
[bookmark: _Toc163889309]2.1 Addressing Research Gaps and Challenges
The literature on multinational corporations (MNCs) engaging with their stakeholders within global trade agreements has significant gaps and challenges. Although stakeholder engagement is widely perceived as a way for MNCs to navigate the complexities of international trade, there needs to be a more comprehensive understanding of its effectiveness, challenges, and impact (Aguilera et al., 2019). Existing research tends to be fragmented and only focuses on specific aspects of stakeholder engagement or trade policy, thereby failing to consider the interdisciplinary nature of the topic. Moreover, while stakeholder engagement is often presented as a solution to complex problems, its implementation may encounter power imbalances, conflicting interests, and resource limitations (Janning, 2021). Therefore, it is crucial to conduct research that bridges these gaps, provides nuanced insights, and offers evidence-based recommendations to address the complexities inherent in MNCs' stakeholder engagement strategies within the global trade landscape (Bloomfield, 2013).
[bookmark: _Toc163889310]2.2. Advantages of the Research
Researching MNCs' stakeholder engagement strategies in the context of global trade agreements offers several advantages. Firstly, it contributes to advancing scholarly knowledge by comprehensively understanding the effectiveness, challenges, and impact of stakeholder engagement practices in global trade (Edwards, 2017). This knowledge can inform theoretical frameworks and academic discourse, enriching international business studies. Secondly, the Research holds practical significance for stakeholders such as MNCs, policymakers, industry associations, and civil society organisations (Schuerkens, 2015). By offering evidence-based recommendations and best practices, the research equips these stakeholders with actionable insights to enhance stakeholder engagement efforts, navigate regulatory complexities, and address emerging challenges in the global trade environment (Zinkin, 2019). This multidisciplinary approach Promotes holistic understanding and encourages innovative solutions to complex real-world problems in international business operations.
[bookmark: _Toc163889311]2.3 Stakeholder Benefits
Multinational corporations (MNCs) have become integral to the international trade landscape in today's globalised world. These MNCs operate across borders and significantly impact global trade, so exploring their various strategies for engaging with stakeholders is crucial. Stakeholder engagement is a critical aspect of international trade, and it goes beyond the interests of MNCs (Held, 2000). It involves many stakeholders, including policymakers, industry associations, civil society organisations, and academic institutions. These stakeholders play a crucial role in shaping the regulatory frameworks and policies that govern international trade (Franklin, 2021).
The influence of multinational corporations (MNCs) extends beyond mere participation in global trade; they often wield significant power in shaping regulatory frameworks and policies. This power dynamic can result in asymmetrical relationships with other stakeholders, potentially marginalising the voices of more minor actors such as civil society organisations and local communities. Franklin (2021) underscores the importance of acknowledging these power dynamics in stakeholder engagement efforts within the international trade landscape. Failure to address power imbalances may lead to inequitable outcomes and hinder the achievement of sustainable and inclusive global trade policies.
Analysing the stakeholder engagement strategies employed by MNCs can provide valuable insights into enhancing stakeholder engagement efforts and navigating complex regulatory frameworks. This research can help identify best practices other businesses can adopt to advance responsible business practices and promote sustainable development (Bourne, 2009).

[bookmark: _Toc163889312]2.4 Conclusion
In conclusion, the rationale behind researching multinational corporations' (MNCs) strategies for stakeholder engagement within the framework of global trade agreements is underpinned by the need to address the substantial gaps and challenges identified in the existing literature. This investigation aims to enhance academic understanding by comprehensively analysing these engagement practices' effectiveness, challenges, and impact. It seeks to deliver actionable insights for a diverse range of stakeholders. This research endeavours to advance sustainable development and advocate for responsible business practices by highlighting the best approaches to stakeholder engagement. Ultimately, by dissecting the complexities of MNCs' interactions with various stakeholders, the study offers a valuable roadmap for navigating the intricate regulatory landscapes of international trade, serving both scholarly and practical purposes in the global business environment.

[bookmark: _Toc163889313]3.0 Literature Review
Today's global economy is highly interconnected, and trade agreements significantly impact business operations and strategies. According to Bhagwati et al. (2017), These agreements establish the terms and conditions for trade between countries, which can directly affect the cost, availability, and quality of goods and services. However, Kirton (2009) challenges this assertion and argues that the global economic system is shaped by a complex network of political, financial, and social factors and that international trade agreements are only one aspect of the system. 
 Organisations that aim to navigate the complexities of international trade must prioritise stakeholder engagement. Effective stakeholder engagement strategies are essential to ensure that the interests of various stakeholders, including governments, businesses, non-governmental organisations (NGOs), and communities, are addressed and aligned within the framework of trade agreements. Coe & Yeung (2015) purported that stakeholder engagement is pivotal. However, the impact of global trade agreements on these strategies is complex and ever-changing, requiring further exploration. This review will synthesise existing research to highlight essential drivers, challenges, and implications of stakeholder engagement in global trade agreements as outlined by (Ruggie, 2011).
[bookmark: _Toc163889314]3.1 Inclusivity in Trade Negotiations
Stakeholders play a crucial role in shaping trade agreements. They represent diverse interests and can significantly impact the outcome of negotiations. However, the level of their involvement and influence often varies. Traditionally, trade negotiations are dominated by governments and large corporations, with little input from civil society, labour unions, and environmental groups. These groups are often excluded from the decision-making process, which can lead to trade agreements that do not represent the interests of all stakeholders and can result in a lack of transparency (Riezman, 2013). It is argued by Keohane (2002) that the traditional state-centric approach to trade negotiations has limited the involvement of non-state actors, such as civil society groups, in the process. This approach can significantly impact talks, resulting in a need for more transparency and accountability. 
In recent years, there has been growing pressure for more inclusive processes that consider the perspectives of all stakeholders. The goal is to create trade agreements that are fair and equitable and promote sustainable development (Chang, 2013). This is particularly important given the significant impact that trade agreements can have on the environment, human rights, and social justice. Research shows that power imbalances are still prevalent, making it challenging for smaller stakeholders and marginalised groups to participate effectively in negotiations (Frankel & Lewis, 2014). These groups often need more resources and expertise to engage meaningfully. As a result, their voices should be addressed, and their interests must be adequately represented in the final agreement (Stohl, 1996). 
The current state of trade negotiations is plagued by several challenges that require urgent attention. The lack of transparency, accountability, and participation has led to a process heavily skewed towards a select few (Becker & Blaas, 2022). Closed-door negotiations have further exacerbated this issue, leading to a process that is neither inclusive nor democratic. To address this, a significant shift is required towards a more open and participatory process where the voices of all stakeholders are heard and valued equally (Manning, 2020).
[bookmark: _Toc163889315]3.2 Corporate Social Responsibility (CSR) Alignment 
Corporate Social Responsibility (CSR) has emerged as a fundamental aspect of numerous businesses' strategies, shaping their methods of engaging stakeholders within global trade agreements (Crane & Matten, 2017). These companies are expected to adhere to ethical standards, uphold human rights, and address environmental concerns across their supply chains. Nonetheless, harmonising CSR endeavours with trade agreements presents intricate challenges, often reflecting conflicts between profit-driven goals and socially responsible actions (Baumann-Pauly & Nolan, 2016).
[bookmark: _Toc163889316]3.3 Regulatory Harmonisation Challenges
In today's globalised world, international trade has become an integral part of the economy. However, the complex regulatory landscape of different countries and regions can pose significant challenges for businesses, particularly multinational corporations (MNCs). Global trade agreements have proposed regulatory harmonisation and standardisation to address this issue. The primary objective of this approach is to simplify the international trade landscape by establishing common rules and standards across borders (OECD, 2013).
This approach provides numerous advantages. For example, it minimises the challenge of navigating various regulatory systems, decreases compliance costs, and enhances accessibility to new markets. This is particularly significant for multinational corporations with a presence in multiple countries and regions, as it provides them with an equal opportunity to compete (Braithwaite & Drahos, 2018). However, the influence of these measures on stakeholder interaction is intricate and diverse. On the one hand, it offers multinational corporations opportunities to connect with stakeholders more consistently and transparently. However, it is essential to note that the standardisation of regulatory standards may only be suitable for some markets and stakeholders (Freeman, 2018). This can lead to unintended effects, such as decreased consumer protection or environmental degradation. Therefore, while regulatory harmonisation and standardisation may benefit businesses, the impact on all stakeholders must be considered (Baugh, 2015). This requires carefully balancing competing interests and a commitment to transparency and inclusivity in policymaking (Vogel, 2009). According to Vogel (2009), the regulatory harmonisation process may lead to countries' reluctance to enact new regulations for fear of not being aligned with global norms, resulting in a 'regulatory chill'.
[bookmark: _Toc163889317]3.3.1 Labour Rights
The harmonisation of labour standards is a contentious issue. On the one hand, it can raise labour standards in countries with weaker labour laws, promoting better working conditions and worker protections (Shbikat, 2021). However, the drive for regulatory harmonisation can also lead to a "race to the bottom," where countries might lower their labour standards to attract foreign investment. This can undermine efforts to improve labour rights globally and poses a challenge for engaging with stakeholders focused on worker rights and protections (Andenaes & Andersen, 2011).
[bookmark: _Toc163889318]3.1.2 Consumer Safety
Global trade agreements that standardise product safety and consumer protection regulations can lead to higher standards and safer products. However, there is also a risk that harmonisation might result in adopting the lowest common denominator, potentially compromising consumer safety (Coglianese et al., 2011). Stakeholders, including consumer advocacy groups, are crucial in ensuring that trade agreements do not dilute consumer protections. Engaging with these stakeholders effectively requires transparent negotiation processes and the incorporation of robust safety standards that safeguard consumer interests (Trebilcock & Trachtman, 2020).
[bookmark: _Toc163889319]3.4 Conclusion
The global economy operates within a complex network of interconnectedness, where trade agreements significantly shape business strategies and operations. While these agreements dictate trade terms and conditions, political, financial, and social dynamics beyond their scope influence the broader economic system. Effective stakeholder engagement is crucial in navigating the intricacies of international trade, ensuring the alignment of diverse interests within trade frameworks. However, disparities in involvement persist, with traditional negotiations often favouring governments and large corporations over civil society and other stakeholders.
Addressing the challenges of trade negotiations necessitates revaluing current practices towards greater inclusivity and transparency. Corporate Social Responsibility (CSR) adds complexity to the trade landscape as businesses seek to balance profit-driven objectives with socially responsible actions. Regulatory harmonisation offers benefits in simplifying international trade but requires careful consideration to avoid unintended consequences. Labour rights and consumer safety are focal points in this discussion, highlighting the need for balanced approaches that elevate standards without compromising essential protections.
In conclusion, navigating global trade agreements requires a holistic approach prioritising stakeholder engagement, transparency, and inclusivity. By balancing the interests of all stakeholders, trade agreements can promote sustainable development and equitable outcomes on a global scale, contributing to a more resilient and inclusive global economy.


[bookmark: _Toc163889320]4.0 Methodology
[bookmark: _Toc163889321]4.1 Introduction
This chapter outlines the methodology used to examine the influence of global trade agreements on stakeholder engagement, particularly on multinational corporations (MNCs). These agreements can significantly impact a corporation's economic outcomes and relationships with various stakeholders, including governments, civil society, and local communities. According to Newell (2008), multinational corporations (MNCs) are critical in shaping global governance and promoting sustainable development. Newell (2008) further suggests that MNCs must engage with stakeholders and participate in policy-making processes to ensure equitable outcomes.
In addition to the points outlined above, further literature and evidence can be incorporated to bolster the support for the methodology proposed in examining the influence of global trade agreements on stakeholder engagement, particularly concerning multinational corporations (MNCs).
Numerous empirical studies have highlighted the positive correlation between stakeholder engagement and corporate performance within global trade agreements. For instance, research by Clark & Dawson (2012) found that companies with robust stakeholder engagement practices experience better financial performance and enhanced reputation, emphasising the strategic importance of stakeholder relations in navigating the complexities of international trade.
Applying theoretical frameworks such as stakeholder and institutional theories further substantiates the rationale for prioritising stakeholder engagement in MNCs' strategies. Stakeholder theory posits that organisations thrive when they actively consider and address the interests of all stakeholders. In contrast, institutional theory underscores the importance of organisational adaptation to external institutional pressures, including those arising from global trade agreements (Hannan, 2016).
Case studies offer concrete examples of how MNCs have successfully integrated stakeholder engagement into their business strategies to navigate the challenges posed by global trade agreements. For instance, the case of Unilever demonstrates how the company's stakeholder engagement initiatives have enabled it to address environmental and social concerns while remaining competitive in the global marketplace (Heetkamp & Tusveld, 2011). Insights from experts in the field reaffirm the strategic imperative of stakeholder engagement for MNCs operating in a globalised economy. Scholars such as Bilal (2016) argue that stakeholder engagement is a moral imperative and a strategic necessity for businesses seeking long-term sustainability and resilience in an increasingly interconnected world.
[bookmark: _Toc163889322]4.2 Research Philosophy
The research methodology for examining how global trade agreements affect stakeholder engagement strategies will use a deductive reasoning approach supported by axiological and epistemological considerations. This approach aims to identify the challenges and opportunities that multinational corporations (MNCs) face while adapting their stakeholder engagement strategies in the constantly changing global trade landscape (Brinkmann, 2018).
The study highlights the importance of using factual evidence to understand the impact of stakeholder engagement strategies on business performance and sustainability outcomes. The research utilises established theories such as stakeholder theory, resource-based view, and institutional theory to provide a clear framework for analysing the relationship between
Top of Form

Stakeholder engagement strategies and business results (Riad et al., 2019). Ethically, the research acknowledges the moral dimensions inherent in stakeholder engagement practices and seeks to address these concerns throughout the study (Friedman, 2007). 
To comprehensively address these questions, this research adopts a methodology that provides a framework for collecting and analysing data on MNCs' stakeholder engagement practices within the context of global trade agreements. This approach employs qualitative and quantitative methods to capture how trade agreements influence stakeholder engagement strategies. The selection of this methodology is crucial for uncovering the mechanisms that MNCs can use to adapt their practices to meet the challenges posed by these agreements (Poth, 2018). The following sections will outline the research design, data collection methods, and analysis plan, setting the stage for a thorough investigation into this complex and multifaceted issue. The methodology employed in this research will provide insights into how MNCs can effectively navigate the challenges presented by global trade agreements while maintaining positive relationships with stakeholders (Silverman, 2011).
This involves a commitment to transparency, accountability, and ethical behaviour in all data collection, analysis, and reporting aspects. The research methodology will collect data through various sources such as questionnaires, forum meetings, and one-on-one interviews. With a target of 200 participants, the study aims to gather diverse perspectives from stakeholders, including MNCs, policymakers, industry associations, and other relevant stakeholders. Once the data has been collected from all participants, it will be analysed using the Statistical Package for the Social Sciences (Statistical Package for the Social Sciences) or SPSS to help manage, conduct, and interpret the research findings (Cronk, 2024).
Rawls (2007) emphasises the significance of transparency, ethics, and accountability in collecting and analysing data. According to Rawls (2007), transparency is crucial to ensure that the data collected is accurate and unbiased. Ethical considerations are also critical in data collection and analysis, as researchers must protect study participants' privacy and confidentiality. Finally, accountability is essential to ensure that researchers are held responsible for their actions and that the data collected is used ethically and responsibly (Pernecky, 2016).
[bookmark: _Toc163889323]This research aims to develop evidence-based recommendations and best practices to enhance stakeholder engagement strategies amidst evolving global trade agreements and regulatory environments. By addressing the identified research aims, this study aims to contribute theoretical understanding and practical insights for MNCs, policymakers, and other stakeholders navigating the complexities of global trade dynamics (Crump & Maswood, 2011).
4.3 The Research Onion
The Research Onion Framework, developed by Saunders et al. (2012), presents an intricate, layered methodology for systematically designing research projects. It commences with broad, philosophical considerations encapsulating research paradigms. The development of the research study can be a multifaceted process that involves a range of decisions. These can include selecting the research approach, such as positivism or constructivism, and deciding on the methodology, such as deductive or inductive reasoning (Bell & Willmott, 2015)
The Research Onion framework can be a valuable tool in this process. It provides a structured approach to selecting strategies, timeframes, and data collection and analysis techniques. This framework can help ensure that the research design is coherent and aligns effectively with the Overarching research questions and aims (Clarke & Dawson, 2012). Applying this framework in the research of case studies and surveys will help the researcher analyse stakeholder strategies within the context of global trade agreements and ensure methodological consistency and reliability in the study’s design and execution. The Research Onion model provides a structured approach to research design, enabling the researcher to justify each methodological decision and, thus, increase the rigour and credibility of the study (Simon, 2017). The research will use a mixed-method approach to investigate the effects of stakeholder engagement strategies on global trade agreements. This approach combines the statistical rigour of quantitative analysis with the richness of qualitative research. By capturing both macroscopic and microscopic stakeholder-specific dynamics, this methodology can offer valuable insights into the strategic interplay between multinational corporations (MNCs) and global trade frameworks (Crespo & Simões, 2021). 
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Figure 1. The Research Onion Framework was developed by (Saunders et al. 2012).
[bookmark: _Toc163889324]4.3.1 Research Justification
While quantitative and qualitative research methods have benefits in answering research questions, a mixed-method approach can effectively address the complex nature of analysing stakeholder engagement strategies in the context of global trade agreements. This choice is based on solid justification (Creamer, 2018). While using a mixed-method approach in research is common, it carries certain drawbacks that warrant critical examination. This methodology, which combines qualitative and quantitative techniques, may introduce complexities and challenges that compromise the reliability and validity of findings (Edson et al., 2018).
[bookmark: _Toc163889325]4.3.2 Broader perspective
Integrating empirical robustness and in-depth context-sensitive analysis in business research is critical in expanding its appeal to a broader audience. This approach allows for a comprehensive study of the theoretical and practical aspects of the research but also promotes Its applicability in real-world contexts (Meyer & Schneider, 2021). This method ensures that the research outcomes are valuable and practical by facilitating the generation of statistically significant insights. Incorporating this approach helps bridge the gap between academia and business, creating a harmonious relationship. As such, the research is transformed into a valuable tool for businesses, allowing them to make informed decisions grounded in empirical evidence (Whetton, 1989).
[bookmark: _Toc163889326]4.3.3. Validation and Corroboration
Quantitative and qualitative data serve as complementary tools in research, contributing to the validation and reliability of findings through triangulation. This methodological approach enhances the study's credibility by corroborating insights from one method with those from another, thereby increasing confidence in the conclusions drawn. Triangulation, a cornerstone of research methodology, aims to strengthen the validity and reliability of findings by leveraging multiple sources, methods, or data sets to corroborate results (Flick, 2018).
However, while triangulation offers potential benefits in bolstering the robustness of research findings, its application has challenges and limitations. One such challenge lies in integrating disparate data sources or methodologies. Researchers may need help reconciling divergent findings or interpreting conflicting insights, potentially compromising the coherence and reliability of the study's conclusions (Creswell & Creswell, 2017).
Moreover, the success of triangulation hinges on the quality and rigour of each data collection method employed. Variations in data collection techniques, sample sizes, or measurement instruments can introduce biases or inconsistencies, undermining the integrity of triangulated findings (Hannah et al., 2016)). Additionally, researchers must navigate methodological pluralism cautiously, ensuring that quantitative and qualitative approaches are integrated judiciously to avoid diluting the depth or specificity of insights derived from each method (Blanchard et al., 2017).
Furthermore, triangulation does not guarantee unequivocal validation of research findings. While the convergence of evidence across multiple methods may support conclusions, discrepancies or incongruities may persist, challenging the interpretation or generalizability of results (Wu, 2019). Thus, researchers must exercise vigilance in interpreting triangulated findings, acknowledging the potential for limitations or ambiguities in the validation process.
In conclusion, while triangulation offers a valuable means of enhancing the reliability and validity of research findings, its implementation requires careful consideration of methodological complexities and potential limitations. By judiciously leveraging quantitative and qualitative data in tandem, researchers can strengthen the credibility of their conclusions, ultimately advancing knowledge and understanding within their respective fields.
[bookmark: _Toc163889327]4.3.4 Richer data for complex phenomena
Assessing the effectiveness of strategies in international trade agreements involves many stakeholders and demands thorough analysis. A mixed-method approach presents a promising avenue for scrutinising these strategies and understanding the contextual nuances influencing their implementation (Bergman, 2010). However, while this methodology offers potential benefits, its application warrants critical consideration.
A mixed-method approach may encounter data integration and interpretation challenges despite its suitability for capturing multifaceted phenomena. Research indicates that discrepancies between qualitative and quantitative findings can arise, posing challenges to the synthesis of results and potentially diluting the validity of conclusions (Corbin & Strauss), 2014). Additionally, the complexity of integrating diverse data sources requires significant time and resources, raising concerns about the feasibility and efficiency of this approach.
Additionally, the effectiveness of mixed methods in analysing the influence of trade agreements on strategies may depend on researchers' mastery of qualitative and quantitative methodologies. Research indicates that lacking proficiency in either area can undermine the thoroughness and integrity of the investigation, thereby restricting the depth of insights derived from the study (Palinkas et al., 2011).
[bookmark: _Toc163889328]4.4 Conclusion
This research methodology carefully explores the complex landscape of stakeholder engagement strategies within global trade agreements. It is based on established theories and philosophical considerations, highlighting the importance of factual evidence, transparency, and ethical behaviour in data collection and analysis. Using a mixed-method approach, this study aims to gather diverse perspectives and provide a comprehensive understanding of the relationship between multinational corporations (MNCs) and global trade frameworks. 
[bookmark: _Toc163889329]6.0 Resource Planning
[bookmark: _Toc163889330]6.1 Personnel 
The research team consists of a single principal researcher responsible for designing the research, collecting, analysing data, and interpreting the results.
[bookmark: _Toc163889331]6.2 Timeline
	Month
	Activities

	April 2024
	Obtain necessary approvals and finalise research design.

	May 2024
	Recruit participants and commence data collection.

	June 2024
	Conduct stakeholder interviews and analyse collected data.

	July 2024
	Draft research findings and prepare for dissemination

	August 2024
	Review and finalise the research report.

	September 2024
	Present findings and submit the final report.



[bookmark: _Toc163889332]6.3 Equipment and Facilities
The principal researcher will have access to requisite office space, computers, and data analysis software. Stationery and materials for data collection will be readily available.
[bookmark: _Toc163889333]6.4 Contingency Plan
A proactive contingency plan will be enacted to address any potential delays arising from slow respondent replies. Strategies include follow-up reminders and extending the data collection period as needed.
The research will strictly adhere to ethical guidelines, ensuring participant confidentiality, informed consent, and the right to withdraw from the study at any point. All participants will be approved before data collection begins, and stringent measures will be implemented to safeguard participants' data integrity throughout the research process.
Ethical Considerations: The research will strictly adhere to ethical guidelines, ensuring participant confidentiality, informed consent, and the right to withdraw from the study at any point. All participants will be approved before data collection begins, and stringent measures will be implemented to safeguard participants' data integrity throughout the research process.Top of Form
[bookmark: _Toc163889334]7.0 Ethical consideration and limitations
Examining the influence of stakeholder engagement strategies on global trade agreements presents an affluent area of research, offering insights into how multinational corporations (MNCs) navigate complex international landscapes. This research, adopting a mixed-methods approach and employing deductive reasoning, requires careful consideration of ethical considerations, limitations, and the adjustment of stakeholder engagement strategies by MNCs (Mauthner, 2002). The philosophical underpinnings of this study are crucial, with an axiological approach focusing on values and ethics being particularly relevant given the ethical and value-laden nature of stakeholder engagement in global trade agreements (Fisher & Buglear, 2010).
When conducting research, it is essential to consider the ethical implications involved. One primary concern is protecting the confidentiality and anonymity of the study's organisations and individuals. This is especially important when discussing stakeholder engagement strategies, as it can reveal sensitive competitive information (Fox et al., 2021). Furthermore, researchers must be mindful of potential bias when interpreting responses from different stakeholders to ensure that the findings represent diverse perspectives. Finally, transparency must be balanced when reporting research findings while safeguarding participant confidentiality (Almeida et al., 2017).
According to Hesse-Biber (2010), ethical considerations must be taken seriously to ensure that research is conducted objectively and fairly. Research findings may have limitations, particularly when generalising them. Because multinational corporations (MNCs) are diverse and global trade environments are complex, the results of a particular set of stakeholder engagement strategies may only apply to some situations (Williams, 2017). 
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