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[bookmark: _Toc165126212]INTRODUCTION
Social media is a means of communicating and sharing information through websites, using devices like computer and mobile phones via an internet connection (Cambridge University Press & Assessment, 2024). In 2019, statistics shows that Facebook has over 2.4 billion users worldwide as compared to other social media platforms which has only over one billion each.
 
[bookmark: _Toc165126213]MAIN BODY
This essay will look into the role that social media tools such as LinkedIn and Facebook can have in the recruitment of staff. Facebook was created simply for people to connect worldwide Dobinick (2013) while LinkedIn was solely created to “connect the world’s professionals to make them more productive and successful” LinkedIn Corporation (2024.) These two prominent social networking websites appear to be used for different purposes and in different contexts. To further explain, Facebook is a website designed to connect friends and family, it also allows individuals to share personal information, and meet new people Papacharissi (2009), while LinkedIn was designed for professionals to connect, market their skills, share knowledge and experiences and plan future career steps Trusov, bucklin & Pauwels (2009). One could now say that Facebook belong to individual’s professional scope, yet both are used by recruiters when attempting to gather job applicants.
In a study carried out in 2013 by The Southern African Institute for Management Scientist (SAIMS), it was found that Facebook and LinkedIn have rapidly grown to 800 million Internet World Stats (2012) and 100 million The Social Skinny (2010) users respectively in 2012. The study shows that the rapid growth of social media has impacted the way we communicate and interact with each other. They are shifting the paradigm of information flow and consumer interactions Kaplan & Haenlein (2010). Individuals and businesses can easily create a Facebook page for free which allows firms to connect with their customers. The page created allows businesses to market their products and services, create a two-way communication channel to send messages and receive feedback from their customers and build their online community Aral et al. (2013).
Today, many recruitment agencies have built and advertised their businesses on social media while expanding their business network to target and attract potential employees AI-Mahairah et al. (2022). Social Media empowerment has reduced recruitment cost for business owners and given them the ability to meet international standards Brown & Vaughn (2011). Growing numbers of recruiters use social media as a talent-sourcing tool Roebuck (2011). So far, social media recruitment has largely been confined to professional recruiters and larger corporates but smaller companies with more limited resources are also including a social media element in their online recruitment strategy. Social media isn’t only a great tool for networking and marketing online, companies are using these tools more and more to connect with potential employees, attract new hires, build brand awareness and research prospective employees.
[bookmark: _Toc165126214]Advantages of Social media applications like Facebook and LinkedIn to be used in the recruitment:
The major worrying factor to using Facebook for most university graduates is the photos and post on their profiles which often has to do with parties and drinking and the resultant behaviour may seem inappropriate when seen from the perspective of a potential employer. Whether we think that it’s fair or right for them to do this is not the focus of this guide, your future is too important not to take this potential invasion of your privacy seriously. So, here’s our simple list of things to check for on your profile to ensure that you can use Facebook for your social life without needing to worry about being stalked out of job. The popular media has reported an increase in the use of social networking sites (SNSs) such as Facebook by hiring managers and human resource professionals attempting to find more detailed information about job applicant.

[bookmark: _Toc165126215]Disadvantages of Social media applications like Facebook and LinkedIn to be used in the recruitment:
Some organisations have encountered problems with the media such as inappropriate language printing and reduced productivity Landers & Callan (2014). In some extreme cases, some organisations have had to take disciplinary actions against their employee by firing them for misuse of information on social media as in the case of Ashley Heffran who was fired for publishing work-related information in a relationship Galli (2014).                 

[bookmark: _Toc165126216]CONCLUSION
In my view social media like Facebook and LinkedIn is a good tool in recruitment of staffs and has more advantages while spreading information worldwide in different languages. The more people explore the more social media is used and further spread to even more communities where they were much needed, social media should be introduced to all academics level for good development in the society.  
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