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Members Addressing the keywords by  journal ownership 

 Journal 1-vishnu    Journal 2 -Abiola 

Journal 3-Samad  Journal 4-Arif 

Journal 5-Rose 



 

VECTOR MAP OF JOURNAL SELECTION 

The selected journals are from 1998-2019 with relevance to the topic from around the world 

 



 
Value pyramid is used to explain value creation. The literature  found in the topic area through British library, ProQuest and 

UWTSD online library resources helped us to include value pyramid as an overall effective mechanism and its sourced from 

Harvard Business Review. 

 



 

The authors explains value creation can be dictated by four plan of action components: willingness to pay (influencing buyers' an incentive through 

readiness to pay) and value appropriation and value delivery (influencing business esteem through price and cost). They exhibit that a fine-grained 

investigation of a plan of action's worth creation cannot be satisfactorily performed without reference to these four instruments. The created theoretical 

structure is shown and verified by the smaller than normal case vignettes. They wrap up by laying out a use of the proposed system to two pivotal real 

life plan of action circumstances: getting away from the Giver Trap and remaining the Winner. 
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A timeline found in the internet though fundersandfounders.com to understand how the idea of value creation and capture floated 

through ages. 

 



 
Value capture explained through the value pyramid. 

Branding is one of the famous trending keyword associated with value capture. 

 



 
The authors define the topic with respect to use value and exchange value .The authors conclude that the meaning of value 

creation differs with organization ,people or the associated community. They use isolating mechanisms and competition concepts 

to explain how value capture can be done through different level of analysis. 

 



 
A Harvard Business review chart was selected to explain the differences between value creation and value capture by contradicting 

the traditional aspect and the internet of things mindset. This was chosen so that the topic will be based on the present –future 

which will be of high relevance to business and  academia in the future. 

 



 
The authors talks about the value in value based theory. They say that the use value is perceived by the customer and the perceived 

value is what the customer is ready to pay for the purchase. They assess the value based on total monetary value, price and 

consumer surplus. They explain the value created in terms of Exchange value and profit. And profit differential between the firms. 

They also explains who captures exchange value based on the resourced based theory. 



 

 

It does not mean that value creation and value capture is the most successful business strategy without challenges. This journal explains the challenges 

through the term frictions. They explain that the firms heterogeneity comes out naturally when the resources are developed, but the sustainability of 

competitive edges are increased by introducing frictions which makes value based models very effective for business. 



 

This journal is an eye opener to  capturing and protecting the created values. We were forced to choose this article as we found very less literature on 

protecting the created value and how innovations can be the best practice to protect it. The authors explains the use of effective mechanisms which are 

used in our day to day life in business but are far away from the value based model of business. The author also explains about effective value capture 

mechanisms on the basis of the performance. 



 



 

The effective mechanisms which are not widely used in value based models(in literature) which drives the selection of value 

capture. 

 



 

For future researchers in business and management. These research questions will be of great influence for their thinking process 

even if its not relevant from their topic area. this article is a clear cut example of practices which are already established but which 

finds relevance in the business and academia  for new literature or scope of research will have more validity. 

 









 

Thank God for giving us this wonderful opportunity to be one among the 1% of the academic world. 

 


