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Executive summary 
The following report talks through the swansea by 10k as an annual event. This annual event is hosted by the beach front of swansea, the report also talks about how this event can and will bring many different people from diverse backgrounds. The following report discusses short- and long-term impacts of the 10k. Mentioning how these events can boost any local economy all while boosting tourism all at the same time. The report also explores sustainability and how that is a huge mission for many event organisers. Examples may be talking about how train travel is a more effective travel option. 
The report talks and looks further into the customer typology. Recognising the different types of participants. The role of trends also was mentioned by the researcher and how keeping up with trends can affect the successes of an event. 
With the event considered with the recommendations such as improving their sustainability and family friendly entertainment. 
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Introduction
Annually the Swansea 10k attracts thousands of people from all diverse backgrounds. The run is hosted along the well-known beachfront or as stated by their official website “The Swansea Bay 10k returns for its 44th race on 14 September 2025 and takes place along the beautiful and iconic sweep of Swansea Bay” (Admiral Swansea Bay 10K, 2024). Swansea’s 10k not only promotes health and wellbeing but also attracts tourism. The 10k run also creates an engagement with the athletes' and the community. As Swansea is a historical place it offers much to both the participants and spectators, examples may include the beautiful beaches, museums, and historical sites. All of which are along the beachfront where the run is hosted.
Due to the run being in the centre of Swansea the transport links are very accessible to all, whether that is buses or trains. The transport networks are hugely significant as the railway connects Swansea to many major cities such as Cardiff, Manchester, and London. Train travel has shown to be more eco-friendly and eco-sufficient as it reduces the uk’s carbon footprint which is an essential. As claimed by the uk’s department for transport, train travel has shown to emit a reduced amount of co2 compared to car travel. Making train travel an obvious choice for travellers who are environmentally aware (department for transport, 2021). Also, with more people using the public transport network it also aids the locals and their business. 

Short/long term impacts
Short term economic impacts are considerable for the Swansea Bay 10k run. Due to the event creating mass crowds it increases the traffic that businesses receive. Examples may be hotels and retail businesses. It has been reported that businesses will see on average a 20% increase in customers. This type of fast tourism benefits small and local businesses massively (UK events industry, 2020). Further from the economic benefits, Swansea's yearly 10k run creates a sense of community engagement. These local and ‘fun’ events create events for not only athletes but also for families. 
Short term impacts may also include the small amount of marketing that is done for this event. The marketing allows other stakeholders to see and understand how such a small amount of marketing can help attract such a large amount of tourism. Also, they can see how this tourism benefits those local business. Moreover, because of the large number of tourists and visitors that come for the swansea 10k annual run it is a prime example of both indirect and direct effects on the local community. This example is a description of the multiplier effect, the multiplier effect refers to “how many times the money spent by a tourist circulates through a countries economy” (Pupuzo, 2020). This can help the local economy as non-locals would be spending money. Therefore, placing money into Swansea’s local economy that was not already had. 
Long term economic impacts are seen and understood just as well as short term impacts. Long term, the swansea 10k shows and demonstrates how an event can be run sustainably. Due to this event being such a large-scale event the local authorities must consider how mass tourism can influence the environment. According to the sustainability pledge “Sustainability for events means taking action towards preserving our natural environment; promoting a healthy, inclusive society” (Events Industry Council, n.d.) this links hugely with the understanding that the event is an outdoor event. As their website had said that they have four principles for sustainable events. Two of many is carbon emissions and waste management. 
Further, the Swansea 10k can be described as a catalyst for promoting swansea as a health cautious city and the best place for wellness tourism. Due to trends becoming a large reason for people wanting to do certain things, the wellness tourism industry is projected to reach a global amount of $919 billion as an after covid result (Global Wellness Institute, 2021). Moreover, the tourism institute now in 2024 is worth a large amount of $1.8 trillion (Mckinsey & Company, 2024), this is mostly due to the global trends. 

Customer Typology- 
According to the research by (Mentxu Sendino, 2024) we can understand how it is best to know our audience as it is crucial that we design an event that truly suits them and others.  
Understanding the types of customers is especially important as it’s a way to maximise the impact of the beach front and the city. The types of participants range from competitive athletes, families just wanting to enjoy a run and just your usual spectators. The different types of incentives can be studied using the constraints model that was created by Crawford and Godbey in 1987. This model shows and demonstrates how different personal, interpersonal, and structural incentives can affect certain individuals. (Crawford and Godbey, 1987).   
For your avid runners, their incentives may include completing personal goals and better performance. Whereas families’ incentives would be the social gathering and getting to complete a healthy activity together during their leisure time (Fyall and Garrod, 2004). These types of visitors help the event organisers to gather an understanding of what they should include to meet all need of customers and visitors. Therefore, creating a lively atmosphere for all.
With this comes in the Maslow’s hierarchy of needs, where people may find physical challenges and/or motivations. Both visitors and participants may not only seek out personal challenges but also social interactions and a sense of belonging (McLeod, 2024).
Further, the push and pull theory comes in as it links well with the Crawford and Godbey. The push and pull theory created shows different people’s behaviour. Example push encourages people to leave familiar places whereas the pull factors encourage saying in one place. Swansea bay 10k push factors would be the self-challenges whereas the pull would be the coastal beaches (Mr Rorke's Classroom, 2020). 



Trends -
As trends are changing fast every day, these events are trying to adapt best they can. Technological advances can have a huge impact on events. Examples may be since covid-19 many events have been digitised. Although trends have an impact on all events, if event organisers don’t adapt and change events accordingly the events can become outdated. Due to this many people may not want to attend. Trends such as social media can have both positive and negative impacts on events. Examples may be widespread news on all platforms.   
Sustainability -
Sustainability is a huge challenge for the swansea 10k, these many challenges need to be addressed for any sort of long-term success for the event. Due the high traffic of both locals and non-locals it may potentially strain local resources. To prevent that from happening the event can recommend public transport as a mode of travel. They can achieve this by offering discounts. Having the correct selection of bins can help massively as it would reduce mass litter. Along with having the events tickets online instead of paper. As mentioned by kara Anderson saving on both costs and landfill waste would be huge. This can be anything from having digital copies of the days event schedules to even having an app for the day would reduce the landfill waste, allowing the carbon footprint to be reduced (Anderson, 2023).
As mentioned in a report “they carry more passengers in one go, they produce less emissions per person. Trains produce less carbon per person too.” (BBC Bitesize, 2021). This shows that taking public transport during events can help reduce emissions. 
There are many ways that events can become more environmentally aware and sustainable. As written by Kathryn Humphries, there are many ways that you can have a sustainable event without too much of a hassle. For example, the report states that in events we could reduce the waste “e.g. reducing plastic, making attendees aware of the environmental ideas and finding eco-friendly suppliers” (Humphries, 2021)
Recommendations-
Even though many events run very smoothly there are always things to be improved. Examples may be sustainability, there can be more bins around to promote sustainability and recycling. The event organisers could add more entertainment for families and children. E.g. rides or bouncy castle. 



Conclusion 
To conclude, the swansea 10k shows that its more than just your average event. It brings many benefits swansea economically and socially. With long term it lets others see swansea as a health-conscious city as it shows sustainability and wellness. On the other hand, the short -term impacts would be the increase in business traffic and the multiplier effect where money was being brought into the economy. This event shows it dedication to running a sustainable event yearly. Further, the event understanding its customer type and diverse customers, from athletes to families. This guarantees that this event can cater to a wider net of customers. By this event creating a sense of community it encourages repeat visitors. With the swansea 10k continuing with its yearly event and key day in swansea it will always remain in everyone’s Calanders.
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