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Introduction
This essay discusses modern technology and its influences to organization practices and performances. The author uses the technology available in her workplace to demonstrate the effectiveness of modern technology in meeting the complex nature of the present day human demands. The use of social media for marketing and promoting organisation services were also discussed, with emphasis of its benefits and how to maintain safety and privacy to avoid negative outcomes. Every point raised in this discussion was also supported with relevant evidence.

Modern technology has influence all aspects of human affairs, and has also provided effective means for achieving the current day competitive demands and goals in different organizations (National Information Board, 2014; Mano and Mesch, 2010). Modern technology and digital platforms have also provided effective ways of exchanging information which has replaced the previous analogue process of information exchange (Wass, Vimarlund and Ros, 2017). 
In the UK healthcare organizations, modern technologies have changed the delivery of healthcare information within and across organizations and between healthcare professionals and patients/service users (Department of Health, 2012; McGowan, Cusack and Bloomrosen, 2012; NIB, 2014). As a support worker in the hospital, examples of technologies used in my workplace include electronic health records (EHRs) and electronic mail (Email).  

Given the rapid raise in information technology, electronic mail and electronic health records have become one of the primary channels of communication within and across organizations and between healthcare professionals and patients/service users (Department of Health, 2012; NIB, 2014; Taylor, 2007). For instance, in my workplace, support workers, nurses and doctors in the hospital uses email for recording patients’ medical data/information. This also enables quick information access and share between professionals and other hospitals during patients’ transfer or referral (Taylor, 2007; Wass et al., 2017).
Evidence has shown that email contributes to effective and easy communication in different organizational sectors, due to its features and/or characteristics.  For instance, Taylor (2007) identified that because of the speed of information transfer and ease accessibility, email has become a convenience and preferable means of communication and information sharing within and across different organizations boundaries, and between patients and professionals in healthcare setting.
Another advantage of email is that it supports receiving of information without interrupting the receiver. However, evidence has shown that current advancement in broadband technology allows computers to be on-line once switched on (Taylor, 2007). This therefore suggests that an email receiver can set a notification for arrival of new messages, consequently distracting the receiver from performing a task in order to read or response to a new message (Taylor, 2007). 
People who are anxious about social contact also benefits from email because email allows communication without face to face contacts (Taylor, 2007). Communicating by e-mail also reduces the features found in face to face conversation, such as interrupting the speaker and/or opportunity to argue during a conversation (Taylor, 2007). Seen in this context, Sproull and Kiesler (1986 cited in Taylor, 2007) argues that email is a poor form of communication, given that social cues such as posture, facial expression, eye contact and tone of voice are not available in email communication. Another argument from Friedman and Currall (2003 cited in Taylor, 2007) pointed out that email communication is asynchronous, which suggests that the communicators are not always available to read and respond to messages, this may result in delay of information exchange. Nevertheless, the advantages of email as a tool for recording keeping and information communication within healthcare organization cannot be denied.

In the past, patients’ health records were only kept for healthcare professionals, but in the present day, technological innovation have contributed to electronic data storage and information exchange between healthcare professionals and patients, using electronic health records (EHRs) or electronic medical records (EMRs)  (Wass et al., 2017). EHRs allow comprehensive data storage of patients’ medical history, treatments, prescriptions and other services (British Medical Journal, 2018).
In my workplace, the use of EHRs not only changed the flow of information exchange, but also increased the interaction and/or collaboration between healthcare professionals with patients and their family members concerning patients’ health condition and available services and supports (Toll, 2012; Unger, 2015). With patients’ portal on EHR sites/software, patients can easily access health records or information concerning their health conditions, treatments, drugs, test results and other services or supports available for them (Wass et al., 2017).

Many studies have reported the benefits attached to use of EHRs in healthcare organizations. For instance, a study by Wass et al. (2017) found that EHRs improves patients’ involvement and adherence to treatment regime. The authors also found that EHRs facilitates patient–physician communication, understanding and recall of medical information and appointment (Wass et al., 2017). It also empowers patients to develop skills for self-care management, and increases easier access to information about drugs prescription (BMJ, 2018; Wass et al., 2017). In correlation to these findings, Shea and Hripcsak (2010) add that EHRs allow electronic share of information between hospitals and physicians during patients’ transfer/referral to another hospital. It also improves smooth continuity of care, quality and efficiency of healthcare delivery (Shea and Hripcsak, 2010).
Another benefit of using EHRs in hospital is that it allows the transfer of data from primary healthcare to secondary healthcare where the information can be used for healthcare research or to study the progression of a disease in order to initiate an effective treatment (BMJ, 2018). 
Within the UK hospitals, different EHRs software with different developers are used; they include Cerner Millennium, Lorenzo Regional Care, RiO and many others (Takian, Sheikh and Barber, 2012; Sheikh et al., 2011). For instance, in my workplace, we use Cerner's PowerChart developed by Cerner Millennium. 
Cerner's PowerChart provides different features which allow practitioners to effectively coordinate patients’ care (software Advice, n.d). The patient portal also allows patients to access their medical records and also manages appointment or communicates with the practitioners (software Advice, n.d). 
We chose Cerner's PowerChart amongst other providers because Cerner's PowerChart is well organized with user friendly features. Saved documents like lab results, notes, patients’ medical history etc., can easily be found, and also it is easy to maintain.  
The recent popularity and growth of web-based platforms/social media have modified the way we communicate. Virtual world has taken over portions of real-world of social lives, replacing it with online communities which bring people together from different parts of the world (Tiago and Verı´ssimo, 2014). This migration into digital world has allowed people to share information, knowledge, and entertainment and also promotes dialogues among people from different cultural backgrounds (Budden et al., 2011; Kumar, Novak and Tomkins, 2010). Seen in these contexts, companies and small business owners quickly took advantage of social networking sites to reach millions of customers across the globe with just a click of muse (Hanna, Rohm, & Crittenden, 2011; Schivinski & Dabrowski, 2016).
Kaplan and Haenlein (2010, p. 61) defined social media as ‘‘a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of User Generated Content’’. From sales and marketing perspective, Andzulis, Panagopoulos and Rapp (2012, p. 308) defined social media as “a technological component of communication, transaction and relationship building of a business which leverages the network of customers and prospects to promote value co-creation”. These definitions suggests that social media is used both for personal purpose such as connecting and communicating with friends and family, and also for commercial purposes such as buying and selling. Social media include different applications, professional and social networking sites such as Facebook, Twitter, LinkedIn, Wikipedia, MySpace, blogs, podcasts, Flickr, YouTube and others (Kaplan and Haenlein, 2009, 2010, 2011; Avlonitis & Panagopoulos, 2010). 
Many companies shares their corporate links from their websites to social networking sites like facebook, LinkedIn and Twitter, using these platforms to promote their products and maintain communication with their customers (Kaplan & Haenlein, 2010). An earlier study by Cone (2008) identified that 93% users of social media believe that companies should be presence in social media, while 85% assume that companies should maintain business relationships with their customers through social networking sites. Seen in this context, Facebook has been identified as one of the most popular social platform used by many companies for product promotion, customer communication and marketing (NielsenWire, 2010; Salo, 2017). Given the features of facebook which support liking and sharing of contents (Facebook 2012), information can easily reach millions of facebook users within a short period of time, using the sharing system (Haydon, Dunay, and Krueger 2012). 
Another unique future of facebook is the news feed, which allow updates in different formats (such as texts, pictures and videos) to be displayed on a user’s home page, making it possible for friends and followers of the user to view, like, share, reply/comment on the information (Arrington 2009; Facebook 2012). These features also allow information posted earlier to be re-exposed and expanded over and over again (Facebook 2012). With these features, companies can promote their brand, make new customers, and maintain communication on brand updates with their new and existing customers (Arrington 2009; Kaplan and Haenlein, 2011).
In the UK, different companies and organizations, including the healthcare sectors, uses facebook and other social networking sites to reach people across the globe. For instance, the national patient charities such as Diabetes UK, Cancer Research UK, and the British Heart Foundation uses facebook and other social networking sites to reach millions of people across the globe, attracting huge number of fundraisers and donations which are used to sponsor events for medical charities (Farmer et al., 2009).
In different contexts, the benefits of social media have been discussed extensively in many studies. For instance, a study by Kaplan and Haenlein (2011) identified that viral marketing through social networking sites allows companies to promote their products and services with minimal budgets, yet achieving greater outcomes on brand awareness. In another perspective, Whitla (2009) argue that through electronic word of mouth, companies achieve increased communication flow with their customers and also achieve increased online sales and customer support. Also, Tiago and Verı´ssimo (2014) identified that marketing through social media allows firms to know consumption habits of their consumers and also detect or identify negative reactions by their consumers or clients. From the consumers’ perspective, social media like facebook offers convenience and participative exchange of information on brand choices, product variety and pricing (De Vries, Gensler and Leeflang, 2012; Tiago and Verı´ssimo, 2014). 
Having identified the benefits of social media from personal and commercial perspectives, evidences also pointed out the risks associated with the use of social media. Given that people shares their personal information and activities on social media, it poses risks to safety, breach of privacy and misuse of information by a third party (world Health Organization, 2011). A study by Sattikar and Kulkarni (2011) identified the different risks to safety and privacy associated with social media; they include cyber bullying, identity theft, spam, and scam and others. Seen in this context, Huber, Mulazzani and Weippl (2010) argue that privacy setting provided in social networking sites have failed to protect users’ data from being misused. Therefore, individuals are advice to develop personal safety measures to avoid information misused by a third party (world Health Organization, 2011). In this view, it is recommended that users of social media should avoid uploading much of their personal details/information, and before disclosing personal information to a third party, a user is advised to confirm the reason for information disclosure (world Health Organization, 2011; Sattikar and Kulkarni, 2011).

Conclusion 
This report has successfully analysed the influences of modern technology in activities of different organizations. Email and EHR have been identified with their advantages in communication and recording keeping among professionals and patients/service users in the healthcare organizations. Social media has also contributed immensely to organization achievements, through its features which support product promotion, marketing, selling and communication with customers/clients/service users. The platform is also beneficial to healthcare organizations and charity organizations as it allows for sharing of health related information and fund raising to support health projects and charities. However, users of social media are advised to be mindful of their safety and privacy.
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