M4X01916 – MARKETING ESSENTIALS
Assignment Brief:
You are a marketing consultancy company which will attempt to be awarded the contract to promote a Welsh coastal town (of your choice) as a tourist destination. 
To obtain the contract, you will need to develop a comprehensive marketing plan and share its findings by making a power-point presentation to members of the local authority (Town or City council).  

Assessment Component 2 (Group Presentation – 3 Students per group) - Recommended Structure

Introduction:
· Select a Welsh coastal town – of your choice (A tourist destination) 
(e.g. Swansea, Pembrokeshire coast, Cardigan coast)
Further insight can be obtained on the relevant websites -tourist destination, etc.
· Develop a comprehensive marketing plan
Evaluation and Critical Analysis:

· Develop a marketing plan with a strategic focus (e.g. align marketing channel, innovate visitors experience)
· Audit the business’s environment using the SWOT and PESTLE analyses
· What are the target market(s)? 
· What segment(s) of the market does it serve?
· What marketing communications’ mix are most suitable to reach out to the target market segment?
· How does the business intend to execute the marketing communication mix?
· [bookmark: _GoBack]Does the business has enough budget to do it?
Please refer to the assignment brief on the Module handbook for further guidance 

Conclusion:
· Based on your evaluation and analysis above, summarise your arguments

Important Tips:
· You are required to do this assignment in a power point format.
· You are required to supply relevant references in support of your work. 
· Should be submitted on 03/07/2020
· Class presentation (20-minute power point presentation) will take place week commencing 07/07/2020

Best of luck!
