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For decades, social and digital media have become a huge influence on both how a business operates and influences individuals on world view. Social media marketing is an important marketing technique for businesses to communicate with consumers, expand their business connect to customers worldwide, and help the business build a loyal customer base. Social media has aided companies in creating worldwide brand recognition and customer relationships which has resorted to influencing the overall business performance and revenues.
This report shows how digital and social media can be used to reach wider customers across the globe by looking at various literature examining the effectiveness of different strategies and looking at the advantages and disadvantages of using social media marketing tools.
According to Rodriques et al (2023), “The utilization of social media (e.g., LinkedIn and Twitter) for reaching business-to-business clients is a new phenomenon with performance outcomes essentially unknown”. Social media platforms have become voices on various topics, especially with the younger generation. People are using social media platforms like Twitter (now known as X), Facebook, TikTok, Instagram, and LinkedIn as a way of sharing information. This has changed how businesses interact with their customers. Businesses now understand that with the power of a button, they can reach over one million audiences by just releasing social media communications without spending extra money on marketing. According to Kaplan and Haenlein (2010), social media encompasses a range of online platforms that facilitate user-generated content and interaction. These platforms serve as virtual marketplaces where businesses can engage with existing customers and attract new ones.
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With the rise of social media platforms, digital media includes various forms of online content such as websites, blogs, podcasts, videos, and email newsletters still play a vital role in creating an online presence for the business.  Business uses these channels to broadcast information, showcase products or services, and establish thought leadership in their respective industries. Over the past years, the rise of e-commerce has become indispensable as customers turn to online shopping, gaming, and other services for their needs. 
 
There are different ways for Businesses to use social media to reach their customers which include:
A. Content Marketing:   According to Pulizzi & Barrett (2015) content marketing involves creating and sharing valuable, relevant, and consistent content to attract and retain a clearly defined target audience.  Businesses use content marketing to engage, attract, and retain their customers by creating an environment where they can share relevant articles, podcasts, videos, and other media to establish expertise, promote their services or products, and keep their business ahead of their competitors.
B. Influencer Marketing:   Abidin (2018) stated that marketing increases the credibility and popularity of social media influencers to promote products or services to a wider audience. Partnering with famous influencers with aligning values with the brand of the company, helps businesses reach new customers and enhance brand visibility to a lot of people. 
C. Paid Advertising:  paid advertisement on social media platforms offers great opportunities for robust advertising solutions that allow businesses to reach out to their target demographics based on location, age, interest, and behaviour (Smith, 2019). Paid advertising can greatly amplify a brand's reach and drive targeted traffic to its website or landing pages.
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There are different ways for Businesses to use social media to reach their customers which include:
A. Content Marketing:  According to Pulizzi & Barrett (2015) content marketing entails creating and sharing valuable, relevant, and consistent content to attract and retain a clearly defined target audience.  Businesses use content marketing to engage, attract, and retain their customers by creating an environment where they can share relevant articles, podcasts, videos, and other media to establish expertise, promote their services or products, and keep their business ahead of their competitors.
B. Influencer Marketing:  Abidin (2018) stated that influencer marketing increases the popularity and credibility of social media influencers to promote products or services to wider people. Partnering with famous influencers whose values align with the brand of the company, helps businesses reach new customers and enhance brand visibility to wider audiences.
C. Paid Advertising: paid advertisement on social media platforms offers great opportunities for robust advertising solutions that allow businesses to reach out to their target audience based on location, age, interest, and behaviour (Smith, 2019). Paid advertising can significantly amplify a brand's reach and drive targeted traffic to its website or landing pages.
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· Brand Visibility:  Social media platforms such as Facebook, Instagram, Twitter, and Linked In can increase brand visibility for a business and it is one of the most important benefits for any company.  
· Direct Customer Engagement:  Social media enables two-way communication between businesses and their audiences, allowing for real-time feedback, inquiries, and customer support.
· Cost-Effectiveness:  Social media can save the company so much money compared to traditional advertising channels and offers a higher return on investment (ROI) due to its relatively low cost and precise targeting capabilities. Due to lower cost.
· Real-time Engagement: this allows businesses to have a real-time conversation with their audience and allows businesses to build a sense of community and trust among online audiences.
· Important insights: Social media platforms provide analytics tools for business that gives them useful information about how well their efforts are performing.  
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· Negative Feedback:   having an online presence opens the floodgates of negative feedback compared to traditional ways and this can quickly damage reputation e.g. one negative feedback has the potential to damage a company’s brand depending on the likes it gets, and this can spread quickly. 
· Time-Consuming:  Managing multiple social media platform accounts and consistently producing engaging content can be time-consuming needed to maintain an active presence.  It can take a lot of dedication, resources, and personnel to create material and respond to messages.
· Platform Dependence:  Companies that can rely solely on social media for customer outreach are vulnerable to changes in algorithms, platform policies, and user preferences, which can affect their reach and engagement metrics.
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social and digital media offer great opportunities for businesses of all sizes to reach a broader customer base and drive growth on a worldwide scale. Successful implementation of social media tools can have a huge effect on the success of the company and brand visibility, engage with customers on a personal level, and help business achieve their marketing objectives. However, businesses need to be mindful of the potential pitfalls associated with social media marketing and adopt a strategic approach to mitigate risks and maximize returns.
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