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[bookmark: _Toc190104195]Introduction
[bookmark: _Hlk190095359][bookmark: _Hlk190095417]Sustainability practices have become an essential part of the development of the tourism industry. With that practice, the organisations in that industry can contribute to the proper use of natural resources, which will work to develop a future to live in (Dawson, Lemelin and Stewart, 2012). While being aware of sustainable practices, the business uses fewer natural resources and operates in an eco-friendly manner as much as possible, which works on reducing the carbon footprint from nature. In the practice of sustainability, the business works on balancing nature, local people, and business profits with the growth of business not to hamper nature and the local community. In the tourism industry, Holiday inn is one of the well-known brands in the UK which offers a total package tour from air flights to accommodations (Darcy, Ambrose and Bulhalis, 2012). The organisation is well enough to offer destination packages which contribute enough to increasing customer engagement by arranging tours in different destinations in the world (Krippendorf, 2011). The tourism industry has a great contribution to the development of the global economy but having mass tourism in different destinations without less use of natural elements, sustainable development becomes hard to do. Sustainability is prevalent within the tourism industry because it is becoming increasingly important to protect the environment and local cultures of destinations to ensure the long-term viability of the tourism business by catering to growing customer demand for customer-centric tourism practices (Prideaux and Chon, 2007). By doing that, the business minimises environmental impact and supports local communities which ensures the prevalence of sustainability in the tourism industry (Brotherton, 2015)). In this writing, that contemporary theme in the tourism industry and its practices will be discussed.
[bookmark: _Toc190104196]Literature Review
According to Batabyal, and Das (2019), the hotel and hospitality sector business handles a wider range of customers in different destinations that encourages them to adopt and play sustainable practices. The author also includes online survey results that 98% of 100 top-rank hotels and hospitality businesses have sustainable practices. Costa, and Costa (2022), the business report represents some significant current sustainable practices such as energy efficiency, water conservation, and waste reduction. Regarding the online article, in the concern to energy efficiency many hotels and hospitality businesses are investing specifically in energy-efficient appliances like smart heating, lighting, and cooling systems. Also added that 80% of hotels and hospitality sector businesses installed solar panels and systems to decrease the dependency on natural energies and fossil fuels. As per Sharma, Singh, and Tyagi (2024), in an internet survey of 50 hotel businesses, 48 of them have sustainable practices of water conservation. The discussion presents the significance of water conservation in balancing biodiversity in tourist destinations. Also added in his internet journal that water conservation sustainable practices help hotels and hospitality businesses to impose water-saving fixtures to lower the use of water. In concerns to Batabyal, and Das (2019), in an online survey 90% of hotels implemented low-flow showerheads. Moreover, the survey identified that 70% of hotels have a system of rainwater harvesting to reduce the use of natural water. Ford. and Sturman (2020), explain another sustainable practice that is waste reduction which is played by all hotels and hospitality businesses currently. The authors also explored and explained in the article that hotels have programs for recycling to demolish plastics. Sharma, Singh, and Tyagi (2024), All these sustainable practices of the hotel and hospitality business are limited compared to the sustainable practices of other business sectors. 
Under Costa, and Costa (2022), mass tourism is the concept that refers to the large numbers of tourists present within tourist destinations. Also, include the argument in the article that mass tourism is the main concept that creates challenges for hotels and the hospitality sector's sustainable practices. Based on the Tribe (2009), online news article one of the major hindrances of mass tourism is the impact on local resources. The article also added the example of mass tourism leading hotels and hospitality companies to excessive consumption of energy, water and other demands of customers. Sharma, Singh, and Tyagi (2024), conducted online interviews with 100 local hotels and hospitality businesses and identified that 80 of them face challenges to continuing their sustainable practices like energy efficiency, water conservation and waste reduction due to mass tourism.  In concern Ford. and Sturman (2020), the research report mass tourism also hinders the preservation and protection of local resources practices. The report also discusses mass tourism encouraging local hotels and hospitality to build new infrastructures which is the opposite of this sector's sustainable practice. It also added that infrastructure developments within local tourism destinations not only reduce the natural and cultivar lands but also create threats to the ecosystem of the destination.  According to Costa, and Costa (2022), in an internet survey of over 50 local hotels, 75% are encouraged by mass tourism to build infrastructures with all digital technology and sustainable practices. The survey analysed that these infrastructural developments are not working well in the hotel's sustainable practices. Concerning Batabyal, and Das (2019), it has been identified that mass tourism increased the profit maximisation approaches of hotels and hospitality businesses by reducing the focus on sustainable practices. The explanation also demonstrates that hospitality and hotel sector businesses now adopt and implement sustainable practices for business profit increases not for making sustainable tourism. 
[bookmark: _heading=h.gjdgxs][bookmark: _Hlk190098029][bookmark: _Hlk190098245]As per Cooper, and Hall (2019), research paper local governments are potential stakeholders in the hotel and hospitality sectors. Also, one survey result under the research paper shows that 60 local hotels make a comparison with local governments to promote sustainable practices with the local community of the tourist destination. Ford. and Sturman's (2020), online article also presented positive consequences of governments and hotels' collaborative sustaining programs working effectively to encourage local communities to incorporate sustainable practices such as the use of renewable energy, the use of rainwaters and the elimination of single-use plastics. Consistency to Cooper, and Hall (2019), online discussion is another way to develop sustainable practices and social awareness programs to educate local people and employees. Popular tourism destinations hotels and hospitality businesses arrange social awareness programmes every month to introduce and educate about current sustainable practices with the participation of the local community and employees. Costa, and Costa (2022), an online interview with 100 local community people where 80 of them practising sustainable practices such as energy efficiency, water conservation and waste management in their personal lives. According to Cooper, and Hall (2019), tourist awareness of sustainable practices is important and impactful for developing sustainable practices within the hotel and hospitality sectors. Also added that hotels and hospitality have active concerns and contributions of continuing sustainable practices like turning lights after use, not throwing any waste on the tourism location, and using only company-provided waters work well in developing sustainable practices (Sharma, Singh, and Tyagi, 2024). Hotels and hospitality businesses followed such ways after the pandemic to develop and promote sustainable practices for establishing sustainable tourism destinations. 
[bookmark: _Toc190104197]Method 
Data collection procedures: These assessments used secondary research to collect current journals, articles, research papers, government reports, and business reports (George, 2023).  All such secondary resources were collected from Google Schoolers, Academia.edu and the Educational Resources Information Centre (ERIC). All these secondary sources are worded effectively to find the assessment relevant to current resources. 
Data analytical technique: Research data needs to be analysed before taking assessments. Narrative techniques are used as data analytical techniques in these assessments. The narrative assessment provides the opportunity for the assessor to include their own perspective and point of view in the assessment (Elfeky and Elbyaly, 2021). The use of narrative techniques helps to explain the data in an understanding and comprehensive tone to attract the readers of the assessment.
Used tool: During this assessment, a project management tool has been used which is Kabana Board. This project management tool is used to agile the data collected collection, organise, analyse and explain activities (Shtub, 2022). This management tool provides reminders to assess when what to do. Using the Kabana Board speeds up the assessment activities and that is why it was completed within the projected time. 
[bookmark: _Toc190104198]Theme Impact analysis
[bookmark: _Toc190104199]PEST analysis 
[bookmark: _Hlk190100737][bookmark: _Hlk190100811][bookmark: _Hlk190100845]Political: In the UK, the tourism industry has a great contribution to the development of the national economy and that is why, the UK government is concerned about the development of the tourism industry (Faulkner, Moscardo and Laws, 2001). The UK government is working to achieve carbon neutralisation by 2050 and that is why sustainability is valued where the government gives tax benefits for that practice. By bringing recycling and less water consumption, Jet2hoildays works on sustainability which brings tax benefits to the organisation. As the development of tourism brings higher use of natural resources and hinders sustainable practices, the UK government brings new Environmental Laws where eco-friendly infrastructure development is enlisted. That is quite a burden for organisations like Holiday inn and overall UK tourism industry is facing challenges in bringing changes under that policy (Seguí-Amortegui et al., 2019). The industry has to obey government policies and that is why the development of eco-friendly practices and eco-friendly infrastructure have to be ensured. In that way, sustainability practices are now giving challenges under the UK government policies to the tourism industry.
[bookmark: _Hlk190100882]Economic: In the UK, the continuous growth of the GDP brings a supportive environment for the hospitality industry (Wahab and Cooper, 2005). With the potential growth of the GDP, organisations in the tourism industry get proper support in developing eco-friendly infrastructure and purchasing advanced equipment to enhance the practice of less energy consumption. Having a stable economic condition, a large organisation called Holiday inn can connect with local businesses with less financial risks to strengthen its sustainable practices which is a beneficial approach for the business in the tourism industry. Considering the economic condition of the UK in the last couple of years, the interest rate has increased to cope with inflation (Seguí-Amortegui et al., 2019). In this case, when an organisation like Holiday inn takes a bank loan to develop eco-friendly equipment and infrastructure, the higher interest rate can pose a burden for the business in that industry.
[bookmark: _Hlk190101067][bookmark: _Hlk190101113]Social: People in the UK become more concerned about nature-friendly activities, the development of local communities and cultural heritages. People support those to reduce environmental pollution and bring a better future and that is why they prefer eco-friendly tourism practices. Novel tourists in the UK are willing to pay more when the tour operators ensure eco-friendly tourism and offer eco-friendly accommodation. International tourists want to explore the local cultures and the positive attitudes from the local community support work to ensure actual experiences towards the international tourists which brings a supportive environment for the organisation to enhance sustainable practices in the tourism industry (Mill, 2012). When tourists are educated enough and the local communities are willing to support sustainable practices, the tour operator, Holiday inn can easily practice eco-friendly practices in the different destinations in the UK. By getting quality support from international tourists and local communities, the organisation can practice sustainable tour operations in an effective way which beneficially impacts the organisation (Laws, Prideaux and Chon, 2007). However, local people especially in the country sides are less aware of the value of sustainable practices and while involving them in the tour operation, less education can hinder sustainable practices here which will create trouble for the business (Santos and Silva, 2019). To earn more, the local people in the sea areas who are connected with tour operators are involved in overfishing and the blame has been given the tour operators like Holiday inn. In this case, for the ineffective activities of local people, Holiday inn gets different restrictions from local governments. Not only that, often local communities are more concerned about cultural beliefs, and cultural heritage and arranging more tour programs often hampering their cultural heritages. For that, their sustainable practices are going to be questioned. In those cases, social concepts often bring difficulties in practising sustainability in destination tourism in the hospitality and tourism industry.
[bookmark: _Hlk190101161]Technological: While practising sustainability, the use of advanced technologies cannot be ignored. With the availability of advanced equipment, the tour operators can bring less use of energy and water which will increase the sustainable practices in their operation (Ivanov and Webster, 2019). In the UK, with government support, private organisations, and different charity organisations, highly advanced equipment becomes easy to get for tour operators where they can enhance eco-friendly operations, eco-accommodation, and infrastructure which will contribute to developing their eco-friendly activities by using fewer natural elements in the tour operation. In that case, the availability of advanced technologies to bring green energy usage, lower water consumption, and less environmental pollution contributes to developing sustainable practices which impact beneficially Holiday inn. However, the highly charged maintenance cost and repair costs often can hinder the establishment of eco-equipment in the destination tour operation which can bring a hassle to Holiday inn to improve its sustainable practices in the tourism industry.

[bookmark: _Toc190104200]Conclusion 
This writing is based on sustainable practices in the tourism industry by considering the case study of Holiday inn. While taking sustainable practices, currently, waste reduction, recycling, and use of solar panels are enlisted which are practised in a fewer number. In the literature review, it is evaluated that overtourism hinders sustainable practices by hampering locals' lifestyles, huge use of natural resources, and increasing environmental pollution. The hospitality and tourism industry has a quality contribution to developing local, national, and global economies and that is why sustainable practices need to be prioritised for the welfare of the organisation in that industry.
[bookmark: _Toc190104201]Recommendations
In the development of the hospitality and hotel industry, sustainable practices need to be developed with the engagement of local communities. To strengthen that, the government of the nation needs to work with local communities and people to develop eco-infrastructure which will work to lower carbon emissions from the environment (Cockburn-Wootten and McIntosh, 2020). With the collaboration with the local community and local government, the central government will get the actual idea of how to develop tourism with minimum environmental damage and welfare of locals. Then, the central government needs to take different welfare projects to develop where the local community and people will have to be engaged in decision-making. With the involvement of locals, the government can properly work on developing sustainable practices.
Large organisation like Holiday inn which works with local businesses needs to develop different social awareness programs which will develop knowledge about sustainable practices (Garrison and Wallace, 2021). The organisation needs to bring training for their employees about practices of lower natural elements usage. The organisation needs to work on bringing energy-efficient building designs and technologies, waste reduction strategies and recycling programs which will increase sustainable practices. The organisation needs to develop renewable energy sources by establishing more solar panels and geothermal systems in power stations that will contribute to developing sustainable practices in the operation (Presenza and Natalicchio, 2019).
The organisation needs to bring awareness programs for the tourists where the organisation will influence the tourists to turn off lights, and air-conditioning when those are not necessary. The less water consumption will have to be influenced (Seguí-Amortegui et al., 2019). The organisation will have to influence tourists to reuse a towel several times which will work on lowering natural resources. The organisation will need to influence tourists not to use plastic and throw their waste in particular places for recycling which can lower the carbon emissions in the tour operation. In this case, by bringing various tourist awareness programs, the organisation can increase sustainable practices in the industry.
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