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A relationship is defined as the way in which two or more people or things are connected, or, the state of being connected (Oxford English Dictionaries, 2018). Therefore, a relationship can be formed between two individuals, two entities, or between an individual and an entity. Furthermore, interpersonal attraction occurs when there are positive attitudes among individuals. For this essay, I will be focusing on the relationship formed between two or more individuals, regardless of their gender or age. 
As we usually do judge a book by its cover, physical attractiveness plays a vital role in forming a relationship, as it is often the first step to want to establish a connection. When a person finds someone physically attractive, their attention automatically draws towards them. Research has shown even infants give more attention to physically attractive people, proving that beauty attraction may be hard-wired into us by birth.
Physical proximity is how near you are to the other; the closeness between two individuals over an area. Furthermore, physical attractiveness may not be entirely attributed to just beauty. One may be attracted to the other if they have more in common. This similarity between individuals automatically establishes a connection between the individuals, which can lead to a deeper connection, or a relationship, if the individuals often find themselves in the close physical proximity of each other (Bersheid and Reis, 1998). For example, roommates become better friends to each other, than with other people in a hostel. This is because, as they spend more time together; they are attracted to each other as a result of their similar interests. In the other case, when they find differences between themselves, their interpersonal attraction towards other people in the hostel may increase.
Moreover, the similarity is an initial basis of attraction between individuals. Certain researchers have proposed that when we find similar traits in each other, it usually leads to romantic relationships. However, some research shows that what we perceive rather than genuine personality is what influences attraction. This was the case when 12 participants of the opposite sex took part in a speed dating event. Data showed that it was what we perceived that led to a romantic connection rather than the actual. However, the perceived similarity was found to be far less critical in attraction when specific traits were assessed rather than general. (Tidwell, Eastwick, and Finkel, 2013). Subsequently, as relations advance, the similarities becomes less of a priority for the individuals, rather how people overcome their differences becomes a vital part of old relationships (Sunnafrank, 1985).
Additionally, the fact that people tend to establish relationships with their peers, or fellows; the individuals they meet regularly at work or school, proves that proximity leads to increased interaction, resulting in familiarity. The increase in interaction may not reveal similarities, as one may begin to find differences along the way (Lindzay and Aronson, 1969). Furthermore, whether a person likes us or not, is often revealed in the first meeting. Therefore, when we realise that the other person is interested in us, we also begin to be attracted towards them (Sprecher and Hatfield, 1982). 
Furthermore, we often change our appearances to look more attractive to others (Regan, 2011).  For example, when women may meet someone, they tend to wear more makeup, to appear more attractive. Similarly, when women are looking out for partners, they may wear clothing that will help them to attract more people (Grammer, Renninger and Fischer, 2004). Likewise, we undoubtedly put up a more attractive profile of ourselves online. This can be deceptive for others, as we won’t be completely honest about ourselves, especially if we find ourselves as less attractive. Therefore, to form a relationship with a more attractive person than us, we will portray an untrue version of us, deceiving the other person (Toma and Hancock, 2010). 
Furthermore, when a person is familiarised with someone, they become more open with them, especially with similar interests, thus forming a trust relationship with that person. That trust gradually builds up to an exchange of feelings, resulting in mutual understanding. Subsequently, the understanding develops an attraction between the two individuals, ultimately drawing them into a deeper relationship, which can be a romantic one or a friendship. Even though this path of relationship formation seems reasonable, there is still less evidence of increasing reciprocity along the way in the interpersonal attraction (Kenny and LaVoie, 1982). Also, everyone is attracted to different traits. For example, men are usually repelled by women who disagree with them, whereas women are often attracted to men who disagree with them (Lindzay and Aronson, 1969). Nevertheless, this is not limited to the specified genders, as for some people it may reciprocate, i.e., women may reject men who disagree with them and vice versa.
Furthermore, relationships may not remain as strong and viable as they are, when formed initially. Studies have shown that people don't find their partners as attractive as they used to, after being in a relationship for years (Nisbett and Smith, 1989). This statement restates the point made earlier, that increased interaction does not always result in increased similarities.
Finkel and Eastwick (2015) state that people are often attracted to others when they can fulfil their needs and help them attain their goals and wishes. This is further supported by Montoya and Horton (2014), stating that we seek partners who can help us achieve our goals, and who will be willing to do so. For example, if someone is looking for financial security, or if they want to pursue a particular career path, they will be attracted to individuals who have the resources and wealth to aid them in achieving their goals.
[bookmark: _GoBack]In conclusion, some factors lead up to a relationship. Whether the relationship will last, or whether it will be a satisfactory connection, it all depends on various circumstances. Gratification of a relationship depends on how versatile the individuals are, to work out their impending differences, after happily indulging in their similarities. A relationship is formed when the following features are present; interpersonal interaction, physical attraction, similarity, reciprocity, familiarity, and proximity. Nevertheless, depending on the environment and other external factors, the function of these attributes varies from individual to individual. Therefore, we cannot universalise one person's relationship advice to be successful in every relationship. This is because everyone needs to tend to their relationships according to the setting and characteristics of the people involved. Although, one can take lessons and use them to form their own relationships.
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