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Use of Generative AI in Assessment
	RESEARCH 
	For this assessment, you can use Generative AI to support you in research, including searching for bibliography, using tools to summarise, compare and interrogate materials. 
	Yes ☒ 
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	STRUCTURE 
	For this assessment, you can use Generative AI to support you in structuring your submission, including creating a draft argument structure, identifying parts and headings, etc. 
	Yes ☐ 
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	For this assessment, you can use Generative AI to check your own text/creation for grammatical and syntactical mistakes, including rephrasing of your own work within specific standards. 
	Yes ☐ 
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	WRITING 
	For this assessment, you can use Generative AI to create text for submission. 
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	CREATIVE 
	For this assessment, you can use Generative AI to create creative materials, such as images. 
	Yes ☐ 
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	PROGRAMING 
	For this assessment, you can use Generative AI to create and check code. 
	Yes ☐ 
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	NONE 
	For this assessment, you are not allowed to use any type of Generative AI support. This includes research support, structure support, writing/proofreading support and creative support. 
	Yes ☐ 
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I confirm that I have not presented any AI generated text as my own work. I confirm I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence.
This assignment is all about the corporate social responsibility undertaken by The Landmark London, one of the most renowned hotel business organisations in the tourism and hospitality industry. The typical definition of CSR is when any organisation includes social and environmental issues in its business model rather than solely focusing on financial gains (Jamali & Mirshak, 2006). This assignment will briefly discuss how The Landmark London incorporates CSR into their business practice to promote sustainability and the CSR policy of their organisation. The challenges faced by the organisation on the road of its CSR activities will also be discussed. Additionally, it will find out the impact of their CSR on the local and wider environment both positively and negatively along with the opportunities derived from CSR. Lastly, this assignment will show the possible threats or opportunities that can arise by country legislation on their CSR practice. Through this assignment, readers will get a profound idea regarding the tourism and hospitality industry's corporate social responsibility and their contribution toward sustainability.
One of the most opulent and dynamic hotels in London is the legendary " The Landmark London". From football players to corporate titans or any famous Hollywood celebrities, all of them consider The Landmark to be their top vacation home because of its towering atrium palm palms, breathtaking architecture, and first-rate service. The Landmark London Hotel is dedicated to sustainable methods and environmental responsibility (Hotel-Suppliers, 2023). As stewards of the environment, they understand that they have an obligation to reduce their environmental impact while still offering their visitors top-notch service and they are successfully playing their role in corporate social responsibility by promoting sustainability within every arena of their organisation.
The hotel manager of The landmark London established the gold standard for CSR and placed a strong emphasis on sustainability (Fallah Shayan et al., 2022). In a time when concerns about the environment are growing and there is a growing need for more environmentally friendly hotel solutions, hotel management must strive to cut down on waste and energy use without sacrificing the guest experience. Through partnerships with the Hotel Suppliers Network, the landmark London offers sustainable solutions. Compared to other CSR, this is less difficult. The hotel features standard amenities like naturally made, sustainable mattresses which are handcrafted using a blend of organic cotton and pure wool. Mattresses made without cotton are incredibly comfy and environmentally friendly. Customers are given sustainable options that are as cosy and safe (The Landmark London, n.d.). In addition, they provide eco-friendly water-saving options through hotel-purified shower systems. The shower taps are designed with vitamin-infused filters that offer visitors luxurious aromatherapy shower experiences while guarding against toxic substances and hard water. In addition to The Landmark London's current CSR initiatives, they convened again a month ago to discuss additional CSR initiatives that support sustainability. The Landmark London's Sustainability and Environmental Taskforce held its quarterly Communications Tea and presented the most recent developments and accomplishments to make the building greener.
These changes included the installation of energy-saving devices in bedrooms, the introduction of bamboo room keys made entirely of plastic starting in 2024, and continuous initiatives to cut down on single-use plastics (Christensen, Hail and Leuz, 2021). Many businesses commend them for their outstanding sustainability efforts, express worry about in-room recycling options, and provide a selection of bamboo goods to help promote environmentally beneficial activities.
The Landmark London promotes sustainable development by improving the quality of life and employment. Their main CSR stance is to make "a positive difference in life and work". The "Giving Something Back team" and the "Sustainability Taskforce" are their two CSR teams. These two teams are present throughout the hotel in all divisions and at all levels. The key aim of these teams is to keep their CSR policy alive by coming up with constant sustainability activities and programs. The organisations' CSR policies include, among other things, recycling office equipment, minimising the use of email prints, adhering to an ethical code of conduct when interacting with suppliers, properly disposing of and recycling chemical goods, and so on. Their internal CSR policy's effects on the neighbourhood and visitors are very apparent. They promise to collaborate with a few CSR-focused nonprofits (The Landmark London, n.d.). One of the organisations in the hospitality sector that educates young individuals about tourism and corporate social responsibility is Springboard Charity. Through this program, they earn much-needed finances and assist young, underprivileged people in gaining the abilities, self-assurance, and drive necessary to find long-term jobs in UK hospitality and tourism. Another charity that offers specialized medical care, information, and financial support to cancer patients is Macmillan Cancer Support. It also examines the practical, psychological, and societal effects that cancer may have and advocates for improved cancer treatment. The landmark London's long-term corporate social responsibility policy mentions these two nonprofit organisations (The Landmark London, n.d.).
Numerous organisational issues at The Landmark London might complicate the use of CSR techniques and frequently impede the attainment of desired outcomes. Governance and ownership structures, competing demands from expanding global trends, and the requirements of local stakeholders may cause choices about corporate social responsibility (CSR) to be postponed, delaying social and environmental advancements. Implementing new CSR policies requires additional task force and investment (Khan, Yu and Umar, 2021). Also, the internal parties of the organisation must have to change their way to pattern frequently. Another unexpected outbreak similar to COVID-19 could impede their operations which can put the entire planning in a challenge. Large financial outlays are necessary to fully prove the hotel, which is the organisation's biggest obstacle. Given that their maximal CSR policies are focused on the needs of the guests, likely, any error could negatively impact a hotel's reputation. The Landmark London welcomes guests from all over the world. Each of them is from a different country and has different cultural choices. Applying sustainable practices directly in the amenities must hold special precautions. Legal issues can be another challenge for tourism organizations because policies should adhere to the country's laws and regulations. All things considered, CSR management is a strategic priority for continued survival and expansion.
The hotel's internal and external environments are positively impacted by the company's CSR initiatives. Their water tap with added vitamin C is a great way to wow visitors with all kinds of health issues. This kind of infused tap feels softer on the skin and removes contaminants like dirt, bacteria, and chlorine from shower water. It also has a water softener. It will be quite helpful because it will shield hair and skin from irritation, itching, and dryness. The environment, public health, and people all benefit from this. This concept will inspire other organisations. If other hotels adopt this idea on a large scale (Wirba, 2024). The tourism industry's health-related concerns will substantially gain from it. Three tactics are currently being implemented worldwide in every industry with every kind of strategy (The Landmark London, n.d.). There are methods for doing a task using less money, energy, and resources. One of Landmark London's most recent CSR projects is installing an energy-saving gadget in the bedroom, which will both save money and energy consumption (Choi, 2022). 

Additionally, it will lessen the pollution that comes from using non-renewable energy sources. Even with few resources, they will be able to dazzle their guests. Reduced pollution will improve the external environment (Wu et al., 2020). Their plastic recycling project is another beneficial initiative to the world and its people and environment. The earth is hampered by excessive plastic waste every day which is affecting the client, air, soil, and water. Through this initiative of the organisation the earth will greatly benefit Because plastic recycling repurposes already processed materials and preserves natural resources, it lessens the need to mine new raw materials from the planet. By doing this, the amount of gases that trap heat in the atmosphere can be decreased. It also stops additional trash from being dumped in landfills (Shim et al., 2021). Even though the results are yet to be visible it is high time to proceed with this practice (Hamed et al., 2022).
Apart from the impact, these CSR can bring numerous opportunities to the local and wider environment of the tourism and hospitality industry (Wirba, 2024). The outer environment will greatly benefited from plastic recycling, energy-saving devices, vitamin-infused water taps, and eco-friendly hotel amenities. Energy-saving devices are the fastest and most cost-effective. It will reduce greenhouse gas emissions. Plastic recycling will reduce excessive heat on the earth. All of it can create more job opportunities by increasing research in these areas (Amin, Mohamed and Elragal, 2021).
To meet growing energy demand, such type of research is required. It can also provide economic opportunities by decreasing individual utility bills and stabilizing prices and volatility of electricity. The local environment will also get opportunities. Suppliers will be able to contribute to CSR by providing sustainable products. Several organisations have already shown their concern after hearing the latest CSR plan of The Landmark London. The administrative body of the organisation will also get the opportunity to uphold its moral standard by successfully contributing to sustainability (Aladwey, Elgharbawy and Ganna, 2021).
According to the UK's CSR law, every tourism organisation with 2,000 employees or more and an annual income of at least £200 million is subject to the new legislation. The Landmark London seems not to have any threat or weakness from the country's CSR legislation rather it is their strength and opportunity (HiBob, 2024). Laws in the United Kingdom mandate that the travel and hospitality sectors report on a range of environmental and social sustainability practices, from their carbon footprint to the proactive measures they are taking to ensure that their employees have fair and socially responsible working conditions. The organisation has fair participation in the above-mentioned areas. Also, New regulations have elevated corporate social responsibility (CSR) to the top of the priority list for companies operating in the UK, beginning in July 2024 with the New Green Deal. The organisation will get government support and benefits if they initiate a green deal in their hotel (HiBob, 2024).
The corporate social responsibility of The Landmark London focuses on sustainability by applying it both to their guest and internal workers. The office employees play their role by reducing waste and increasing recycling (Elmaghrabi, 2021). They provide eco-friendly amenities, vitamin-infused water taps and energy-saving devices to their guest as a CSR. Their CSR policy is to make a visible positive difference in life and work through sustainability (Carroll, 2021). Their activity has a positive impact on both the internal and external environment (Bhatia and Makkar, 2020). From office workers to guests to other organisations, all are being benefited by their policies. Guests are receiving health-conscious amenities which is inspiring other hotels to take such initiative. The health issue will be improved through this (Orazalin and Baydauletov, 2020). The adverse climate situation can also be eliminated through plastic recycling and energy-saving device initiatives. Also, they perfectly comply with the UK's CSR legislation. Even though there are some challenges such as cost, risk and uncertainty. But their measured step toward sustainability can minimise those challenges by a great deal. Lastly, it can be said that The Landmark London is the UK's top-rated hotel organisation, they are perfectly playing their role in CSR and sustainability and they have several opportunities to expand this through governmental support.
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