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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a – How quickly and easily does the website load? 


	  Answer: 
The Hollywood Bowl UK website uploads rapidly and effectively. On a typical 4G network, the page loads completely in two to three seconds on both desktop and mobile devices. This quick loading speed guarantees that users will not experience any delays, keeping them interested and reducing bounce rates, both of which are critical for delivering a satisfying user experience. A website that loads quickly meets the demands of contemporary users and encourages prospective clients to keep looking through the services offered.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has many sub-pages for various locations, booking options, offers, and events. The top navigation bar prominently displays categories such as "Find a Centre," "Offers," and "Parties," with a search function for quick access. Customers can easily find the information they need thanks to clear categorisation and the use of a search bar. Easy navigation encourages users to explore the website further, potentially leading to more bookings and interactions


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Absolutely, customers can make direct reservations on the website. The "Book Now" button is conspicuous on the homepage, directing visitors to a simple booking procedure. The availability of an online booking system improves usability by enabling users to conveniently complete transactions without having to make phone calls or in-person visits. By allowing users to easily reserve a spot at their preferred location, the website's online booking feature improves user experience and boosts customer satisfaction.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
There is room for improvement even though the website is user friendly. Clarity could be achieved, for instance, by including a live progress bar during the reservation process. While a simplified menu would speed up information retrieval for users who are not familiar with the website, a progress bar assures users of their booking status. By making these adjustments, the website may become even more user-centric, improving user experience and boosting conversions.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a pleasing appearance on both desktop and mobile devices. The desktop design has a clean layout with vibrant colour schemes and high-quality images. The website is mobile optimised for smaller screens, with responsive text and images. Consistent design across devices ensures a smooth transition for users switching platforms. However, some content may need extensive scrolling on mobile. Maintaining a pleasant visual design improves the user experience and reflects professionalism, encouraging users to return to the website.



	Question 2b - How does the website use imagery, video and colour? 


	Answer:
To draw in and keep users interested, the website makes extensive use of colourful images and videos. Colours are among the first things you notice on a website, according to Oksanen (2025). A website's colour scheme influences usability, decision-making, and aesthetics. These visual components support the Hollywood Bowl's entertainment-focused branding and help generate excitement. The website appeals to a broad audience by skilfully using multimedia to reinforce the welcoming and fun atmosphere of its bowling centres.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
 For consumer questions, the website offers a useful online chat feature. Support is available during business hours, and the chat tool can be accessed through a dedicated button on the homepage. By providing real-time support, this feature ends the need for lengthy phone conversations or email replies. However, some users may find it more difficult to access due to the lack of round-the-clock availability. Effective online chat helps consumer interaction and fosters trust, particularly when responding to urgent issues or queries.



	Question 2d – How effective are the social media links on the website?


	Answer:
The social media links on the Hollywood Bowl web page are useful. The bottom of the homepage has links to social media platforms such as Facebook, Twitter, and Instagram. While the links add an added channel for user engagement and updates, their placement at the bottom of the page may reduce visibility. Moving them to a more visible location may improve their usability and effectiveness. Improved visibility would allow the website to better connect with users on social media.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The website provides a clear description of the services that Hollywood Bowl UK offers. The navigation menu prominently displays services like dining, bowling, and parties, with comprehensive descriptions on specific pages. By classifying services, users can find the information they need quickly. For instance, the "Parties" section provides pricing and inclusions for packages for corporate events and birthdays. Clear service presentation improves customer comprehension and helps the choice of suitable packages, promoting reservations and encouraging trust.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Although they are accessible, customer reviews are not easily displayed on the website. Although there is a "Customer Reviews" section on the website, it must be accessed through subpages rather than directly from the homepage. A few reviews are out of date. Visible, current customer reviews increase trustworthiness and offer social proof, both of which are critical for drawing in new clients. By including current, easily accessible reviews on the homepage or pertinent service pages, the website could increase user trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The services promoted as high-quality, with a focus on fun and satisfaction. The website includes high-resolution images, customer testimonials, and in-depth descriptions of services such as VIP lanes and party packages. It focuses on cleanliness and excellent customer service. The variety of services, such as birthday parties and group deals, make it suitable for a variety of occasions. These factors contribute to a high-quality presentation, increasing the likelihood that users will refer the service to others.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are told clearly and appear to reflect the quality of services provided. Pricing details for bowling sessions, food packages, and party bookings are displayed upfront. Transparent pricing shows the company's commitment to customer satisfaction and enables users to make informed decisions. The pricing appears to be reasonable given the quality of the facilities and services provided. Clear pricing reduces customer doubts and builds trust, increasing the likelihood that users will book.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Entertainment

	
	      3.   Fun

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Indeed, the Hollywood Bowl website ranks among the top ten search results for relevant keywords. A quick search for "bowling near me" or "Hollywood Bowl UK" returns the website in the top results, showing effective SEO strategies. High search engine rankings reflect optimised content and strong online visibility, making it easy for potential customers to find the website. Maintaining a clear position in search results ensures that the site receives consistent traffic, which boosts bookings and customer engagement.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still essential for Morden UK businesses. Zhang (2021) argues that the rise of online shopping, led by Amazon, has transformed the global retail industry. Internet sales as a percentage of total retail sales in the UK have surged from 2.8% in December 2006 to 21.4% in December 2019. This has left traditional brick-and-mortar retailers facing uncertain prospects. For instance, Hollywood Bowl website allows users to book online, view services and fine answers to queries. In Digital Morden times, businesses need an online presence to reach a wide audience. Websites also serve as a foundation for the online marketplace efforts. Without a website, businesses risk losing visibility and credibility, which are critical in the competitive digital marketplace.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 My main suggestion is to include a sticky header with important links like bookings, locations, and promotions to enhance the website's navigation. Although the website is well-organised, users must scroll back to the top to access different sections because the navigation bar vanishes when they scroll down. Users would be able to access important links at any time with a sticky header, which would improve usability and lessen frustration. Because it reduces the need for excessive scrolling, this feature is particularly beneficial for users on mobile devices. This would encourage users to stay on the site longer and increase the possibility of making reservations.
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