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A COMPARISON OF THE MARKETING METHODS OF TWO MULTINATIONAL HOTEL BRANDS

Marketing refers to the procedures that a firm conducts in order to promote the purchase or sale of a product or service. Advertising, selling, and delivering things to clients or other companies is all part of marketing. Marketing is made up of an immensely diversified range of methods. The sector is always changing, and the tactics listed below may be more appropriate for some businesses than others. One method of marketing is traditional marketing. Prior to the advent of internet technology, conventional marketing techniques were the major means through which businesses marketed their products to clients. Such as: outdoor marketing, print marketing, electronic marketing, or event marketing. After the apparition of the internet, the advertising sector has been irrevocably transformed. From pop-up advertising to customized placements based on watching history, corporations are now creating new methods to engage customers through digital marketing. (Twin, 2022)
Like every other business sector, hospitality industry is using marketing as their tool for promoting their services. Digital marketing, more specific the usage of social media, is the way the most of the hotels are getting engage with their customers. The hotels are “behaving” on social media as a human being, posting on platforms like Instagram or Facebook, pictures, short videos, experiences to create a more personal connection with the customers and potential customers.  (Barone, 2022)
Six Senses Hotels Resorts Spas are located in some of the world's most unusual locations in over 20 countries. it was founded in 1995 by Sonu Shivdasani and his wife. The luxury brand distinguishes itself in the luxury hospitality industry by emphasizing wellness and sustainability. To grow into the premier socially responsible hospitability brand, the company focuses on wellbeing, community, sustainable design, and happiness. (Saglam, 2021)
Moxy hotel was launched in 2014 as a cooperation between Swedish furniture retailer IKEA and hotel chain Marriott. The initial location was in Milano, and the intention was to open around 150 locations over the next ten years. (Tuttle, 2013)
Regarding the marketing methods used, Six Senses Hotels use digital marketing such as Instagram, website Gmail or Facebook to communicate to their clints and to promote their services. In 2019, the brand launched a new website to find new ways of connection with its clientele. It was developed using cutting-edge technology and is inspired by a unique, creative, and tailored approach to content and branding. The redesigned sixsenses.com also attempted to strengthen the Six Senses company's fundamental principles, mission, and distinct positioning by concentrating on the user and never taking itself too seriously. The web's design is based on the notion of compassion, which is used in both visual and verbal interaction to engage with viewers and lead them on a meaningful adventure of discovery. Among the enhanced features of the new portal is the incorporation of material connected to experiences. Beyond all, experiences are one of the key reasons for traveling. (Sudhikam, 2019)
Six Senses places a high value on millennials. Six senses believe that millennials are a good fit as their customers because, they choose firms that not only present the authentic image, but really embrace it. Six Senses is committed to strengthening links with the local community and nearby places. Six senses try to communicate through digital marketing the importance of human interaction. nowadays, there is a social detachment from personal encounters, but six senses hotels found a solution for that. they built areas where individuals may stop and take a deep breath and rejoin with themselves and the reality surrounding them. (De Sá Barbosa, 2018)
Six senses is also focused on sustainability. They are an eco-friendly company, and in addition to numerous actions that safeguard the environment since they rely on it, Six Senses hotels have biodiversity projects, notably marine conservation, as part of their environmental operations. (Cherapanukorn & Focken, 2014)
Their logo is also significant. The logo is shaped like a pyramid, specifically a pyramid of six senses. The base of the pyramid is characterized by three basic senses: sight, hearing, and touch. The second rung denotes taste and smell senses. The tip represents intuition, the sixth sense. According to Six Senses Corporate Guidelines, the photography on their website is split into two categories: Emotional photography - these images should be wonderful, stressing interactions and the spirit of the Six Senses in order to elicit a desire to be present, and functional photography. (2016)
Six Hotel Resort is actively engaged with its viewers and guests, according to its official Instagram profile. They post a few times per week content about their locations, values, culinary products and experiences, yoga and wellness treatments.  Their material consists of images and short videos (reels). The social media channels of the Sis Senses Hotel convey extremely well their notion of wellbeing, escaping the noisy and stressful city, and it is quite appealing to the intended demographic. (Viera, 2020)
Regarding social media channels, Six Senses hotels frequently share sustainability related postings. Hundreds of posts from Six Senses' own Instagram accounts, they appear to refer to sustainability. They use several hashtags in their posts and descriptions to relate to something about themselves, such as #SustainableLiving, #TurtleHatchling, and #Sustainability. People who follow them or follow the hashtags leave nice comments on these postings, and some even desire to visit the place after viewing these videos and/or photographs. (Stojanov, 2020)

On the other hand, Moxy hotel built a different brand identity. The Moxy Hotels brand is distinguished by its mentality; the low cost is only a nice surprise. Moxy is vivacious, always bustling with great energy, intriguing individuals, and an active crew. Moxy is entertaining. Moxy Hotels has launched its new website, www.MoxyHotels.com, which includes The Guestbook. The Guestbook is a worldwide platform that uses Instagram to gather posts from anybody who walks into Moxy.  The Guestbook bridges the gap between cybernated and physical spaces, since all material is shown not only on the site, Instagram, and Wi - Fi hotel screens, but also on a video wall that has been integrated into the design plan of all existing and future Moxy hotels. (Crowe, 2021)
The Moxy brand identity is dedicated typically to young people, millennials and generation Z. For them the idea of work is more fluid than for older generations. The concept of work-life harmony starts at check-in, when visitors can get a free signature beverage as well as their room key. (Dougherty, 2021). 
Moxy Hotels declared in 2022 the introduction of the "Moxy Universe, Play Beyond" virtual reality experience in Asia Pacific. Moxy, designed for the mentally young, defies conventional by extending its "Play On" activities from the hotel to the digital world via the Moxy Universe. (Christine, 2022).
Moxy's Instagram page is designed to appeal to younger generations, such as Generation Z. They are out of the ordinary, attempting to create a bold online persona. They have a lot of content with their visitor, sharing their images and tagging the guest's Instagram main profile in the picture caption. This is the guestbook they set up in order to stay in touch with their customers online. Also, because they are more accustomed to spending time online, the visitors feel more connected to one another. (Moxy Hotels - @moxyhotels,   2023). The Moxy established a virtual hotel in addition to the physical one since their target demographic spends a significant amount of their leisure time surfing the internet, and the Moxy wants to make them feel at ease. Moxy provides free high-speed Wi-Fi throughout the hotel and constantly attempts to engage visitors into the Moxy lifestyle through its social media channels. Fans, for example, are urged to take photos in the chic elevator and share them on Instagram with the hashtag #atthemoxy. This allows guests to land on the iconic selfie wall in the elevator, which can be found in Moxy hotels worldwide. In addition to traditional check-in, Moxy provides online check-in and check-out, merging technology with hospitality. (Maurer & Siller, 2019)
When it comes to sustainability, in 2021, Moxy Copenhagen has been received the renowned LEED Platinum environmental certification. Moxy Copenhagen Sydhavnen is the second hotel in Denmark to be certified by this project, with the highest LEED accreditation. (2021) 

In conclusion, marketing strategies are the core way the marketing strategies used by this hotel are pretty similar, the main difference is the values that they are trying to send to their clientele. In terms of millennials and younger generations and the issues that hotels face in meeting their requirements, it is crucial to remember that millennials and generation z are not scared of testing new things and booking in new ways. (Pentescu, 2016). They want to experience their staying at its fullest. Both Six Senses Hotels and Moxy Hotels are selling intense experiences to their consumers, making them a great pioneer in the hotel industry. 
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