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Introduction
In this modern landscape, the tourism and hospitality sector faces a mounting challenge regarding balancing the economic benefits of travel with the preservation of our planet and its diverse ecosystems. Farkas, Raffay and Dávid (2022) cite that this barrier underlines the importance of the concept of sustainability, demanding a fundamental shift in how individuals operate and travel. Sustainability goes beyond simple green practices. According to Mtapuri, Camilleri, and Dłużewska (2021), it necessitates a holistic approach that minimizes environmental impact while fostering social and economic well-being. Precisely, it embodies the principle of meeting present needs without compromising the ability of future generations to meet their own needs. In the context of tourism and hospitality, sustainability is crucial for ensuring the long-term viability of destinations and businesses. Similarly, the circular economy, a subset of the broader sustainability, has emerged as a promising paradigm for transforming tourism and hospitality. It envisions an economic system that mimics nature's closed-loop cycles. The circular economy is characterized by keeping resources for as long as possible through continuous reuse, repair, and regeneration (Morseletto, 2020). In this cycle, waste is minimized, and materials are reintroduced into the system, creating a virtuous cycle that conserves resources and reduces environmental burden. In this regard, the following paragraphs of this essay explore the concept of sustainability, mainly focusing on circular economy practices within the Corporate Social Responsibility (CSR) policies of the Marriott Hotel. It analyzes Marriott's CSR policy, exploring the integration of circular economy principles and providing industry examples to illustrate sustainable good practices.
Understanding Circular Economy and Its Relevance to CSR
As noted above, the circular economy is a transformative model that disrupts the traditional "take-make-dispose" linear framework by maximizing resource utilization through reuse, repair, and recycling to close the loop on materials and minimize waste effectively(Rashid and Malik, 2023). This implies that its main objective is to decouple economic growth from resource depletion, thereby promoting sustainability and reducing the environmental impact of industrial processes. In the context of Corporate Social Responsibility (CSR), circular economy aligns seamlessly with responsible business practices that prioritize environmental and social impacts. Suárez-Eiroa et al. (2019) cite that circular economy within CSR emphasizes the importance of businesses adopting practices that consider profit and actively contribute to mitigating environmental degradation and fostering positive social outcomes. As a result, numerous hotel and tourism giants such as Marriot, Premier Inn, and ACOR have implanted this concept. For instance, Marriott International Hotel, a leading hospitality giant, embraces this synergy by integrating circular economy practices into its comprehensive CSR policy. The hotel's commitment to circular economy practices exemplifies its dedication to minimizing its ecological footprint and adhering to sustainable principles. Marriott seeks to extend the lifespan of materials, reduce waste generation, and contribute to a more sustainable and resilient future by embracing circular economy concepts (Jones and Wynn, 2019). This exemplifies how businesses can translate environmental and social responsibility into tangible actions.
Additionally, Marriott demonstrates the practical application of CSR principles within the hospitality industry by minimizing resource depletion, closing the loop on materials, and supporting local communities. Research by Legrand, Sloan, and Chen (2016) indicates that the company's initiatives in waste reduction, responsible sourcing, and energy efficiency underscore its commitment to circular economy practices within the CSR framework. This is justified by its implementation of recycling programs, reduction of single-use plastics, and sourcing of sustainable materials for hotel amenities as part of its efforts to integrate circularity into its operations. These initiatives help Marriott to address environmental concerns and demonstrate a commitment to social responsibility by fostering community engagement and enhancing stakeholder value.
Overall, Marriott's circular economy commitment is relevant to CSR for its environmental stewardship and positive societal impact. The hotel chain recognizes sustainability as a strategic business imperative and an ethical responsibility to the communities it operates in. In essence, Marriott's dedication to circular economy practices within its CSR framework represents a proactive approach to addressing contemporary challenges. The approach aligns profit with purpose, contributing to a more sustainable and responsible global business landscape (Bhagtani, 2022). Therefore, the hospitality industry can pave the way for a more sustainable future by building upon Marriott's pioneering efforts where economic growth flourishes in harmony with environmental and social well-being.
Marriott Hotel's CSR Policy
Implemented in 2012, Marriott Hotel's Corporate Social Responsibility (CSR) policy reflects a comprehensive commitment to sustainable practices, social responsibility, and ethical business conduct. This policy is often referred to as the "Serve 360: Doing Good in Every Direction" policy (Marriott International, 2022). It is a comprehensive initiative that outlines ambitious goals and is anchored in various key pillars encompassing Nurture Our World, Sustain Responsible Operations, Empower Through Opportunity, and Welcome All and Advance Human Rights. These pillars aim to foster environmental stewardship, community engagement, and employee well-being.
Nurturing Our World
In this pillar, Marriott focuses on environmental stewardship. It aims to reduce its carbon footprint, conserve water, and minimize waste by investing in renewable energy sources like solar and wind power, implementing water-saving measures, and composting food waste. With these practices in place, the company has achieved significant progress. Additionally, Marriott focuses on waste reduction and responsible sourcing, emphasizing the importance of minimizing single-use plastics and incorporating sustainable materials in its operations (Marriott International Serve360, 2023). This pillar cites that Marriott targets a 45% reduction in landfill waste and a 50% reduction in food waste by 2025. The commitment to achieving zero waste to landfill by 2025 is a clear demonstration of Marriott's proactive stance toward environmental sustainability.
Sustaining Responsible Operations
The company recognizes its operational impact and strives to source responsibly, manage chemicals effectively, and ensure ethical labour practices throughout its supply chain. To achieve this, it has prioritized local procurement to support communities and reduce transportation emissions. Furthermore, Marriott collaborates with suppliers to set ambitious sustainability goals and implement responsible chemical management practices.
Empowering Through Opportunity
Marriott is committed to fostering diverse and inclusive workplaces by investing in employee training and development and supporting local communities. The company offers various programs to upskill employees and advance their careers. Additionally, this pillar has health and safety programs that contribute to a positive workplace culture and campaigns for partnering with local organizations to address community needs like education and workforce development. This commitment to promoting employee well-being is aligned with ethical standards and enhances organizational resilience by fostering a motivated and loyal workforce.
Welcoming All and Advancing Human Rights
Marriott embraces diversity and inclusion by promoting a welcoming environment for all guests and employees, regardless of their background. The company also advocates for human rights globally, working to combat human trafficking and forced labour within its operations and beyond. As such, it integrates community engagement, global diversity, and inclusion efforts with sustainability goals, emphasizing the interconnectedness of social and environmental issues (Ahmad, Ahmad, and Siddique, 2023). Marriott's commitment to human rights and ethical sourcing further reinforces its dedication to responsible business practices beyond its immediate operational scope.
CSR is a crucial focus for Marriot since it exhibits alignment with the expectations and values of modern consumers. As societal awareness regarding environmental and social issues grows, consumers increasingly seek businesses that share their values. Ertuna, Gu, and Yu (2022) cite that Marriott's CSR policy positions the brand as a responsible and ethical choice, appealing to a growing segment of conscious consumers. In addition, the hotel's commitment to CSR is pivotal for risk management and long-term sustainability. Marriott mitigates potential risks associated with regulatory changes and stakeholder dissatisfaction by addressing environmental and social issues proactively. This forward-thinking approach enhances the resilience and longevity of the brand in a dynamic and evolving business landscape.
Companies Embodying the Circular Economy
Just as exhibited by Marriot International Hotel, other companies in the hospitality and tourism industry have successfully embodied circular economy principles in their CSR policies. For instance, AccorHotels partners with local communities to source organic ingredients and upcycle waste materials for hotel amenities. Avasiloaei (2022) reports that the company focuses on sourcing products sustainably, reducing waste, promoting responsible consumption, and is committed to eliminating all single-use plastic items from its hotels by 2024. Hilton has also integrated circular economy practices into its CSR policies. The company emphasizes energy efficiency and waste reduction in its operations. Hilton's LightStay program monitors and analyzes the environmental impact of each hotel, encouraging resource conservation and sustainability (Zientara et al., 2020). Hilton is also committed to reducing its carbon emissions and water consumption. Another example is Soneva Resorts in the Maldives, which has implemented a closed-loop water and compost all-organic waste system to achieve near zero-waste operations. Patagonia encourages customers to repair and resell used gear through its Worn Wear program, extending product lifecycles and reducing waste.
Benefits of Sustainability
Based on the arguments above, it is evident that sustainability breeds various advantages within the hotel industry, fostering environmental conservation and enhancing stakeholder relationships. Lăzăroiu et al. (2020) report that utilizing sustainable practices such as energy-efficient technologies, waste reduction, and responsible sourcing reduces a company's ecological footprint. For instance, Marriott has implemented energy-saving initiatives like LED lighting, smart climate control systems, and water conservation measures, which reduce its energy consumption, contributing to a lower carbon footprint. Marriott's commitment to renewable energy sources like solar and wind power has led to a 19% reduction in greenhouse gas emissions (Abdou, Hassan and Dief, 2020). The implementation of water-saving measures like low-flow fixtures and greywater systems has resulted in a 10% decrease in water usage per guest night since 2009 (Marriott International, 2021). Marriott's food waste reduction program, including composting and partnerships with food banks, has diverted over 400,000 tons of food waste from landfills since 2012 (Silverstein, 2023).
Moreover, sustainability initiatives breed cost savings for hotels. While the initial investment in eco-friendly technologies may be substantial, the long-term operational efficiency gains and reduced resource consumption result in lower utility costs. Marriott's commitment to sustainability is a moral obligation and a strategic move to enhance operational efficiency by mitigating resource-related risks and ensuring long-term economic viability (Jones and Wynn, 2022). The company has saved millions of dollars on energy and water bills, directly impacting its bottom line. 
Another significant benefit derived from sustainability practices is community engagement. Marriott has various initiatives that extend beyond the hotel premises. These initiatives entail involving local communities in sustainable projects, aligning with local sustainability goals, and supporting community initiatives. Through this move, the organization has fostered positive relationships and contributed to the socio-economic development of the areas in which Marriott operates. This makes it seamless for Marriott to strengthen its social license to operate, enhancing its reputation as a responsible corporate citizen (Kim, Li, and So, 2022). Furthermore, the integration of sustainability into Marriott's corporate culture boosts employee morale and engagement. Employees are increasingly drawn to organizations with a commitment to ethical and sustainable practices. Marriott's emphasis on sustainability, as evident in its CSR policy, creates a sense of purpose among its workforce. These actions lead to improved job satisfaction, retention, and overall organizational resilience.
Conclusion
Marriott's dedication to circular economy practices within its CSR framework represents a proactive approach to addressing contemporary challenges. This aligns profit with purpose and contributes to a more sustainable and responsible global business landscape. Also, the hotel's CSR policy is a comprehensive and strategically significant framework that underlines the brand's commitment to sustainable and responsible business practices. Leading companies in the hospitality and tourism sector are increasingly recognizing the importance of circular economy principles in their CSR policies. These companies contribute to environmental conservation, enhance their brand reputation, and foster positive relationships with local communities by embracing sustainable practices. This underlines the importance of sustainability. In conclusion, the benefits of sustainability within the hotel industry, as exemplified by the Marriott Hotel, extend beyond environmental stewardship. From cost savings to community engagement and employee satisfaction, among other benefits, sustainability is a comprehensive approach that aligns with ethical principles and contributes to the long-term success and resilience of hotels in an ever-evolving global landscape. Thus, the adoption of circular economy practices in the hotel sector holds the potential to transform the way businesses operate, promoting sustainability as a core element of success in the modern era.
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