[bookmark: _Toc41598519]5.1 Chapter Overview

This is the final chapter of this thesis and will discuss and evaluate the researcher’s objectives and whether they have been achieved. Moreover, this will allow the researcher to consider the limitation of the paper and allow for recommendation for further research.

[bookmark: _Toc41598520] 5.2 Summary of findings

The question raised by the researcher was to investigate the publics holiday choices in regard to all-inclusive holidays and how informed these decisions are. The primary research was developed to achieve a deeper understanding of the acquired secondary data of the chosen topic. The quantitative and qualitative data within this analysis supports key themes gathered from the literature review. 

Primarily, a key theme throughout the literature review was the difference between all-inclusive and packaged. The findings support the statement made by Sheldon and Mak (1987) that, an all-inclusive holiday is a combination of components that is packaged at a single price, including food, however, respondents also believed that drinks were also included in this. Furthermore, respondents agree with ABTA (2020) that a packaged holiday can be as simple as two components such as transport and accommodation. 

Furthermore, finding also indicate that the typical all-inclusive visitor profile are families aged 22 – 49 with an income of less than £20,000. From this there is a correlation between this profile and cost as the most important factor that influences them to book an all-inclusive holiday. The data also revealed that the safety of all-inclusive resorts is a contributing factor for them to book this type of holiday which supports Armstrong & Mok, 1995 theory of tourists feeling safer when enclaved with similar tourists. 

Moreover, findings also indicate that the main negative impacts off all-inclusive resorts on local communities is loss of local business. Supporting Tavares and Kozak (2015) who suggests that all-inclusive resorts reduce local spending which forces businesses to suffer or even close. Additionally, Mack (2012) theory that all-inclusive resorts bring employment to the community can be supported by the findings as the data indicates that employment was the main positive impact that all-inclusive resorts have on local communities. Although this seems contradictory, Lengefeld and Stewart (2004) research shows that although there is a small loss of businesses and employment, all-inclusive resorts proved double the amount of jobs within their resorts Nevertheless, this could be researched further to gain a deeper understanding of whether it is a positive or negative as many of these jobs with resorts are low skill and lower paid. 
Furthermore, from the qualitative data conducted in this thesis, I can be said that more tourists are environmentally aware as respondents state that they would not go on an all-inclusive holiday after witnessing the impact on host communities.
The final key finding of the impacts on local communities is the lack of tourist’s knowledge of such impacts. The data showed that more tourists left the resorts and spent in local bars and restaurants as they are aware of these negative impacts, compared to less tourists who do not have a greater knowledge of the impacts on the local community, therefore, they did not leave and their money did not reach across the community. 

[bookmark: _Toc41598521]5.3 Aims and Objectives 

The aim of this dissertation is to investigate the public's holiday choices in regard to all-inclusive holidays and how informed these decisions are. The objectives are as followed:
 
[bookmark: _Toc41598522]5.3.1 Objective 1
A critical review of the growth of all-inclusive holidays and its impact on the host country has been comprehensively covered in the literature review and further supported by the findings in chapter 4.

[bookmark: _Toc41598523]5.3.2 Objective 2
 An examination of holidaymakers' understanding of the impact of all-inclusive holidays on the local community was fulfilled by the distribution of online questionnaires and interviews where the investigator evaluates respondents understanding of the positive and negative impacts through spss and qualitative matrix tables.
 
[bookmark: _Toc41598524]5.3.3 Objective 3
To investigate holidaymakers' decision-making processes when choosing a holiday. This objective was fulfilled in the literature review with surrounding knowledge and with the assistance and support of primary research.


[bookmark: _Toc41598525]5.4 Research Implications 

The aim of this thesis was to investigate the public's holiday choices in regard to all-inclusive holidays and how informed these decisions are. The literature review presented key theoretical perceptions of tourist motivations of all-inclusive holidays, decisions and knowledge. The investigator distributed an collected a total of 80 online questionnaires and 5 interviews, therefore, allowing the researcher to compare the theoretical research against the quantitative and qualitative data. Thus, presenting that these findings to support the literature and that further research needs to be done relating to this topic of interest. 

[bookmark: _Toc41598526]5.5 Research Limitations 

Due to the recent outbreak of Covid-19, interview questions were sent out to participants. Although this may have resulted in a less bias opinion as the researcher was not present, it can be considered as a limitation as the researcher could have asked respondents to elaborate further on certain questions.
Although the sample size for both quantitative and qualitative was adequate for this size of research, a larger sample would enable the researcher to gather a greater amount of results and overview of the topic. 

[bookmark: _Toc41598527]5.6 Recommendations for future research 

It is recommended that the researcher sticks to an online survey that is distributed to a larger audience. This will allow for a faster response rate and a larger volume of respondents so that the data represents a larger proportion of respondents associated with the topic. Additionally, to allow for any implications that may hinder the execution of interviews, in this case Covid -19. 
A recommendation for further research is the presumption that all-inclusive means that tourist do not use the local economy ,however, the researchers findings show that people between the age of 16 – 21 do go out and use the local bars and restaurants, particularly in Spain where they are not staying on the resort but are going into town in the evening because they still want the night life. Therefore, further research is needed to investigate the young person’s perception and impacts on the community.
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