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Organisations in the food and beverage sector focus on transforming raw agricultural goods into consumer food products (Cousins, 2020). The food and beverage sector of the UK is highly dynamic and has a direct influence on the economy of the country. According to the data for 2022, the food and beverage sector of the UK has generated an overall revenue of 151 billion GBP (Statista, 2023). It has been seen that the operational method of similar job roles in different restaurants differs accordingly as per the need and requirements of the organisation (Walker, 2017). I am going to jot down a self-reflection journal about the difference in skills for similar job roles in different food and beverage restaurants. In this reflective essay, Gravetye Manor and The Walled Gardens is going to be chosen positively which Fine dining and Vegan restaurants in the UK are.

[bookmark: _headingh.gjdgxs]Description of the experience: Recently I have started applying for an assistant marketer job role in different restaurants and it has made me understand the ways in which marketing roles differ as per the need and demand of the customers. Marketing is an integral part of organisational success (Tien et al., 2019).  Firstly, I have applied at Gravetye Manor which is one of the leading dining restaurants in the UK. It has been seen that online high-end food dining structure is rising at an exponential rate and people are preferring online booking through apps to book for amazing dining restaurants (Johnston, 2012). On the other hand, while applying to The Walled Gardens I understood that outbound marketing and local search listing were the top skills needed for the above job role.

Feelings: I felt both excited as well curious about the job role that I am going to handle if hot selected by the above two companies. For Gravetye Manor app marketing was one of the leading tasks for the assistant marketing job role (Gravetyemanor, 2018). On the other hand for The Walled Gardens outbound marketing and local search listing-related tasks are crucial to attracting a different set of customers. The diversification of the skills in different job roles made me feel nervous at first.

Evaluation: I have gone through the online website of both restaurants and was able to understand that the customer set for both dining and vegan restaurants are different in nature. Speed and efficacy are the most important factors for fast-dining restaurants whereas for vegan restaurants quality of food plays a crucial role in the growth and development of the organisation (Brown et al., 2013). I have also understood that the customers in vegan restaurants are very much conscious about healthy food habit and have an intense inclination towards the sustainability factors of the organisation.

Analysis: It is an important stage of Gibb’s reflection model and helps in analysing each and every aspect of the past experience by describing minute details (Adeani et al., 2020). I have analysed that difference in the operational structure impacts the growth and development of employees in terms of enhancing their skillset. For example, for fast dining restaurants employees need to be well equipped with technological advancement and app marketing whereas, for vegan restaurants generation of quality, lead plays a crucial role in maximising the growth and development of the organisation.

Conclusion: The above discussion has helped me to analyse the key skills I need to develop in order to get the job as an assistant marketing manager and further contribute positively to the overall growth and development of the organisation. However, an in-depth analysis of the job role before applying is very crucial.

Action plan: From the overall discussion I have understood that I need to go through the job description and further enrol for different online courses that can help me in developing relevant knowledge and skill as per the need and requirements of the job role. Above all, I will be taking help from an online mentor to gain a depth understanding of the relevant industry.
During the compilation of the above reflective essay, I have gained an in-depth understanding of the different aspects of marketing in the food and beverage industry of the UK. In addition to that I have also been able to gain perspective about the skill set that I need to possess in order to effectively execute the task of assistant marketing manager in different types of restaurants. Above all, all the knowledge is going to impact my future professional career in a positive manner.
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