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                                               LESSON PLAN

	TOPIC: Digital Fashion & Fashion Branding
	CLASS:
PGCE CERT : BA (Hons) Fashion Design Yr. 2 
Digital Fashion & Fashion Branding

	DATE: 19.3.19
	LENGTH OF LESSON: I hour
	NO IN CLASS: 32

	ABILITY/SPECIAL EDUCATIONAL NEEDS:
N/A


	AIM OF LESSON
To understand the concept of innovations in fashion. 



	LEARNING OBJECTIVES – The Learners Should Be Able To:
•Define what constitutes a fashion brand?

•Identify key components of fashion branding ie. Brand ethos 
   Brand customer 
   Brand signature
   Brand identity
*To begin to formulate your own branding 


	PREVIOUS KNOWLEDGE:	
Expected knowledge: completion of Year 2 BA (Hons.) Fashion Design course.




	ANTICIPATED DIFFICULTIES:
Timing will be difficult to manage, group work could run over
Understanding the initial concept in order to participate in the discussion
Discussions and Q&A could run over
Wifi log-in issues
PC stick not Mac



	RESOURCES/EQUIPMENT REQUIRED:
Laptop
Memory Stick for PC
PowerPoint Clicker (option)
Audio
Wifi
Selection of resources such as: journals, Fashion Magazines (optional)
PowerPoint print out (optional)
Paper & pens (students)
Internet device ie. Laptop/ Smartphone/ tablet (students)


	HEALTH & SAFETY:
Organisatio0ns H&S protocols will be strictly adhered to.












	PROFESSIONAL STANDARDS
Please note WHEN and HOW relevant professional standards occur and are met:
(Include detail of standard, not just a reference number)

Design, plan and implement learning activities (A1) to teach and support students in the understanding (A2) of the subject matter with the aid of peer reviewed articles and theorists (A5)

Continued feedback (A3) and re-iterance will develop an effective learning achievement (A4) in which the students will benefit.

1) L/O1: Define what constitutes a fashion brand?. Subject Matter & Industry Expertise will give a base understanding of the subject (K1, K2, K4, K6) lecture delivered using Powerpoint, Socrative, YouTube and imbedded IT (Vimeo). This will identify desirable traits of leaders in fashion trends, innovations and fashion cycles. This will engage the students and demonstrate my personal professional practise in my industry. This will also function as a platform in which to show how my industry experience operates in a wider context. (A2, A4, V1, V2, V3, V4)

2)L/02: •Identify key components of fashion branding ie. Brand ethos, Brand customer, Brand signature, Brand identity. Will engage the students to formulate a deeper understanding of fashion and the subject matter, which relates to their personal brand and has evolved to fit the environment (K1, K2, K3, K4, V1, V2, V3). 

3)L/03: *To begin to formulate your own branding. Understanding the subject (K1) will inform the students of methods in which to lead and manage in this subject area, finding their own style and a grounding in which they can continually develop their own approach not just for this specific module brief and brand campaign but ongoing research and future modules. (V2, V3). This activity will provide an element of experimental learning, to establish and understand how creative direction, fashion trend cycles and branding and marketing styles that can impact culture and impact the wider world every day. (A5, K1, K2, V1, V2, V3, V4). Methods of evaluating the effectiveness of lesson by open discussion and discourse, continued assessment. (K5)






	CROSS-CUTTING ENHANCEMENT THEMES
Please note any cross-cutting enhancement themes are embedded in the lesson and WHEN and HOW they are met:



Cardiff Met EDGE
1) Entrepreneurial 
2) Digital
3) Globalisation / Sustainability 
4) Education


The educational platform in the arts is interdisciplinary, working across industrial practises. Ethically we must consider if our practise is harming the environment, does it have a conscious and is it ethically sound from conception to conclusion.

The digital is now a seamless world between physical and virtual. Fashion and film offer an immediate response to social and political cultures. Globally it is imperative we understand how cultures work in the here and now. Fashion and film is an international field of practise that is globally encompassing.

The creative industries and fashion, design, film and PR/marketing are created within the spirit of entrepreneurialism. It’s essential to consider how we source and act on opportunities whilst achieving recognition to professional standards.

Further consideration of 21st century skills and the occupations of the future are integral to how we teach immersive design, visualisation and manual dexterity.
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Introduction







1) L/01 Discuss and provide examples of how contemporary designers have referenced the dark side of fashion and the intimate 














2) L/O2 •Identify key components of fashion branding ie. Brand ethos, Brand customer, Brand signature, Brand identity







Activity: Research/
List the key elements.
L/O3 *To begin to formulate your own branding 



Group Work 




Summary, open discussion, assessment.
	Powerpoint






Powerpoint, Vimeo







Powerpoint, 
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Powerpoint / Discussion 
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	2 mins
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	ASSESSMENT STRATEGIES USED (WHEN and HOW):

· Communication – Methods are both verbal and visual throughout L/O 1-2. In L/O2 internal group discussions will be presented to the class as a whole.
· Digital Literacy – The use of Powerpoint, Vimeo, YouTube. Visual presentation, Film and Music further instils the importance and innovative use of diverse technology as a tool to share knowledge and promote awareness L/O 1-3.
· Critical Thinking & Creative Strategies – The session is based upon developing a critical eye from the ability to pull together research from a variety of social and political influences culminating in the ability to edit and create a particular theme. L/O 1-3.
· Planning & Organisation – The lesson will follow the plan I have set in advance. Some elements may require a contingency in case they don’t function on the day. In this case, I will pre-empt that and provide for it. The content will help students achieve a set task and feel confident and assertive following it. This will make students feel valued. L/O 3.
· Creativity & Innovation – ICEDIP makes it clear that the creative process is the same in all industries from painting to business mgmt. Having the ability to think and act creatively is a skill that all students can improve. It can be a route to self-fulfilment and happiness for many. Productivity and collaboration will bring this to bear.
· Personal Effectiveness – Time spent researching and reflecting on personal likes and dislikes will empower students. Group discussion will encourage self-introspection and self-reflection, which will encourage professional and personal development.
















	INFORMAL LESSON EVALUATION:
(This section should be completed straight after the lesson)

•Define what constitutes a fashion brand?

•Identify key components of fashion branding ie. Brand ethos 
   Brand customer 
   Brand signature
   Brand identity
*To begin to formulate your own branding 

My Mentor feedback said I had a natural ability to engage the class and encourage enthusiasm within the lecture.

Once again, student’s feedback was very good. They mentioned that the lecture was engaging and interesting. The cohort enjoyed the selected film examples to illustrate the concept of the lecture. It was also mentioned that the students felt the lecture was clear and easy to understand not only in the way it could relate to their brief but also in terms of how they could utilise the concept for their own personal branding and designer aesthetic.

I was also once again mentioned that the cohort valued my industry experience and considered it very valuable that they were hearing from a designer who has achieved what most all of them want to do as a career. Much of their understanding of the industry comes from text books or academics, most of which either have never worked in industry or have very limited or outdated industry experience.
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