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Topic: “How social and digital media can be used to reach a wider customer base”
[bookmark: _vzbxwn8dsvx][bookmark: _Toc162008199]Introduction
The assignment leans to alleviate its focus on the strategies which have been used by social media to enrich the customer base throughout social media. Social media platform allows us to access information and connect with other communities as well as the different types of organisations. At the present time, the business has the opportunity to explore several activities to expand its business in the global market. The study will analyse the advantages and disadvantages of the use of social media tools for business. Apparently, the way that has been used by social media to grab customers toward the business organisation will be followed up throughout the sections. 
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Social media has played an essential part for the business and it is growing in importance as a potent device for business enhancement and tends to connect with the target market. 
Advantages
One of the foremost parts is that social media has increased brand visibility and it helps to reach a larger audience by creating a strong customer base towards the organisation. The cost of social media is much lower than that of traditional advertising methods (Infante and Mardikaningsih, 2022). Due to this cost-effectiveness, all sizes of businesses have beneficial situations. With the help of social media platforms, the business can enhance the marketing content and increase the website traffic. At present time, “Facebook”, “Instagram” are the most popular online platforms for the audience and from these platforms, the business organisation can get a direct connection and tend to advertise its products. In that case, a direct connection with the customers helps to improve the service of the business by providing an innovative idea. On the other hand, there is another benefit of social media marketing is that it helps to spread valuable information through this platform (Fraccastoro et al., 2021). It acts as a direct engagement between the business and consumers. Social media has been used to promote the products of the organisation and it helps to enhance the sales rate of the organisation in the global market. 
[image: ]
Figure 1: Uses of social media for advertising
(Source: Statista, 2024)
Disadvantages
Being present in the business on social media can be a blessing or curse and perhaps it has had a bad impact on the business growth rate of the business in the global market. There is an option for the customers to give their feedback about the service or the products of the business (Fraccastoro et al., 2021). Whether the customers have negative feedback, the business growth has affected and the brand value of the business has also been decreased. The reputation of the business in the global market was simulated and the customer base was affected. Managing social media platforms can be time-consuming and excessive use of social media can create distractions and decrease the productivity of the organisation among the employees (Dwivedi et al., 2023). Perhaps, the advertising cost of social media is also high and therefore, it takes time to build the customer base for the new business in the global market. Privacy issues are one of the major concerns for the business and to protect the brand reputation the business organisation will have to use the data ethically and honestly. In other phrases, data privacy issues can lead to mistrust towards the customers whether it is not handled transparently. Perhaps the customers have faced some of the fake news and it is responsible for the business growth hampered in the global market (Scott, 2022). It helps to reduce the number of customers each of the company and the business revenue has been affected from all perspectives. 
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With the help of social media platforms such as “Facebook”, “Instagram”, and “Twitter”, a lot of customers are engaged actively which helps to drive more traffic to the business website. Expanding the customer base is the growing nature of the business and in this way, the business has got the advantageous situation from all perspectives (Adeola et al., 2020). Social media has provided powerful platforms to connect with the target audience in a strategic way. With the help of this platform, the business has offered a lot of exciting offers towards the customers to grab towards the organisation. The business has promoted its products throughout these platforms and it is able to get the engagement with the customers. At the present time, the presence of social media is one of the important factors for the business and it helps to reach the target audience and drives the traffic towards the stores or websites. Throughout this social media platform, the advertisement of the products or services has reached customers from a global perspective (Manzoor et al., 2020). There are some strategic ways in which the business can enhance its customer base and one of the most popular plans is the use of chatrooms and automated chatbots to grab the customers towards the organisation. With the help of these strategies, the customer's FAQs and the grievances of the customers would be addressed 24 X 7 which helps to provide excellent customer service. On the other hand, it is prudent to automate the activities which can be automated on the focus of the business activities provided by the organisation in the global market. Most importantly, chatbots can allow us to create more personal attention. The way of the showcase of these products is going to be more attractive and help to enhance the customer base towards the business organisation (Ibrahim et al., 2020). The organisation has analysed the market research as well as the customer requirements and as per the requirements, the organisation has fulfilled its demand. Apart from that, the company has provided notification about the sales offer of the company towards the customer's account throughout the social media platforms. 
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Based on the overall report, it can be concluded that the assignment has mentioned the importance of social media tools for business enhancement as well as incorporated the drawbacks of these digital marketing tools throughout the entire study. 
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