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[bookmark: _Toc137682459]Introduction
To a greater extent sustainability has become an important part most of business entities because the success of these entities often relies on sustainability that leads them to sustainable development in the society, environment as well as country.
 For the tourism industry, sustainable tourism practices are relevant and they may lead to overall success in the competitive marketplace. As a tourism destination, The Landmark London Hotel is taken into consideration in this report.
 The three pillars associated with sustainability are outlined in this report. The principles that are related to the general principles of development are examined. The travelling aspect and its interrelationships if the industry is stated. Different models are used to identify which stages the hotel is currently at.
 Finally, possible recommendations based on the development of the hotel industry in the near future are also presented in this report.
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[bookmark: _Toc137682461]Sustainable Tourism Principles in the Development Management Plan of the Landmark London Hotel
The development management plan related to the Landmark London Hotel in the Context of the UK requires an evaluation of sustainable tourism principles in a number of areas. Sustainable tourism states as it benefits local communities without negatively impacting the environment or its culture.
 In this regard, there are some key areas in which the extent to the principles of sustainable tourism exists in the Landmark London Hotel's development management plan that is given in the following:
Environmental Considerations: The plan's focus should be on how the hotel can reduce its impact on the environment. Energy and water conservation efforts, waste and pollution mitigation, and biodiversity promotion should be involved in this plan. The way these factors are outlined and incorporated into the plan is reflective of its commitment to environmentally responsible tourism.
Community Engagement: Sustainable tourism focuses on the involvement and also engaging the local community. The plan's goal should be to encourage community involvement, assist small businesses, and create new job opportunities. It should also take into account and work to promote the cultural heritage of the tourist destination.
Stakeholder Collaboration: Governments, communities, and NGOs are just some of the entities of stakeholders that need to work together and may lead to a sustainable tourism plan. The plan must show that it has engaged with these entities of stakeholders in order to ensure that their interests and priorities are taken into consideration.
Visitor Awareness: Sustainable tourism is based on informing tourists to travel in a responsible manner and leave as little of a footprint as possible wherever they are interested to travel. Programs that educate and inform tourists about local traditions, environmental awareness, and ethical conduct should be outlined in the development management plan.


[bookmark: _Toc137682462]Three Pillars of Sustainability
The term sustainable tourism can be stated as tourism that fulfils the needs of current tourists and visitors while creating opportunities and benefits, particularly for future generations (Saarinen, 2021).
 It is a type of tourism that considers the economic, environmental and social impact based on the tourism sector and attempts to make a balance between them.
 The tourism destination that is taken into consideration in this report is The Landmark London Hotel.
 This hotel plays an important role and keeps contributions by taking sustainable tourism practices into their consideration. Sustainable tourism practices can lead them to preserve the cultural heritage by emphasizing local heritage, and rituals and taking supportive initiatives (Verbeek & Mommaas, 2015).
 Such practices often lead them to protect natural resources and habitats by reducing pollution, and destruction, and saving energy while reducing the negative impact on the atmosphere. There are some strategies that the hotel applied that help them to develop sustainable tourism (Edgell, 2018).
 Engaging with local communities by supporting their businesses, preserving their culture and engaging them in decision-making for the purpose of developing sustainable tourism (Fabricius, 2020). They also monitor the impact based on tourism which ensures that sustainability will exist in the long run.
 As the hotel maintains sustainable tourism while running its business operations, there exist three pillars associated with sustainability. They include economic, socio-cultural and environmental sustainability (Hendrigan, 2018). 
They are relevant in assessing the principles of sustainable tourism. The three pillars that are associated with sustainability are given in the following:
Economic Sustainability: This pillar is associated with the company's ability to make a contribution to the growth of the overall economy. Practising sustainable tourism often leads t profitability and creates opportunities for the local economy (Klitgaard, 2021). This can be attained through maintaining some principles that are given below:
i. Profit generated from the tourism sector is to be distributed fairly among such stakeholders as hotels, local communities and the like.
ii. Inspiring the improvement of sustainable products that dictate local traditions as well as cultures.
iii. Assisting local businesses to adopt sustainable tourism and also help them by engaging local people.
iv. Encouraging travellers or visitors to use a product that is produced locally which in turn supports the local economy.
Socio-cultural Sustainability: This pillar is based on the premise that the preservation of local traditions or cultures while maintaining a positive interaction between the visitors and the local communities (Malik & Abdallah, 2018). This can be achieved by focusing on some principles that include:
i. Ensure proper respect for local values, traditions as well as customs.
ii. Engaging visitors or tourists to understand and engage them with the local communities to perceive the way of their lifestyles.
iii. Creating opportunities for visitors to take participation in many cultural functions.
iv. Encouraging tourists to use acceptable behaviour and move away from such activities that may harm the local communities
Environmental Sustainability: This pillar also focuses on minimizing the impact in order to protect the environment from any negative consequences. Sustainable tourism practices can help to protect the environment from negative outcomes and ensure sustainability in the long term (Arora, 2019). The principles that are to be maintained in this respect are given in the following:
i. Protecting natural habits and ecosystems from other consequences that may destroy them.
ii. Minimizing the carbon footprint and attempting to reduce waste.
iii. Educating the visitors and travellers about the sustainability, and preservation of environmental substances and encouraging them to use eco-friendly products leads to ensuring sustainable tourism practices.
iv. Taking initiatives to reduce pollution and the use of plastics in the environment.
v. Encouraging the use of renewable sources such as solar to minimize carbon emersion and attempt to save energy.
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Figure 01: Three Pillars of Sustainability
Source: Author
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Principles Associated with the General Principles of Development
The above principles of sustainability are closely interrelated with the general principles as the objective is to reduce the negative impact while maximizing its positive impact on the economy, society and environment also (Gliedt & Larson, 2019).
 The way that the hotel operates is totally tied to sustainable tourism practices and also its pillars that are related to sustainability. Basically, maintaining sociocultural and environmental sustainability can ld them to generate profitability and minimize their costs which in turn facilitates the hotel's financial activities (Curzi, 2021). 
To maintain environmental sustainability, the hotel must take effective measures that seem favourable to the environment. 
On the other hand, maintaining economic sustainability often lead them to distribute the profit generated from the hotel business among such stakeholder as local communities, hotels and vice versa (Bongardt & Torres, 2016).
 Besides, encouraging tourists or visitors to use locally produced products helps the local community as a whole. As the principles of sustainability are closely interrelated, they can create a positive impact and ensure to foster of economic growth, social engagement and environmental sustainability which in turn leads to sustainable development as a whole (Sonuç, 2021). 
Sustainable tourism is one of the most significant aspects for any business to perform well in the competitive marketplace (Kasimoglu, 2015). Concerns about issues associated with safety and the environment can be properly dealt with through sustainable tourism practices. 
The hotel industry such as The Landmark London Hotel an example of a business that greatly relies on sustainable tourism practices to move toward improvement.
 Sustainable tourism practices are now applied in most sectors like hotels, tourism and vice versa (Page, 2017). Changes in policies, increasing costs and the existence of competitors in the marketplace have forced the hotel industry to practice sustainable tourism and take effective measures.
[bookmark: _Toc137682464]Sustainable Tourism Practices in the Tourism Industry
As the London Landmark Hotel maintain sustainable tourism practices in their operations that are associated with the regulations and the travelling aspects while reducing the negative consequences on the economy, society and environment too (Reddy & Wilkes, 2017). Here are some ways that dictate sustainability and how they are interrelated are given in the following:
i. The hotel encourages visitors or travellers to use an eco-friendly product that promotes environmental sustainability.
ii. Utilizing renewable sources while operating their operations helps them to reduce carbon emersion.
iii. Attempt to implement a water preservation system that helps to reduce overconsumption.
iv. Implementing a training program for staff that encourages them to maintain sustainability in their daily activities (Louzao & Crespi-Vallbona, 2020).
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It is one of the most common models for the tourism industry around the world. This model helps to evaluate a particular tourism market from a different angle which creates more opportunities for a particular tourism industry in this dynamic business world (Lohmann & Netto, 2018).
 let’s discuss the details of that theory and its implementations in the tourism industry around the world. 
Discovery stage: It is the very initial stage of a particular unknown tourist’s spots around the world. Most tourists do not know about this destination until adventurous tourists will reveal it. In fact, this type of destination may have some difficulties in travelling and seeking out the beauty of nature.
Involvement: After discovering the destination, there may have some tourism industries trying to get more engagement for business purposes that’s why the hotel will encourage to build a favourable hotel for the tourists. 
Development: In this stage, the industry would prefer to encourage the authorities for building a strong communication channel and infrastructure for travelling to this destination more easily and efficiently. As a result, the authorities would like to connect tourists for their financial benefits from that particular destination.
Consolidation: After the development of a specific tourist spot around the world and then the destination gets popularity at its best in this stage. As a result, the hotel will get more financial stability and flexibility at this stage
Stagnation: In this stage, the destination may have to start facing some difficulties while providing the service because of environmental changes. That’s why it is necessary to keep a neat and clean environment of a particular tourist destination for operating business activities in the long run (Fletcher et al., 2020). Otherwise, it is not possible to protect natural resources which are essential for operating tourism business around the world. 
Decline or Rejuvenation: In this stage, a particular tourism destination will lose its natural resources for operating tourism activities. As a result, the hotel will not be able to attract potential tourists that’s why it is necessary to take some action for retrieving the market. 
Overall, after evaluating the model, it shows that The Landmark London Hotel has been through the consolidation stages of Butler’s lifecycle model currently because the hotel has a peak time of the destination business in the UK market.
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Doxey’s Irridex Model 
It is another popular tourism destination management model which assists to understand the tourism destination business around the world. it has four stages that are as follows: 
Euphoria: According to this stage, a tourist can easily travel to the destination without any hesitation. It is important to create a situation like this so that the visitors can feel motivated to seek out the beauty of that destination.
Apathy: In this stage, visitors maintain more formal communication rather than euphoria. As a result, the visitor can rely on the residents and the hotel would prefer to provide more security and privacy which is essential for tourists
Annoyance: In order to provide more sophisticated service, the hotel would prefer to build comfortable infrastructure and circumstances at this stage. Besides, this would let them make a transparent situation for attracting visitors.
Antagonism: It is the final stage of Doxey’s Irridex model, a destination company would prefer to make positive promotional tools for achieving its ultimate objectives of a particular tourism destination around the world (Dodds & Butler, 2018). So that the hotel can sustain the market in the long run along with ensuring profitability. 
After discussing Doxey’s Irridex model, the annoyance stage is more suitable with The Landmark London Hotel in the UK market that’s why the hotel should maintain a strong relationship with its customers and tries to implement unique promotional tools for its marketing strategy.  
[bookmark: _Toc137682467]

Recommendation
It is necessary to maintain a strong work ethic in the tourism destination business around the world for operating business activities in the long run (Lück, 2015). Now, here provides some significant suggestions for the tourism destination business:
i. To maintain environmental laws for avoiding natural financial punishment  
ii. To maintain strong ethical standards while serving the service 
iii. To pay CSR for sustaining the market in the long run.
iv. Keep a neat and clean environment for avoiding natural disasters and climate change
v. Maintain strong relationships with tourists and authorities of particular nations where a sector compete. 
vi. Avoid domestic violence and cultural issues. 
vii. Implement dynamic technology for becoming more productive and efficient. 
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From the above report, it can be concluded that sustainable tourism practices are important to the tourism sector, hotel industry and others. One of the tourism destinations like The London Landmark Hotel maintains sustainable tourism practices in their operations. 
Through this, the hotel will be able to differentiate itself from others while preserving natural resources, reducing pollution, encouraging sustainable practices and also engaging with local communities. 
They must maintain sustainability in accordance with the three pillars of sustainability as it leads them to attract their tourists or visitors, deliver the best visitors experience, gain profit and achieve loyalty.
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