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The essay studies the topic of marketing essentials; this topic discusses about two different multinational hotels named Six Senses and Moxy, where it studies the overview of both the hotels. The topic also studies about the marketing choice of the Six Senses hotel resort & spas and Moxy hotels & resort. The essay also discussed about the present market position of the hotel Six Senses and Moxy and the techniques that they have been using at present. It also understands the sustainability of marketing and how the hotel industries can reduce the social issues of the hotel and lastly it understands about the marketing messages and types of marketing messages and the reason for the transformation of marketing techniques.
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The essay studies about two different multinational hotels named Six sense and Moxy. the Six Sense Hotel resorts and spas is one of the international hotels founded in the year 1995 the founder of this brand is Sonu Shivadasani who is an Indian Britisher. Six senses hotels, resorts and spas are the most elegant and luxurious brands among hotels in the world (Stombelli, 2020). In recent times six senses hotels have more than twenty properties in approximately seventeen countries around the globe. Six sense hotels associated with IHG InterContinental hotels & spas. Six sense hotels became part of InterContinental hotels & spas on 13 February 2019.
       Moxy is one of the most lifestyle and economy hotel brands. It is now Marriott's new brand. Moxy hotels are trendy and stylish hotels with great designs and provide guests with every comfort the guests need (Guo, 2021). Moxy was founded in the year 1969 and the founder of this brand was Birger Hatlebakk. The headquarter of hotel Moxy is located in Elnesvagen, Norway. This brand holds a partnership with the Swedish renowned brand IKEA of furniture. Moxy hotel has become successful today.  In recent times the franchise of Moxy hotel resort and spas has spread over three continents and they spread around 70 different locations. Moxy hotels are designed and mainly focus on travelers who are young and like to explore and adventure.

           Marketing strategies mean focusing on the targeted customers and demographic segmentation and fulfilling the objectives of the hotels. Marketing strategies for the hotel must be unique it is because of the changing trends in the markets totally relying on the seasons of the tourist (Tong et al., 2020). Six senses hotels, resorts and spas around the world have been offering their great service to the customers. They not only provide the services but also helps the customers come out of their comfort zones and explore different types of adventures with great experiences. All the great experiences make customers visit again and that helps the six sense hotels gain loyal customers. The six senses brand has used CRM software, which is known as the customer relationship management software system in order to target more customers and build a good relationship with their guests (Cricelli et al., 2020). The company has also developed its mobile application and its own websites for the purpose of making registration and booking easy for its customers. The main target of Moxy hotels is a young traveler who is looking to stay in stylish ad luxurious places. Moxy hotels because of its affordable price and technical accommodation and facilities. Moxy also use social media platform for the purpose of marketing for example Moxy has its digital guestbook and the guestbook is the way that their guests share and post their stories on Facebook and Instagram that benefits the hotel with advertisement. Other hotels are arranging marketing programmer, and Moxy is utilising cost-free marketing platforms for the purpose of marketing (Chaffey and Ellis- Chadwick, 2019).
          The current marketing position, the six senses hotels is a multinational hotel with luxury resorts and wellness spas. It has 20 properties in around 17 countries.  There are more than 3,500 employees working for the six senses around the world. The six sense hotel generates Revenue of around $283 million. The competitors of this brand are Hilton, Four Seasons, Marriott, Accor and many more. It is studied that Six sensed.com has listed 803 ranking in tours and travels. Apart from the marketing position of the six senses hotels and resorts the hotels use different marketing strategies to attract customers towards their brand. Firstly, the hotel has its own website where the company shares its details and updates its offers, and discounts and helps the customers in booking rooms or resorts. They also use social media platforms for the purpose of marketing (Ghauri, 2014). 
       Through social media platforms like Facebook, Twitter, Instagram they display their hotel profiles, rooms and services and activities that help to excite the customers. They also upgrade their technologies like they have their own mobile application which can help the customers to know and make the booking easily without any interference from third party apps.
Moxy is also one of the economy and lifestyle hotel brands around the world. Moxy is now the new brand of hotel Marriott. This hotel has targeted young travelers as their customers. It can be seen that Moxy resorts & spas operate on three continents in seventy locations. The annual revenue of the Moxy hotel brand is estimated at around $259.6 million approximately, and moxy has approximately 730 employees. Being Marriott’s new brand, which debuted in Milan, in 2014 September, the hotel aimed to target young customers with the aim to provide them with stylish, luxurious and affordable prices, this is because the hotel wants to attract and target the next generation (Housden, 2008). Moxy's marketing strategy is clear it target age segmentation and it does not invest in the marketing programme, it uses free marketing platforms.
           Businesses nowadays like to use digital marketing instead of traditional marketing because more the half of the world uses the internet and mobile phones and different networking application. Marketing of any business or industry has become easy through digital platforms using various social media and other networking side (Huang and Rust, 2021). With the help of technology and digital hotels and other organisations and industries are easily promoting their brand and making them reach till people around the globe. Today most hotels have their own websites and application, through which people from any corner of the world can make a booking. Hotels use artificial intelligence to play an important role in the marketing and sustainability of hotel brands; for example, AI-chat boxes are the best way to give fast answers to customers through live chat regarding the booking. 
       The hotels industries also use influencer marketing to reach out to the people. Influencer marketing strategy means hotels have an online presence and designated audience and through which the company helps in promotion, advertisement of the company. All this helps in the sustainability of the hotel industry. Hotel brands such as Six sense and Moxy also have done consideration regarding different issues, these hotels in order to reduce the social issues that may be in the hotel industry for example they have undertaken advanced technologies that ease the customers, and the hotels are managing their reputation by using online platforms, the hotel industry is developing each year by hiring many skilled employees which benefits the hotels in many ways. Hotels, in order to reduce social issues hotels, make environment friendly activities and practices.
          Marketing messages mean the mode or ways of communication for example social media, traditional media hotel industry or any other organization that uses to impact or influence the audiences. Through marketing messages, the company, organization or industry provides their brand information and values its company and brand in front of the audience in order to create awareness of its brand and make the sell its products and services (Wang et al., 2019). There are different types of marketing messages, Logos, Ethos, Pathos, Positioning, offer, preemption, storytelling, unique selling proposition and many more. Messages are spread by the marketing team in the form of press, and media, by creating slogans of the particular brands, and posting various pieces of information about the brand with ads on social media platforms, with the help of scripts and advertisements. There are different types of marketing strategies; earlier marketing was done in the traditional ways like hooding, newspaper, radio, television and press and at that time marketing used to cost a lot of amounts. Marketing today have transformed so much in the drastic ways. With innovations and technologies and with the emergence of the internet marketing has become so easy for every organization and it also costs less compared with the non-technological times. Today social media platform has become the largest marketing platform around the world. Every organization and industry focuses on targeting audiences online, as there are more than half the world uses the internet and social media (Di Domenico et al., 2021). Therefore, marketing techniques and strategies have change vastly with the emergence of technologies and digital platforms.
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Conclusion
The essay studies about marketing essentials, where it discussed about two different hotels namely, Moxy hotels & resorts and Six Sense hotels resorts & spas. The essay studies the overview of both hotels and it understood briefly about the marketing choice of both hotels. It also studies the present market position where it studies the hotel revenue, customers, competitors, employees and others. It also studies how marketing helps in the sustainability of the hotel industries and the social issues of the hotels lastly it understands about marketing messages used by industries and organisations and transformations in marketing techniques.
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