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Business Intelligence (BI) can be referred to as a combination of different technologies, approaches as well as architectures that are used by businesses to collect vast amounts of raw data into crucial actionable insights to make tactical as well as intelligent business decisions. The sole purpose of BI is to support as well as facilitate data-driven decisions in business which help in developing profitability of the organisations. BI often refers to different strategic initiatives of business which allows companies to present accurate pieces of information to improve different corporate functions such as HR, sales, finance and marketing. In the retail sector, BI is particularly important for identifying the market trends and enhances organisations to facilitate a data-driven decision-making approach in business. The present report aims to discuss the importance of BI in the retail business and justification of different BI trends, tools as well as applications in the retail sector. The report also focuses on BI trends over making timely and effective decisions in business. 
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BI trends, tools and applications have greater impacts on the retail businesses as some of the major BI trends are self-service analytics, Cloud-based BI solutions, predictive analytics, Artificial Intelligence (AI) through BI, data visualisation, ethical data governance and Mobile BI (Bharadiya, 2023). These trends contribute towards decision-making in retail businesses as self-service analytics are often obtained by companies which offer different interactive dashboards to companies to perform data queries. Similarly, it helps in gaining direct access to vast amounts of data and the employees handling such perspectives have the freedom of drawing detailed business insights from such pieces of data (Jun, 2020). Furthermore, implication of Cloud-based BI approaches helped in increasing operational efficiency of retail organisation by generating crucial actionable insights. Similarly, the trend allows scalable as well as flexible data access in real-time which helps in faster decision-making in business. Predictive analytics is also used in modern business which is essential for using historical data to understand the trends in the market (Srivastava et al., 2022). Retail businesses use this BI tool to conduct data modelling techniques for developing predictions in decision-making. 
Furthermore, the rise of AI has provided businesses with different opportunities such as retail companies that use this BI tool and technique to automate operations by adding data. Different datasets are managed by this perspective which is helpful for businesses to interact with information and lead towards advanced analytics methods (Bharadiya, 2023). Whereas, the advanced data visualisation technique is used for developing innovative visual solutions and transforming them into dashboards which is essential for presenting different non-dimensional information to businesses. Retail organisations can align these perspectives with particular objectives which ensures better customer satisfaction and engagement (Ruiz-Real et al., 2021).  Ethical data governance allows companies to maintain data privacy as well as rights in different data activities which is essential for preventing misuse of information. Similarly, the rise of mobile devices has influenced the usage of such devices to get accessible insights for keeping updated with real-time information to compete in the dynamic business environment. 
Different examples can be stated from businesses using BI technologies to improve operations such as the example of New York Shipping Exchange (NYSHEX) could be mentioned as the company adapted BI solutions to improve its shipping technology to ship overseas (Djerdjouri, 2020). The company has invested a significant amount in BI which helped centralise its information to generate deep insights. Another example could be mentioned from Stitch Fix as the company offers clothing and accessory services as BI helped in recommending data patterns to customise the clothing items depending upon size, budget as well as style to its customers (Badgujar et al., 2022). On the other hand, Coca-Cola is a leading beverage company in the world and uses BI to analyse social media information to develop posts through adding image-recognition technology to its business operations (Olaniyi et al., 2023). Another example could be mentioned from Walmart as the company also uses BI technology to predict the online behaviours as well as in-store activities of customers and identifies customer purchase patterns. Despite having such benefits BI has also has some major negative aspects such as data governance and data security (Ruiz-Real et al., 2021). Lack of proper data governance can lead to major security issues such as data breaches in which sensitive pieces of information could be leaked online and could damage the business operations.    
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· Artificial Intelligence: As mentioned earlier, AI is a major concept for BI for retail organisations as it helps in developing adequate datasets for companies to generate crucial insights. These pieces of information are further integrated with the business goals of the retail company to make informed decisions. AI makes this process efficient by adding automation in this stage which is beneficial for making timely decisions for business improvements (Di Vaio et al., 2022). However, lack of proper knowledge in handling AI-based BI solutions can lead to developing errors in the automating processes which could affect the overall decision-making approach. 
· Cloud-based BI Solutions: Cloud platforms are useful in retail companies to ensure faster data processing and collaboration. It mainly improves the accessibility criterion in retail businesses as the retail business can collect relevant pieces of information with proper access through digital devices to ensure adequate decision-making (Rehman et al., 2021). However, unauthorised access to cloud platforms can develop issues in data management and could lead to exploitation of sensitive information. 
· Predictive Analytics: It is also a major BI trend which is based on advanced analytics methods in retail businesses to make predictions over future trends. Mainly this BI trend is focused on analysing historical information and further combines statistical modelling techniques to conduct predictive analytics (Albright and Winston, 2020). Therefore, risks and opportunities are identified through this BI trend which is extremely beneficial in timely decision-making. However, improper data patterns and data storage management can cause major difficulties in decision-making through application of BI trends in retail business.   
· Data Visualisation: It is another major part of BI which focuses on advanced data analytics methods for real-time decision-making in business. This particular trend allows representation of data through graphical and visual representation which helps in understanding the information associated with these graphs or charts (Shao et al., 2022). It is a major BI trend which contributes directly towards decision-making by adhering to real-time information and representing them in a proper format. However, lack of accuracy in data management can cause severe issues and could lead to errors during corporate decision-making.  
· Ethical Data Governance: It ensures lawful collection and management of user data in a retail business. Data governance is an integral part of every online business as it helps in setting a proper legal framework for businesses to make ethical decisions during collection of customer information. The General Data Protection Regulation (GDPR) is associated with this trend which ensures safeguarding of customer data (Janssen et al., 2020). However, improper security and management of customer information could lead towards exploitation of sensitive information.  
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In conclusion, it can be said that BI is a major concept to be adopted in modern world retail businesses to manage customers and develop long-term business success. Understanding the BI trends and different tools would be necessary in the retail organisation to ensure adequate decision-making which would contribute in meeting the corporate goals of the retail organisation. Modern world organisations often collect market data and further analyse them to create strategic approaches which help in making strategic decisions to ensure profitability of business. 
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