APPLICATIONFORETHICAL APPROVAL
Inorderforresearchtoresultinbenefitandminimiseriskofharm,itmustbeconductedethically.
TheUniversityfollowstheOECDFrascatimanualdefinitionofresearchactivity:"creativeworkundertakenonasystematic basisinordertoincreasethestockofknowledge,includingknowledgeofman,cultureandsociety,andtheuseofthisstock of knowledge to devise new applications". As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.
The individual undertaking the research activity is known as the“principal researcher”. Thisformmustbecompletedandapprovedpriortoundertakinganyresearchactivity. SECTION A: About You (Principal Researcher)

	1
	Full Name:
	Bhargav Patel

	2
	Student Number:
	2436825

	3
	Emailaddress:
	2436825@student.uwtsd.ac.uk

	4
	Programmeof Study:
	MBA in International Business

	5
	Supervisor:
	Shahrukh Irfan



SECTIONB:InternalandExternalEthicalGuidanceMaterials

	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).
Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSDResearchEthics&IntegrityCodeof Practice
	☐

	2
	UWTSDResearchDataManagementPolicy
	

	3
	
	

	4
	
	☐


SECTIONC:DetailsofResearchActivity

	1
	Indicativetitle:
	ExaminingtheImpactofCarbon-NeutralBrandPositioningonCustomerPurchase Intention and Willingness to Pay a Premium: A Primary Survey of UK Customers of Allbirds

	2
	Proposedstart date:
	09/03/2026
	Proposedend date:
	02/06/2026

	
	IntroductiontotheResearch(maximum300wordsineachsection)
EnsurethatyouwriteforaNon-SpecialistAudiencewhenoutliningyourresponsetothethreepoints below:
·PurposeofResearchActivity
·ProposedResearchQuestion
·AimsofResearch Activity
·ObjectivesofResearchActivity
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	This study is focused on analysing the influence of carbon-neutral brand positioning on customer purchasing behaviour, willingness-to-pay and purchase intention among Allbirds customers in the UK. Increased awareness about the environment has led to an increase in many brands promoting sustainability and carbon-neutrality through their marketing strategies. Allbirds has gained notoriety as a brand that is committed to environmentally sustainable production processes, uses natural ingredients and reduce carbon footprint throughout its supply chain. The study will explore how this type of sustainability positioning affects customer perception and purchase behaviours from UK customers and if customers are more likely to buy from a carbon-neutral brand and if they are willing to pay additional premium prices for environmentally sustainable products. Data will be collected using an online questionnaire to determine the effect of carbon-neutrality on consumer purchasing intentions and behaviours. The participants will be all adults in the UK who are either aware of or have previously purchased sustainable clothing. Participation will be completely voluntary and will remain anonymous. The results will provide a better understanding of how sustainability related branding affects the purchasing decisions of consumers and will assist businesses in creating environmentally friendly marketing strategies.


	

3
	PurposeofResearchActivity
I want to know about customer buying decisions and willingness to pay more for green influence.

	

4
	ResearchQuestion .
1. How does carbon-neutral brand positioning influence customer purchase intention among UK customers of Allbirds?
2. To what extent are UK consumers willing to pay a price premium for carbon-neutral products offered by Allbirds?
3. How does consumer awareness of sustainability and environmental responsibility affect their perception of Allbirds?
4. What factors influence customers’ willingness to support and purchase from carbon-neutral brands such as Allbirds?

(thisboxshouldexpandasyoutype)

	

5
	AimsofResearch Activity

To examine the impact of carbon-neutral brand positioning on customer purchase intention and willingness to pay a premium among UK customers of Allbirds.


	

6
	ObjectivesofResearchActivity
1. To examine the influence of carbon-neutral brand positioning on customer purchase intention among UK customers of Allbirds.
2. To evaluate the willingness of UK consumers to pay a price premium for carbon-neutral and environmentally sustainable products offered by Allbirds.
3. To analyse the role of sustainability awareness in shaping customer perceptions of carbon-neutral branding in the case of Allbirds.
4. To identify key factors that motivate customers to support and purchase from carbon-neutral brands, using Allbirds as the case example


	
	Proposeddatacollectionmethods(maximum600 words)
Provideabriefsummaryofallthemethodsthatmaybeusedintheresearchactivitytocollectdata,makingitclearwhatspecific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods willbe needed.You do not need to justifythemethods herebut should instead describehowyou intend to collect the data necessary for you to complete your project

	


7
	Thisshoulddescribehowyouintendtocollectdata.Itshouldnotincludeadiscussionofthetheoreticalbasisforyourdata collectionmethods.Pleasenote,thatifyouintendtocollectanyaudio/videorecordingsofinterviewswithparticipantsthen these will be classified as Personal Data under GDPR/DPA2018. If you intend to use these then note this in section H.
This research will collect data from customers using a survey method, which will allow researchers to use primary quantitative data collection methods. The target group will be people living in the UK who already know about sustainable fashion brands and/or are concerned with environmentally friendly products. The purpose of the study is to determine consumers' perceptions of how being carbon-neutral impacts their intention to buy Allbirds' products and their willingness to pay more for those products than they would for similar products made by other brands. Researchers will distribute a structured questionnaire using an online platform such as Google Forms or Microsoft Forms, which will consist of mostly close-ended questions and Likert scales. The questionnaire will measure consumers' attitudes towards sustainability, how they perceive brands, and whether they intend to buy from Allbirds, as well as whether they are willing to pay more for Allbirds' products compared to similar products made by other brands. There are about 20 questions that will be asked of participants in this survey. Questions will gather information about age group, gender, frequency of purchase of sustainable goods, and attitudes toward environmental issues and their influence on consumer behaviour.
Participants will be recruited from the Internet primarily through social media, colleges’ social networks and online communities that focus on sustainable fashion and consumer behaviour. Participation is voluntary, and only adults 18 years of age or older will be invited to participate in this survey. The survey will contain a short introduction explaining the purpose of the project, that participation is wholly voluntary, and assurances of anonymity and confidentiality of your responses. Personal identifying information (like your name, phone number, or address) will NOT be collected. The questionnaire will collect general demographic information and respondents' opinions regarding sustainability and brand perception. Participants  may withdraw from the survey at any time before submitting your answers.
Data collected from this research project will be saved securely in a password protected computer file and only used for academic research purposes relating to the study. The responses provided by respondents will be evaluated using basic quantitative analysis methods; for example descriptive statistics and simple correlation analyses will be used to determine consumer trends related to carbon neutral branding in customer perceptions and behaviour. There are no interviews, observations, experiments or obtaining sensitive personal data for the purposes of this study. The research will only collect anonymous responses to the survey. It will follow all ethics of voluntary participation, confidentiality, and proper handling of data at all stages of research.


SECTIOND:ScopeofResearchActivity


	
	Willtheresearchactivityinclude:
	YES
	NO

	1
	Useofaquestionnaireorsimilarresearchinstrument?
	· 
	☐

	2
	Useofinterviews?
	☐
	· 

	3
	Useoffocs groups?
	
	· 

	4
	Useofparticipant diaries?
	
	· 

	5
	Useofvideooraudio recording?
	
	· 

	6
	Useofcomputer-generatedlog files?
	
	· 

	7
	Participantobservationwiththeirknowledge?
	
	· 

	8
	Participantobservationwithouttheirknowledge?
	
	· 

	9
	Accesstopersonalorconfidentialinformationwithouttheparticipants'specific consent?
	
	· 

	10
	Administrationofanyquestions,teststimuli,presentationthatmaybeexperienced as physically, mentally or emotionally harmful/offensive?
	
	· 
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	11
	Performanceofanyactswhichmaycauseembarrassmentoraffectself-esteem?
	
	· 

	12
	Investigationofparticipantsinvolvedinillegalactivities?
	
	· 

	13
	Useofproceduresthatinvolve deception?
	
	· 

	14
	Administrationofanysubstance,agentorplacebo?
	
	· 

	15
	Workingwithlivevertebrate animals?
	
	· 

	16
	Proceduresthatmayhaveanegativeimpactontheenvironment?
	
	· 

	17
	Otherprimarydatacollectionmethods.Pleaseindicatethetypeofdatacollection
method(s)below.
	
	· 

	
	Detailsofanyotherprimarydatacollectionmethod:


	
	


IfyouhavetickedNOtoeveryquestionthentheresearchactivityis(ethically)lowriskandyoumayskipsectionEandcontinue to section F.
IfYEStoanyquestion,thennoresearchactivityshouldbeundertakenuntilfullethicalapprovalhasbeen obtained.

SECTIONE:IntendedParticipants

	
	Whoaretheintended participants:
	YES
	NO

	1
	StudentsorstaffattheUniversity?
	☐
	· 

	2
	Adults(overtheageof18andcompetenttogiveconsent)?
	· 
	☐

	3
	Vulnerableadults?
	☐
	· 

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	
	· 

	5
	Prisoners?
	
	· 

	6
	Youngoffenders?
	
	· 

	7
	Thosewhocouldbeconsideredtohaveaparticularlydependentrelationshipwiththe investigator or a gatekeeper?
	☐
	· 

	8
	Peopleengagedinillegalactivities?
	
	· 

	
9
	Others.Pleaseindicatetheparticipantsbelow,andspecificallyanygroupwhomaybeunable to give consent.
	
	· 

	
	Detailsofanyotherparticipant groups:
Completethisonlyifyourparticipantscannotgiveconsent.Thisincludesanimals
(thisboxshouldexpandasyou type)
	
	



	
	Participantnumbersandsource
Provideanestimateoftheexpectednumberofparticipants.Howwillyouidentifyparticipantsandhowwilltheybe recruited?

	

10
	
Howmanyparticipantsare expected?
	100

	11
	Whowilltheparticipantsbe?
	Participants in the research will be consumers (aged 18 years and older) in England who are familiar with or interested in sustainable fashion products, and in particular, consumers who are familiar with the Allbirds brand.
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Howwillyouidentifythe 
participants?
Non-probability convenience sampling will identify participants through the use of online sources of information. The survey link will be distributed through social media channels (LinkedIn, Instagram, and Facebook) and various student and online communities within the UK that promote sustainable fashion and environmentally responsible consumption. Individuals who meet the minimum requirements (aged 18 and older) and are familiar with sustainable fashion brands such as Allbirds will have the opportunity to participate. The introductory section of the survey will outline the eligibility criteria, and only those who voluntarily opt to participate and meet the aforementioned criteria will be able to complete the survey questionnaire.
)








	
	Informationforparticipants:
	YES
	NO
	N/A

	13
	Willyoudescribethemainresearchprocedurestoparticipantsinadvance, so that they are informed about what to expect?
	· 
	☐
	☐

	14
	Willyoutellparticipantsthattheirparticipationisvoluntary?
	· 
	☐
	

	15
	Willyouobtainwrittenconsentforparticipation?
	· 
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	· 

	17
	Iftheresearchisobservational,willyouaskparticipantsfortheirconsentto being observed?
	☐
	☐
	· 

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	· 
	☐
	☐

	19
	With questionnaires ,will you give participants the option of omitting questions they do not want to answer?
	☐
	· 
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	· 
	☐
	☐

	21
	Willyoudebriefparticipantsattheendoftheirparticipation,inawayappropriate to the type of research undertaken?
	· 
	☐
	☐

	22
	IfNOtoanyofabovequestions,pleasegiveanexplanation

	
	YoushouldbeabletotickYESforallofthesequestions.Ifnot,thenexplainwhynotinthisbox.(thisboxshouldexpandasyoutype)



	
	Informationforparticipants:
	YES
	NO
	N/A

	24
	Willparticipantsbepaid?
	☐
	· 
	

	25
	Isspecialistelectricalorotherequipmenttobeusedwith participants?
	☐
	· 
	☐

	26
	ArethereanyfinancialorotherintereststotheinvestigatororUniversity arising from this study?
	☐
	· 
	

	27
	Willtheresearchactivityinvolvedeliberatelymisleadingparticipantsinanyway,or the partial or full concealment of the specific study aims?
	☐
	· 
	☐

	28
	IfYEStoanyquestion,pleaseprovidefulldetails

	
	YoushouldbeabletotickNOformostofthesequestions.ForanycasesthatyouhavetickedYESthenprovidedetails in this box. If you are using cameras/voice recorders to record interviews, then please state that in thisbox.
(thisboxshouldexpandasyou type)





SECTIONF:AnticipatedRisks

	
	Outline any anticipated risks that may adversely affect any of the participants,the researchers and/or the University, and the steps that wilI be taken to address them.

	
1
	Risksto participants
For example:sector-specific health & safety, emotional distress, financial disclosure, physical harm,transfer of personaldata,sensitiveorganisationalinformation.IfyouhaveidentifiedinsectionDthattherearenoparticipants, then enter N/A and go skip to question 3.

	
	Risktoparticipants:
	Howyouwillmitigatetherisktoparticipants:
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	Some minor discomfort may occur when answering questions about your purchasing behaviour, environmental attitudes, personal opinions about sustainability, and brands (like Allbirds).There is also a minimal risk of privacy related to data, as your responses will be collected online. However, you will not be asked to provide your name, so your responses will remain completely anonymous. However, you will not be asked to provide your name and therefore your answers to the survey will be completely anonymous. Participation is voluntary and if you feel any discomfort while completing the survey, you will have the option to withdraw from the study pre-submission.

	The research will be conducted anonymously and without collecting any identifiable information about participants (such as their name, telephone number or address). Participants will receive a Participant Information Statement in writing that outlines: - What the study is about - That participation is voluntary - How the data will be used after collection. Participants may opt out of answering any question and/or withdrawing from the survey at any time until they submit their Completed Survey and will not experience negative consequences (e.g., appearance of data, lose chance at receiving incentives) as a result. Additionally, all Allbirds data collected will be electronically stored in password protected files and will only be used for academic research purposes.


	

2
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity,drug use) or issues likely to discloseinformationrequiringfurtheraction(e.g.criminalactivity),givedetailsoftheprocedurestodealwiththeseissues, including any support/advice (e.g. helpline
numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if somethingpotentiallyoractuallyillegalisdiscoveredinthecourseofaproject,itmayneedtobedisclosedtotheproper authorities

	
	
There is no sensitive or uncomfortable subject matter (e.g., sexual activity, drug abuse, health problems, or criminal behaviour) that the survey will cover. The survey will strictly cover consumer opinions regarding ecology and other aspects related to Allbirds' products (e.g., brand image, purchase intent, and willingness to pay more for Allbirds). Participants will not be required to reveal any personal or sensitive data, but the survey introduction will let participants know that they can skip any question or leave the survey before submitting it if they are not comfortable answering the question. All questionnaire items will only include general questions related to consumer behavior and should not result in distress. No illegal behaviour or sensitive subject matter has been anticipated to arise through the study and, therefore, no additional support services or helpline referrals are needed. All questions in the survey will be unbiased, neutral, and respect all participants.

	
3
	Riskstotheinvestigator
Forexample:personalhealth&safety,physicalharm,emotionaldistress,riskofaccusationof harm/impropriety,conflict of interest

	
	During the forecasting of the study, there may be several minor risk factors to both the investigator and the university/institution conducting the research. Some examples of potential minor risks for the investigator when conducting this research may be related to managing both their time and workload under pressure from having to meet the project deadlines for survey distribution, data collection and analysis. Additionally, when analyzing the combination of opinions from survey participants about sustainability and brands such as Allbirds, there may be some risks associated with misinterpreting participants' opinions, or potentially being accused of being biased. Finally, because this study is being conducted online, there may be an additional risk of being subjected to unsolicited or inappropriate online responses from survey participants.
	Howyouwillmitigatetherisktotheinvestigator:
In order to reduce the identified risk factors associated with conducting this research to the investigator, the investigator will create a structured timeline for the completion of the study, which will allow him/her to manage his/her time and workload more effectively. The investigator will maintain professional and neutral communication with all participants throughout the research process, thereby limiting the likelihood of requesting any participants' personal contact information during the distribution of surveys to maintain appropriate boundaries between the survey participants and the survey investigator. The researcher will use transparent and objective methods of analyzing the data in order to reduce the potential for being accused of bias or misinterpreting survey responses. The researcher will also disregard or delete any inappropriate survey responses from the study dataset prior to the completion of the data analysis stage of the research. Finally, the research will follow the ethical guidelines set forth by the university, and be supervised by a faculty member at the institution, to ensure that the study is conducted safely and appropriately.

	4
	University/institutionalrisks
Forexample:adversepublicity,financialloss,dataprotection

	
	RisktotheUniversity:
The research poses a risk to the university regarding possible ethical issues and data protection issues resulting from lack of conformity with ethical and data protection guidelines while conducting research. The research will collect survey responses regarding consumer perceptions of sustainability and brands such as Allbirds so that if the researchers handle the data improperly, or misinterpret the findings, the university may suffer negative publicity, or ethical concerns regarding the collection, interpretation, and use of the data. The researchers' use of online survey platforms introduces a small possibility of data security and privacy risks pertaining to the data.
	HowyouwillmitigatetherisktotheUniversity:
Researchers will strictly adhere to university research ethics policies and data protection regulations to minimize these risks. The researchers will obtain anonymous survey responses and will not collect any identifiable information from the participants. Researchers will use password-protected files to store all of the data and will only use the data for academic purposes related to the research project. Researchers will make it clear in the report that the findings represent the researcher’s independent academic work and do not represent the university’s official position. Researchers will obtain prior ethical approval before beginning the data collection to ensure the research meets the institution's established standards.

	5
	Environmentalrisks
Forexample:accidentalspillageofpollutants,damagetolocal ecosystems

	
	Risktotheenvironment:
In a research paper released by Allbirds, information was obtained regarding how consumers behave when making a purchase in an environmentally friendly manner by way of online surveys. Large amounts of digital data will be collected and stored electronically, thus, there will be little to no effects on the environment when conducting this research; we will not be completing fieldwork and/or using any physical products, so the only environmental impact will be from the energy needed to host the survey and the energy to electronically store and analyse the data collected. Very small quantities of energy used as a result of electronic data collection (i.e., powering computers and servers) will be negligible. 

	To reduce the environmental impact further, email-based software will be used as opposed to paper-based surveys and printed paper products. This results in reduced resource consumption (i.e., paper usage), transportation, and waste. Additionally, to further ensure that the environmental impact is kept to a minimum, we will only retain data necessary to fulfil the research objectives and remove any materials no longer required. By using online survey tools and digital methods of analysis and storage, we can provide low environmental footprints, while enabling efficient methods for collecting and managing survey data.


SECTIONG:Feedback,ConsentandConfidentiality
IfyouhaveidentifiedinsectionDthattherearenoparticipants,thenenterskipthissectionandcontinuetosectionH.
	1
	Feedback
Whatde-briefingandfeedbackwillbeprovidedtoparticipants,howwillthisbedoneandwhen?

	
	When the survey is complete, participants will receive a short debriefing that describes the purpose of the research along with an explanation of how their responses will help to evaluate how consumers perceive Allbirds. Researchers will also provide their email address so participants can request additional information about the results of this research (if they wish).

	2
	Informedconsent
Describethearrangementstoinformpotentialparticipants,beforeprovidingconsent,ofwhatisinvolvedinparticipating. Describethearrangementsforparticipantstoprovidefullconsentbeforedatacollectionbegins.Ifgainingconsentinthis way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	First, participants will see an information sheet with information regarding the purpose and nature of this study; a description of what a participant will have to do; and how/when the information will be used. In order to allow for informed consent for participation in the current study, an informed consent notification will describe the purpose of the study along with information regarding the: (1) Voluntary nature of their participation (2) Anonymity of the participant and data collected (3) Usage of participant data based upon consent Once participants have read the information provided on this screen, they will consent to participate in the current study by clicking on a “Next” button to continue to complete the questionnaire related to Allbirds.
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	3
	Confidentiality/Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case.

	
	The study will ensure participant anonymity and confidentiality throughout its entirety. The online survey will not request any personal identification numbers or anything that might reveal respondents such as (but not limited to) their name, email address, or contact number. All respondents' responses regarding their opinions/feelings about the Allbird brand will be recorded anonymously and will be analyzed separately on an aggregate basis. All response data collected from the survey will be stored securely in a password-regulated electronic file format that will only be analyzed by the researcher from an academic perspective; therefore, all reports and/or publications generated will not include identifiable information about individual participants, thereby ensuring full confidentiality of response information.


SECTIONH:DataProtectionandStorage
	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016“GDPR”and the Data Protection Act 2018“DPA”)?
	
YES
	
NO

	



1
	“Personaldata"meansanyinformationrelatingtoanidentifiedor identifiablenaturalperson('datasubject').Anidentifiablenatural
personisonewhocanbeidentified,directlyorindirectly,in particular by reference to an identifier such as a name,an
identificationnumber,locationdata,anonlineidentifierortooneor more factors specific to the physical, physiological,genetic,mental,
economic,culturalorsocialidentityofthatnaturalperson.Any video or audio recordings of participants is considered to be
personaldata.
	



· ☐
	



☐

	
	IfYES,provideadescriptionofthedlataandexplainwhythisdataneedstobe collected:

	
2
	Thisincludesaudio/videodataofparticipantsbutcanalsoincludeIPaddressesandusernames.Names,addressesand emails also count, as do consent forms.
(thisboxshouldexpandasyoutype)

	
	Doesitinvolvespecialcategorydata(asdefinedbytheGDPR)?
	YES
	NO

	



3
	"Specialcategorydata”meanssensitivepersonaldataconsistingof information as to the data subjects'-
(a) racialorethnic origin,
(b) politicalopinions,
(c) religiousbeliefsorotherbeliefsofasimilar nature,
(d) membershipofatradeunion(withinthemeaningoftheTrade Union and Labour Relations (Consolidation) Act 1992),
(e) physicalormentalhealthorcondition,
(f) sexuallife,
(g) genetics,
(h) biometricdata(asusedforIDpurposes)
	





☐
	





· 

	
	IfYES,provideadescriptionofthespecialcategorydataandexplainwhythisdataneedstobecollected:

	

4
	What counts as 'sensitive' will differ between cultures. Any information on behaviour that is not in accordance withcultural norms would count as sensitive personal data.
(thisboxshouldexpandasyoutype)



	
	Willdatafromtheresearchactivity(collecteddata,draftsofthethesis,ormaterials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manualfiles(i.e.inpaper form)?
	
	· ☐

	6
	University computers?
	· 
	

	7
	Privatecompanycomputers?
	☐
	· 

	8
	Homeorotherpersonal computers?
	· 
	

	9
	Laptopcomputers/CDs/Portabledisk-drives/memorysticks?
	· 
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	10
	“Cloud”storageor websites?
	· 
	

	11
	Other-specify:
	
	· 

	
12
	Forallstoreddata,explainthemeasuresinplacetoensurethesecurityofthedatacollected,dataconfidentiality,including details of backup procedures, password protection, encryption,anonymisation and pseudonymisation:

	
	The data you have collected will be kept safe through the use of password protected digital files on your computer as well as through the use of back-up files in the cloud via University Office 365 or Google Drive with restricted access. The survey you complete will not ask for any personal information, so your responses will be protected against identifying who you are. The responses to the questions specific to perceptions of Allbirds will be downloaded and saved in an encrypted folder that can be accessed only by the researcher. Any temporary data that you have transferred to an external storage device (e.g., USB drive) will also be password protected. Regular back-up procedures will be followed to prevent loss of data and only the dataset will be used for the purpose of this research project.



 (
Data
Protection
Willtheresearchactivityinvolveanyofthefollowing
 activities:
YES
NO
13
Electronictransferofdatainany
form?
☐
14
SharingofdatawithothersattheUniversityoutsideoftheimmediateresearch
team?
☐
15
Sharingofdatawithother
organisations?
☐
16
ExportofdataoutsidetheUKorimportingofdatafromoutsidethe
UK?
17
Useofpersonaladdresses,postcodes,faxes,emailsortelephone
numbers?
18
Publicationofdatathatmightallowidentificationof
individuals?
19
If YES to any question, pleaseprovide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and/or any international equivalent):
Thisincludesdatasuchasdraftsofyourthesisaswellasexperimentalorsurveydata.Anexampleofsuitabletextisgiven 
below.
AlldatawillbeencryptedandkeptinpasswordprotectedcloudstorageontheUniversityOffice365systemwhichwillnot be shared. Any USB sticks used to store or transfer data will be password protected. All data transfers will be encrypted andpasswordprotected.Allparticipantswillbegivenauniqueidentifiertoensureconfidentialityandthislistwillbekept securely in the password protected folder. The data will be stored until the completion of the project and then deleted.In accordancewiththeDPA2018,participantswillhavetherighttoasktoseewhatdataisheldrelatingtothem,andthisdata will be deleted immediately if the participant requests this, in which case the data will not be used in the project.
20
Listallwhowillhaveaccesstothedatageneratedbytheresearch
 activity:
Theprincipalresearcher,and thesupervisor
21
Listwhowillhavecontrolof,andactascustodian(s)for,datageneratedbythe research
activity:
Theprincipal
researcher.
)



































(thisboxshouldexpandasyoutype)
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	22
	Givedetailsofdatastoragearrangements,includingsecuritymeasuresinplacetoprotectthedata,wheredatawillbe
stored,howlongfor,and inwhat form.

	
	Alldata willbeencryptedandkeptin passwordprotectedcloudstorageontheUniversity Office365systemwhichwillnot
be shared. Any USB sticks used to store or transfer data will be password protected, and will be reformatted at the end of the project in order to destroy the data. The data will be stored until the completion of the project and then deleted.

	22
	ConfirmthatyouhavereadtheUWTSDguidanceondatamanagement(see
https://www.uwtsd.ac.uk/library/research-data-management/)
	· 

	
23
	Confirm that you are aware that you need to keep all data until after your research hascompleted or the end of your funding
	
· 




SECTIONI:UseofAltools

	UseofgenerativeAlandotherAl-basedtools
There are a number of ethical issues relating to the use of generative Al and other Al-based tools, including data security, output bias, and output errors. In general you should assume thatanygenerativeAlorotherAl-basedtoolthatyoupaytouseismoresecureandaccurate than one which is free to use.
WilltheresearchuseAltoolstodoanyofthefollowing:
	


YES
	


NO
	


N/A

	1
	Capturedata?
	☐
	· 
	☐

	2
	Generateand/oredit text?
	☐
	· 
	☐

	3
	Generate graphics?
	
	· 
	

	4
	Generate video?
	
	· 
	

	5
	Generatesound/music?
	
	· 
	

	6
	Generate code?
	
	· 
	

	7
	Generatesyntheticdata?
	
	· 
	

	8
	Analysedata?
	
	· 
	

	9
	Analysepersonalorsensitivedata?
	
	· 
	

	10
	Classifydata?
	
	· 
	

	11
	DoyouintendtousethefreeversionofanyAl tools?
	☐
	· 
	

	Ifyou haveanswered YEStoanyofquestions01-O11,pleaseprovidejustificationdetailingwhythisisnecessaryfor the research.

	

12
	State which Al tool or tools you will be using, and where they are based (or store their data-you may need to check their webpages or user agreement for this). If you are planning to use Copilot then say if you're using the UWTSD version of it orthepublicversion.YoushouldalsoshowhowyouarecomplyingwithcurrentUWTSDguidance/policyoftheuseofAl.
(thisboxshouldexpandasyoutype)



SECTIONJ:Declaration
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	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.
InsubmittingthisapplicationIherebyconfirmthatIundertaketoensurethattheabovenamedresearchactivitywillmeet the University's Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/
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Signatureofapplicant:
	Date:19/03/26
 B.D.Patel.

	2
	Supervisor:
	Shahrukh Irfan                                                  Date:19/03/26
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	Signature:
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