Assessment 1: Essay


Student name: Roxana Mihaela Roman
Student ID number: 2129008
Module Title: Sustainable Hospitality & Tourism Management 

Module code: BMIH5006
Lecturer Name: Dr Huw Thomas 




Introduction
The tourism service and its process work with consideration of effective service development to the consumers who are mostly tourists and travellers. Some people seeking for entertainment and relaxation also come within this service sector. The tourism service contributes a high value to the economy and society (Allouche, 2017). This essay is about the explanation of circular economy and CSR activities in the context of tourism industry. The whole essay is based on the scenario of the company Premier Inn which is a UK based multinational hotel service company. It has been serving in the hospitality industry from 1987 which makes it a prominent company in the industry. The CSR activities by the company and the contribution to circular economy have been demonstrated through this essay. 
Discussion
Circular economy is a new term that specifies the economic activities like production and service in a way that utilize limited resources, reduce waste and make the life cycle of product longer. In this circular economy the resources are properly used so that same resources can be used again and again to generate products and services and give less pressure on natural energy products. The reuse, repairing and recycling things are properly motivated in the system of circular economy (Brears, 2019). The aim of circular economy is to make sustainable use of resources in a way that enhance product life cycle and make the source of production lengthy. Sustainability in production with limited use of energy is highly supported with circular economy. The priority of sustainability is imposed on business organization as well as economy. Through sustainability the production is processed with limited waste generation to produce durable products with proper use of resources. The share value and lease model in the circular economy can produce more value to the economy with development of products and services (Charter, 2018). Also, the recycling process works with regenerative resources which creates value to resources even after using them by recycling and repairing them. The system of circular economy formulates upon on seven pillars which makes the system long and durable, its factors make a chain which manages all the resources within the to reuse them after generation of services. Maintaining the length and durability of products and services are considered as the first pillar of the circular economy which includes reusing the products by repairing them, and recycling the resources. A smooth supply chain management is also processed within waste management. Successful process of reproductive resources is also processed with the economic circulation (Cheshire, 2016). The product life cycle is promoted in the organization with proper execution of effective disposal of products. Another pillar is combined production process in which a shared platform among the organization to involve in such production in which resources can be utilized properly in multifaced production. The renewable energy source is considered as a major pillar for this circular economy. Renewable energy can integrate proper base for production and service generation where renewable energy would not be wasted rather can be used again for another production. With renewable energy usage, there are less environmental impacts (D Wadada Nabudere and Mapungubwe Institute For Strategic Reflection, 2019). With this the whole environmental resources are integrated to include climate promotion.  At Premier Inn, the management takes seriously their responsibilities to the environment and to people. They constantly search for methods to use less resources—reduce, reuse, and recycle them—in everything from routine efficiency to audacious new inventions. In honour of Earth Day, Premier Inn have announced an industry-first sustainability pledge that will reduce carbon emissions intensity by up to 88% by 2050 and by half by 2025. The Whitbread effort, which has established a science-based carbon goal (SBT), includes all of this.
Corporate social responsibility is defined as welfare activities by organizations with taking responsibilities for society and culture. The ethical values of an organization are presented with the CSR activities. For the stakeholders of an organization, the duties and responsibilities are presented as corporate social responsibility (De, 2019). Some CSR activities include learning session, donation, social development, education facilities and sustainability are all within CSR activities. The analysis of CSR activities and the process of circular economy are connected with each other. The sustainability is the common factor between CSR and circular economy. The circular economy promotes sustainability through the economic activities whereas, the organizations themselves takes consideration of sustainability and its promotion through the effective organizational journey. The motive of CSR activities of an organization includes development of their own sustainable functions and infrastructure (Dolan and Rajak, 2018). Reduction of waste is also considered as an ethical function by an organization. The control of pollution in the environment is minimized through such initiatives. A shared production can enhance the ability to utilize resources with minimum waste for production and high value production (Farmer and Hogue, 2020). In case of tourism industry, the preserving of resources for future use and service generation is supported by both CE and CSR with the whole industry (Gond and Moon, 2020). This process and progress of circular economy integrates the benefits of stakeholders with promotion of effective service which is brought to the customers by individual organization and creates value for the consumers. In the tourism and hospitality service, the benefits to the consumers are triggered with organizational process stating an industrial motive for future preservation of service. The utilization of innovation and creativity is fostered with circular economy. The CSR values of tourism and hospitality also makes sure proper use of innovation in production (Jean-Pascal Gond and Moon, 2019). Innovative ideas and processes in tourism and hospitality properly facilitate with low-cost production. Apart from these, the term sustainability and earning of revenue goals for the future is promoted with the utilization of economic resources. The CE and CSR can help in economic growth to make the internal people use their skills and talents. In circular economy the people get chance to prove their efficiency in contributing to the economic production. In CSR value, the people get chance to take part in organizational production (Lacy and Rutqvist, 2015). 
The company Premier Inn is the largest hotel chain in the UK with 800 hotels and 72000 rooms capacity. It has been involved in the hospitality industry for a long time making it a prominent player in the industry. The CSR activities and program by the company enhances the structure for sustainability in the company facilitating with more ethical values. Sustainable practice by the company spreads a mark on how to contribute to sustainable tourism and hospitality service. The company has initiated several programs for reducing carbon footprint on its premises, such as the utilization of natural resources which has made it efficient in the waste reduction process. The CSR activities of this organization promotes sustainability in the company. Proper community engagement and consumer focus by this company also promotes high value CSR activities (Peuker et al., 2019). For the company Premier Inn, promoting the digital marketing experience connects the consumers and makes them aware of environmental sustainability. The company also aligns the local community in facilitating youth empowerment, educational facilities and donation to social development. Different social events are sponsored to motivate young generation in sports, they established a consumer loyalty program which is boosted by the company in support of the consumer community. The diversity and inclusion program in the company makes the employees enjoy working in the hospitality industry. Providing training and development facilities to the employees is promoting high value skills and abilities. The ethical and behaviour values are promoted in the company so that the workplace is safe and effective relationship among the employees is maintained. From the management, the formal behaviour is motivated to be indulged so that they can get more involvement in their job placement. In economic contribution the company has made proper contribution by serving the tourists and travellers from around the world. The company has also fostered the facilities with its brand value earning a lot from the international market and contributing to the economy (Stahel, 2019). The local economy is highly influenced with the contribution of the company by facilitating social developments like education opportunities and local community development. Premier Inn’s contributions to causes, health initiatives, educational programmes, and community beautification projects have made a big impact on the company’s reputation. The awareness program by the company also holds powerful message to the people in raising helping hand to human and other living beings. Premier Inn has successfully held green projects with the promotion of energy efficient environment and this service generated with the touch of nature includes serving with the utilization of natural elements, ensuring correct recycling and upcycling of items. Upon proper monitoring and evaluation, the CSR activities are properly maintained by the company.  
The circular economy and its production are promoted with companies in tourism and hospitality services. In the circular economy the most important thing is production and use of limited waste which generates pollution. With combined tourism service generation, the industry is contributing to waste management and reservation of natural balance. The wildlife is not disturbed with the initiation of sustainable tourism service which comes within the jurisdiction of both CSR and CE program by organizations (Weetman, 2017). The company Premier Inn has been participating in such collaboration for producing sustainability. The TUI group is another example that can be promoted along with company carbon emission program. The program for boosted value of the company can check on more focus on the management and facilities to designing hospitality and tourism management. Acor is another company fostering effective value in the resource’s allocation and value creation in terms of recycling model. The company Royal Dutch Airlines foster the value of energy efficient tools and technologies and has properly maintained the service value with its sustainable brand. 

Conclusion
CSR activities for an organization is about serving the society and working for the growth and development of the society. CE is an economic system that aligns the social and environmental element in core thought of future economy. The economic value created by an organization in circular economy is supported by CSR activities. Both circular economy and corporate social responsibility aligns in term of social service and sustainable economy. This essay demonstrates how CSR fits into circular economic system. The CSR activities and its similarities with CE system have been mentioned. The company Premier Inn and its CSR activities have also been presented in this essay to show relative familiarities with CSR.  
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