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Mental Health Information Screens in GP Waiting Rooms: A Health Care Innovation
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Introduction 
[bookmark: _Int_Rn0jCu63][bookmark: _Int_MdGv96UF]Mental health is an important part of overall health and wellbeing. Many people in the United Kingdom experience mental health problems such as anxiety, depression, and stress. These conditions can affect people’s daily lives, relationships, and ability to work. According to the NHS, mental health problems affect a large number of adults every year (NHS, 2023). Despite this, many people do not know where to find support or feel unsure about asking for help. Because of this, some individuals delay seeking support, which can lead to worsening mental health problems over time. Increasing awareness of mental health services is therefore very important (Mental Health Foundation, 2022).

The Problem in Health and Social Care
Mental health problems are common across the UK population. Many people experience symptoms such as low mood, anxiety, stress, and emotional distress. However, there are still barriers that prevent people from accessing support. Some people may feel embarrassed to talk about their mental health, while others may not know where to go for help (Mind, 2023).
Research shows that many individuals delay seeking support because of stigma, lack of information or uncertainty about available services. Early support and treatment can improve recovery and reduce the impact of mental health problems on individuals and communities (NICE, 2022).



The Innovation
[bookmark: _Int_yTp5cQk9]The innovation proposed in this poster is the installation of digital mental health information screens in GP waiting rooms. GP surgeries are one of the most common places where people access healthcare services. Many patients spend time waiting for their appointments in waiting areas. This waiting time could be used to provide important health information. Health promotion strategies in healthcare settings can help improve awareness and support early intervention (Public Health England, 2019).
Digital screens could display short messages about mental health conditions, available NHS support services, and advice on how to seek help. The screens could also include videos, simple health messages and QR codes linking patients to trusted online resources. Providing this information in waiting rooms may encourage patients to learn more about mental health and feel more confident about discussing their concerns with healthcare professionals.

Target Audience and Impact
[bookmark: _Int_FCVH70UK][bookmark: _Int_iHmnCJcC]The target audience for this innovation is patients visiting GP surgeries. This includes adults who may be experiencing stress, anxiety or depression. Providing information in GP waiting rooms allows healthcare services to reach a large number of people. Increasing awareness of mental health services may encourage individuals to seek help earlier and reduce stigma surrounding mental health problems (WHO, 2022).

Implementation
[bookmark: _Int_a3bEbw2n][bookmark: _Int_FhytQPxv][bookmark: _Int_6VWr5p2q]The digital screens would be installed in GP waiting areas and managed by healthcare staff. The information displayed should be accurate and based on NHS guidance. Primary care plays a key role in identifying and supporting individuals with mental health problems (Royal College of General Practitioners, 2021).
Healthcare staff could ensure that the content shown on the screens is relevant and updated regularly. For example, the screens could display information about local mental health services, NHS talking therapies, and support organisations available in the community. By providing reliable information in a healthcare setting, patients may feel more confident seeking advice or discussing their mental health concerns with their GP.

Technology Integration
[bookmark: _Int_ddIOeEXo]Technology is increasingly used in healthcare to improve communication and patient education. Digital health information tools can help patients understand health conditions and available services (NHS England, 2019).
Digital screens can display short videos, simple messages and visual information that are easy for patients to understand. They can also include QR codes linking patients to NHS websites or mental health resources online. This allows patients to access further information privately on their phones if they wish. Using digital technology in GP waiting rooms can therefore support patient education and increase awareness of mental health services.

Development and Regulations
[bookmark: _Int_tN8UyeCn]Healthcare innovations must follow national healthcare policies and data protection regulations. For example, organisations must follow the General Data Protection Regulation (GDPR) to protect patient information (Department of Health and Social Care, 2011). This ensures that patient privacy and confidentiality are maintained at all times.
[bookmark: _Int_PgfUA6XV][bookmark: _Int_QTHu88sM][bookmark: _Int_skG0n9yg][bookmark: _Int_jjkJ0sdo][bookmark: _Int_8hbZaE6l]In this innovation, the digital screens would only display general mental health information and guidance. No personal patient data would be shown on the screens. The information should also follow NHS communication standards to ensure that messages are clear, accurate and appropriate for patients. Healthcare organisations should regularly review the information displayed to make sure it remains up to date and reliable. Following national policies and regulations helps ensure that the innovation is safe, ethical and suitable for use in healthcare environments.

Evaluation
Evaluation is important to understand whether the innovation improves awareness and encourages help-seeking behaviour. Data from surveys and patient feedback can help improve health promotion strategies (Office for National Statistics, 2023).
[bookmark: _Int_xzLh7cm3][bookmark: _Int_XCMDigep]GP practices could collect feedback from patients who view the digital screens in the waiting room. For example, short questionnaires could ask patients whether the information was useful or if it increased their understanding of mental health services. Healthcare staff could also provide feedback on whether patients are asking more questions about mental health support. This information would help identify whether the innovation is effective and whether any improvements are needed. Regular evaluation would ensure that the digital screens continue to provide helpful and relevant information for patients.

Conclusion
[bookmark: _Int_oFNh2kJC][bookmark: _Int_LwFQQpOA]In conclusion, mental health information screens in GP waiting rooms could improve awareness of mental health services and encourage early access to support. Increasing public awareness is an important step in improving mental health outcomes across communities (Mental Health Foundation, 2022).
[bookmark: _Int_1pvDu0uQ]GP surgeries are trusted healthcare settings that many people visit regularly. Using waiting room spaces to share mental health information can help reach a large number of patients. Providing clear and accessible information about mental health support may also reduce stigma and encourage open conversations about mental wellbeing. Overall, this innovation offers a simple and practical way to promote mental health awareness and support individuals in accessing the help they may need.
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Waiting Rooms

This innovation proposes installing
digital information screens in GP waiting
areas to raise awareness about mental
health services and support available
through the National Health Service.

Implementation

The screens could be installed in GP
waiting areas and managed by healthcare
staff. Patients would view information
about available support while waiting for

their appointments.

Technology Integration
Digital screens can display videos,
health messages and QR codes
linking patients to mental health
information and online services.

Timeline

Month 1-2: Planning and design of the
information screens.

Month 3-4: Installation in selected GP
surgeries.

Month 5: Evaluation of patient
engagementand awareness.
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Many people experience mental
health problems such as anxiety and
depression but may not know where
to seek help. Increasing awareness
of available services can encourage
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Target Audience and
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The target audience is patients
visiting GP surgeries, particularly
adults experiencing stress,
anxiety, or depression. This
innovation could improve
awareness of mental health
services and encourage
individuals to seek help.

Development and
Regulations

The innovation would follow
NHS guidelines and
healthcare regulations. It must
also comply with data
protection laws such as
GDPR.
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and social media to raise
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Mental health information screens in GP waiting
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