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[bookmark: _slhq7oyill2q]1. Introduction
 The approach of green certification within the hotel industry signifies eminent indicators of the pro-establishment of commitment to Sustainability. It also asserts the application of environmentally friendly practices within the hotel's operations. Applying certifications like the LEED (Leadership in Energy and Environmental Design) helps produce green keys and ensures Earth Check accessibility (Mansour Alyahia et al., 2024). It also helps signify the hotel's efforts towards energy efficiency, waste reduction, water conservation, and implementing sustainable sourcing. The process does not signify the hotel's dedication to minimizing the environmental impact but serves as an eco-approach for their consumers.
[bookmark: _Hlk160203252]JW JW Marriott Grosvenor House London is one of the global hospitality leaders and is demonstrated as a strong holder in sustainability implementation (Rahman, Park and Chi, 2020).  It has been observed that its multiple initiatives direct it towards reducing its carbon footprint and conserving resources, which have helped the organization grow in maintaining ethical practices. The report focuses on understanding the greenwashing allegations on the JW JW Marriott Grosvenor House London of hotels by understanding their sustainability prospects. The organization aims to reduce water usage and integrate renewable energy to maintain Sustainability in a global network.  
[bookmark: _8x1pdesrvwjp]2. Greenwashing Allegations of JW Marriott
Like most other large organizations driving to align the growing demand for sustainable travel, JWMarriott International faces scrutiny and acquisitions of greenwashing. Greenwashing generally refers to the practice of an organization decimating misleading information. It also signifies the marketing process as an environment-friendly organization that supports Sustainability within its operation (Chen, Bernard and Rahman, 2019). It is with significant argument from the critics that the organization has a set of ambitions. The observation of the Discrepancies focuses on the marketing narratives and the operational realities. The process can be explained better by the extensive promotion of initiatives that include eliminating single-use toiletries to reduce carbon emissions.
 The process is overshadowed by the significance of broader operational practices that he will contribute to environmental degradation. The criticism focuses on legitimately significant conditions to counteract the ecological impact. The critics' approach aligned the effect of the global operations of JW Marriott International to dignify it as one of the market strategies to attract more Eco-conscious consumers (BBC, 2023). Analysing JW Marriott's approach has been crucial in differentiating between genuine sustainability approaches and the strategic lean towards greenwashing. 
[bookmark: _b9pltgqginkd]3. Potential Chances of Greenwashing
The sustainability practices at JW Marriott significantly involve the reuse of towel programs designed to reduce water and energy consumption. On the other hand, the effectiveness and gentility of identifying the environmental impact is a prospect of debate.  The critics' argument involves the reuse of towel programs in the occurrence of Sustainability (Timmins, 2021). It can be signified that the reduction of the hotel's overall environmental food print is not a mark of the broader prospects of affecting sustainability measures. The significance can be a source of the maintenance of energy and water savings from the reusability program of the tower (Majeed and Kim, 2022). The persistence of a marginal comparison enquiry total consumption at the hotel against the savings offset implies higher environmental practices. 
From the environmental perspective, the program helps minimally contribute to the more significant issues of carbon emission, waste management, and practical resource depletion. According to the consumer's point of view, the prospect of risk involves the persistence of greenwashing according to the guest's beliefs (Netto et al., 2020).  The commitment to Sustainability at JW Marriott would stop with the process of reusing towels. The impact of this perception can help undermine the brand's trust and maintain effective genuineness towards environmental stewardship.
[bookmark: _ik6ndumeffsm]4. Self-Evaluation at JW Marriott
Like many other Global organizations, JW Marriott International has also signified the utilization of a self-reporting mechanism. The organization also enhances the track keeping and report development process towards sustainability matrices. The significance of this evaluation process involves the organization measuring its performance based on Sustainability (Zhang et al., 2022). The goals include the reduction of carbon emissions, water conservation prospects and the implementation of waste reduction techniques. The attribute of self-reporting allows JW Marriott to project monitoring progress and highlight practical commitment to maintaining the environment.
 The significant criticism of self-evaluation is that it needs to verify sustainability goals.  This generally leads to overestimation and under progress in reporting challenges. Without third party audits, implementing external verification risks reported data (Santos, Coelho and Marques, 2023). The data needs to have the potential to actuate the environmental impact produced by the organization entirely. This could implicate influential contributions to Greenwashing by the organization towards their perceived sustainability claims. There, it has also been signified that the approach might not capture the complexity of environmental impact through different regions of operation. The implementation of diversity within JW Marriott's global presence represents the challenges of Sustainability that require systematic and organised approaches. The critical self-reporting approach can be signified as a valuable tool for maintaining internal management and the goal-setting perspective (Gatti, Seele and Rademacher, 2019).  The significance of supplementary external audits and certifications implies the credibility and transparency needed to maintain the trust of the stakeholders.  A balanced approach can help mitigate potential business against the report's accuracy. An accurate picture can be provided to support the sustainable performance at JW Marriott. 
[bookmark: _ibhd14jol0u1]5. Revolutionizing green technology
 Married International as an organization is incorporated into multiple applications of green technology across its hotels.  The process helps implement better Sustainability and reduce the growing environmental impact. The application of revolutionizing green technology includes energy-efficient lighting, water-saving approaches, advanced heating procedures, effective ventilation methods and the implementation of HVAC-based air conditioning solutions. The approach to all these significant aspects of energy consumption and greenhouse gas emission is as follows:  The hotel's perspective on adopting renewable energy sources is based on applying solar panels at multiple locations (A. Wren Montgomery, Lyon and Barg, 2023). The process also helps further reduce the organization's carbon footprint.  Using digital applications to implement effective guest service helps reduce paper usage.  The application of intelligent room technology for controlling the conditions of a room is one of the significant approaches JW Marriott has adopted to integrate an environment-friendly practice (Bladt, Guido van Capelleveen and Devrim Murat Yazan, 2023).
The evaluation of environmental impact with the Technology implementation approach significantly reduces water usage, energy consumption and carbon emission. Energy-efficient lighting and implementing HVAC systems help lower the hotel's demand for energy. The process also helps save water by contributing to substantial reduction. A practical comparison of the industry standards and the adoption by JW Marriott towards implementing green technology is aligned by surpassing specific benchmarks.  The certification by LEED enables the organization to implement the green key. The significance of the standards also ascertains practices based on rigorous criteria and inclusion of Energy Efficiency. Cumulatively, implementing Sustainability with technology determines smooth operation and maintenance. The impact of the continuous evaluation process helps improve the assurance of necessary technology intended to develop environmental benefits over time.  
[bookmark: _59s0j3foz5ho]6. Motivated self-Evaluation
JW Marriott prefers to dignify a self-evaluation process over the third-party certificate, which involves the integrity of sustainability matrices.  The environment of specific key factors is dignified within the economic considerations and the regulatory measures for reputational management.
Economic Considerations: The observation of economic considerations involves the self-evaluation to be highly cost-effective against third-party certificates.  The process also involves a rigorous assessment of multiple processes' significance and usability (Linkedin, 2024).  By conducting the internal assessment by JW Marriott, the actual allocation of resources can be made tangible through the direct implementation of the sustainability initiative.  The evaluation process also allows the organization to dignify a tailored experience of sustainability strategies for maintaining operations, which needs to be heard regarding the strict external criteria of potential achievement in reputation building.
Regulatory Compliance: Maintaining regulatory compliance through the implication of third-party certificates will help standardize every sustainability benchmark.  On the contrary, the impact of self-evaluation will help JW Marriott Group ensure compliance with an extensive range of regional and global environmental regulations (Meeroff et al., 2020).  The significant approach also allows a well-organized response to the requirement of regulatory enhancements. JW Marriott's adaptability is also signified by meeting the local environment according to laws and guidelines, as well as the significance of potentially avoiding specific certifications 
[bookmark: _d0m6ho39esjn]7. Maintenance of Sustainability
The identification of long-term Sustainability and the implementation of cost-effectiveness towards green technology at “JW Marriott” are highly essential for understanding the genuine impact of their initiative. The side is adopting energy-efficient lighting, water-saving approaches, and maintaining renewable energy sources for the organization to reduce environmental footprints.  These approaches are implemented through substantial saving processes for energy and water bills.  The significance of tax incentives and decreased dependency on non-renewable resources will enhance the organization's Sustainability in the distant future. From an environmental perspective, reducing carbon emissions, energy consumption, and water use helps fight against climate change (Pereira, Silva and Dias, 2021).  The global alignment of sustainability goals helps develop initiatives to enhance JW Marriott's reputation as a worldwide leader in sustainable hospitality.  The process attracts eco-conscious consumers who help important shells, increasing customer loyalty and market share. 
On the other hand, the significance of genuine Sustainability through Technology implementation is highly debated. The enactment of the initial investment in green technology is significantly high based on the return-on-investment procedure.  This technology's implementation also influences local energy usage, influencing its prices.  The environmental impact during the process operation is instilled upon manufacturing and installation, along with the eventual disposal of technology. The process overshadows the approach of sustainability implementation towards west reduction sustainable Sourcing and community engagement. 
[bookmark: _x68tl39pe4lb]8. Alternatives of self-evaluation
The adoption of independent third-party evaluations over the attributes of self-assessment methods signifies the enhancement of credibility and transparency for the organization.  The significance of third-party certificates is that they enable leadership in environmental design to focus on improving external perspectives. The process helps boost consumers' confidence in their trust in the certifications (Prud'homme and Raymond, 2021). The implementation of third-party certificates enables a better framework for continuous improvement.  The process affects current practices and helps provide effective feedback and benchmarks for future progress.  Implementing dynamic enhancement helps encourage the hotel to constantly advance towards suitable efforts in contemplating existing achievements.
From the reputational point of view, the implication of achieving a recognized sustainability certificate is to develop a brand image—the significance of demonstrating a genuine commitment to enhance environmental stewardship. The process can lead to an increase in consumer loyalty, especially among the eco-conscious community of travelers. It can unlock access to new markets for the travelling segment. 
[bookmark: _x21ah9unjnxt]9. Conclusion
It was assimilating on the multiple stripes of JW Marriott International in integrating green certification and implementing sustainability practices within its operations.  The organization has significantly adopted green technology, which has affected energy-efficient lighting, water conservation, and the implementation of renewable energy sources to reduce environmental food footprint.  The initiative helps align with the industry's standards and reduces water usage, energy consumption, and carbon emissions. Commitment to Sustainability is effective in maintaining the organization's authenticity of practices. It has been particularly concerned about the accusations of greenwashing from the market. The overall emphasis on sustainability efforts also enhances the impact of a small-scale process of counter-balancing environmental has implications on global operations. The significance of Reliance on self-reporting sustainability matrices is that it enables better complications of the issues rather than introducing biases of inaccuracies for handling potential overstates of the organization's environmental stewardship. 
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