Explain your travel tribe
[bookmark: _GoBack]From the completion of the Amadeus travel tribe quiz, I was identified as a member of the memory maker travel tribe. Recent statistics show that 17% of travellers are influenced primarily by the memory making aspect of (Amadeus Infographic, 2023). Among the class demographics this figure is not supported as there is a majority weighting with 56% of the class being classified as a member of the memory maker tribe.
Memory makers are identified by many key characteristics including their independence while travelling alone, as shown by the graph below, scepticism of technological developments and disregard to sustainable travel. 
Despite being cautious about technological developments the memory maker tribe are open to the development of VR to develop and maintain their memories, however there is strong scepticism towards AI (Artificial Intelligence) and their involvement within travel planning, figures have found that memory makers are less likely to trust AI organising travel arrangement for them, this is supported by figures shown below.
Their primary influence for travel is the opportunity to create new memories and travel new destinations as shown in the evidence below this influence is relevant to my personal travel intentions.
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Evaluate your result
Upon personal reflection this is only partly relevant to my travel perceptions as I thrive being independent however when travelling a massive influence on my satisfaction levels are the individuals I travel with which is an influence as shown below that is key for many as they travel to maintain their enjoyment levels. 
Question one from the tribe quiz, displayed below, shows a personal preference to previously understood technology however this is not complete scepticism as I am optimistic to new developments bettering travel in all aspects including memory conservation. Another way in which I differ from the standard characterisation of a memory maker is through my personal views on sustainability and the application of sustainable travel, as shown below, sustainability is an important influence on my travel and figures show this is not a shared characteristic with many memory makers.
While I travel with the intention of producing memories, my travel intentions are much more sustainable and are highly influenced by the individuals the experience is had with and therefore independent travelling is very uncharacteristic of myself.
Overall, I feel that some roles could have been allocated correctly throughout the class however I feel mine was not accurate. 
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Research how travel tribes will impact future travel trends
Research conducted shows that memory makers are doubtful about travel development and believe that experiences will remain the same, as shown in the figures below however this view is not shared by all tribes.
As a whole travel tribes will impact future travel trends in both negative and positive ways as their scepticism towards development could result in restricted development and reluctancy to travel in innovative ways. 
An example where the tribes will influence travel trends differently is the development of VR (Virtual Reality) as this development could result in certain demographics having the desire to travel more as they experience the destinations through VR however this also gives the opportunity for those only travelling for certain memorable experiences to not travel to particular destinations as the experience is accessible for a fraction of the cost which will negatively influence the travel economy.
Furthermore, the travel trends are heavily influenced by the customer demand so the development of certain tribes such as if the travel tech-fluencers increase this will drastically change the travel market and more experiences will be designed to appeal to their demographic. Therefore, the sizing of each tribe will influence the experiences available within the travel market.
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What impact do you think travel tribes will have on events
Travel tribes will significantly influence the events industry as event development depends on the target market’s requirements, the industry will develop new concepts to best meet the demand of each tribe. For example, with the development of travel tech-fluencers the event industry will need to diversify and develop their technological support to reach this demographic, through events such as virtual or hybrid events. 
Producing innovative concepts allows new experiences to be had which is something all tribes look for when t.
The increase in price and cost of living has caused a reduction in event participation and with many tribes having scepticism on further cost increase therefore it is vital to develop technological payment systems with caution as some tribes will take negatively to this development and are less likely to attend these events. 
Ensuring some aspects from all tribe's influences to attend events are met will better the success rate of the event allowing the industry to develop as catering to guests wants will produce better customer engagement with the event concept. 
Avoiding factors that will deter a large tribe is important, consideration must be made onto which tribe each event is primarily designed towards for the best outcome.
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The Memory Makers live in the moment. But in
a very different way compared to the Excited
Experientialists. They actively avoid change,
and 41% think travel in 2033 will be similar or
the same as it is today. When shown how much
travel could change, they were unpleasantly
surprised. Whereas 58% have no positive
emotions toward travel in 2033, 56% are
concerned about it. And while they'll still travel
in 2033, they're likely to travel less than they do
now if their concerns aren’t managed.
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While the Memory Makers put people first,
they place less emphasis on the planet and
technology. 57% of them say that sustainability
doesn't dictate the decisions they make
(compared to 43% saying it does).
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The Memory Makers distrust technology and

will be less likely than other travelers to trust Al
when planning their trip. This is because they're
less trusting of organizations using their personal
data than other Traveler Tribes. As a result, only
35% of them want leisure travel to be largely
planned by Al in 2033.
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1+ Please choose two of the statements below that you think your friends
would use to describe you. *

A | | often take informed risks

B ke to always have a plan v

| prefer existing technology that I'm familiar with v/

D | | like to be impulsive

E | I love new technology

n

I like to act on instinct instead of information
6 | I'm confident about the future

H | I'm comfortable being on my own
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Northstar Research Partners was commissioned to lead the study. We
surveyed 10,345 travelers in 15 key markets - including the UK, USA,
India and China - asking a total of 248,323 questions to compile nearly
six million data points in all. This information formed the basis of the
research and was combined with input from 22 experts in different

fields to create solid foundations for our findings.
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2 Let's now think about what will be important to you next time you travel
internationally for one night or more.

Which one of the below will be the most important to you on your next trip? *

E The activities | do

The environmental impact | have

The memories | make v

E Enjoying something I've planned myself
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The Memory Makers distrust technology and

will be less likely than other travelers to trust Al
when planning their trip. This is because they're
less trusting of organizations using their personal
data than other Traveler Tribes. As a result, only
35% of them want leisure travel to be largely
planned by Al in 2033.
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Concerned

E Comfortable

E Controlled
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3= Ina moment, we're going to ask you about what trips in 2033 could be like.
This will include telling you about what about 2033 will be different
compared to today.

Before we tell you anything, how different do you think trips in 2033 will be
compared to trips today? *

E Very different to what it is today. More differences than
similarities

Noticeably different. An equal number of differences and
similarities

E The opposite of what it is today. Almost no similarities

E The same as it is today. Almost no differences

B Like it is today, but with some differences v
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| am a Memory Maker

The Memory Makers are driven by travel's DNA — memories,
people and places. No matter how travel evolves this is what
they will value most. They will embrace 2033’s travel
technology if it improves how they experience these things.
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5= In 2033 there will be new possibilities for how you can travel! Some of these
are listed below.

Please select what excites you the most. *

E Al will be able to help me plan my trips

Being able to remember trips in VR

Being able to travel in more environmentally friendly ways v

E There will be new forms of transit and accommodation available
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The 5 most important
considerations for travelers

(from a list of 10)

¢ @ e e e

The memories The places | visit Value for money The people Enjoying
| make | travel with something I've
planned myself





image6.png
Despite their skepticism about technology, the
Memory Makers are excited about VR and AR
preview tours. 57% of them will use VR tours
before purchasing a trip. Given their low income
and aversion to loss, justifying value for money
is key. The chance to immerse themselves is a
further benefit.
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% stating they
are comfortable
being on their
own instead of
preferring to be
with others

56%

All travelers

71
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