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Environmental concerns and customer desire for eco-friendly methods have shifted the hotel business toward sustainability in recent years. This research examines Marriott International's balance between financial success and environmental responsibility considering Milton Friedman's claim that an organization's fundamental obligation is to enhance profits. The study uses Elkington's Triple Bottom Line, Doxey's Irridex model, Butler's life cycle model, and business examples to show hospitality's future and green practices' profitability.
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Milton Friedman's 1950s claim that an organization's social obligation is to enhance profits has guided corporate strategy for decades. This view holds that a corporation's main responsibility is to its shareholders, who are those who want returns (Amatucci & Nair, 2023). Profitability is the ultimate success indicator thus; social and environmental issues are secondary.
Friedman's phrase has been reinterpreted in the modern corporate world. Corporate social responsibility (CSR) and environmentally friendly frameworks challenge the idea that financial success should come before social and environmental well-being. In the 1990s, Elkington's Triple Bottom Line (TBL) included social and environmental factors to economic responsibilities.
The TBL framework advises firms to balance economic, social, and environmental factors. This enlarged view recognizes that business success goes beyond finances. Consumers, investors, and workers now value a company's social and environmental responsibility. Thus, Friedman's comment must be viewed in this context, where corporations are required to benefit society and the environment.
Consumer expectations shaped Friedman's statement's significance in the hotel business. Guest preferences include service excellence, ethics, and environmental practices. This change in customer behavior has forced companies like Marriott to rethink their goals and adopt environmental practices.
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Business's financial and environmental conflicts have long been debated. Milton Friedman's statement encapsulates the corporate ethos of profit-seeking. Businesses are being forced to reexamine this restricted vision as global society struggles with environmental issues and climate change.
Recent research reveals that economic prosperity and environmental stewardship are not incompatible. Sustainable practices may boost long-term financial resilience, according to hospitality companies. This is especially true for hospitality, which must balance financial sustainability and environmental effect.
As important stakeholders, consumers are pressuring firms to be environmentally friendly. In the hotel industry, visitors are increasingly preferring sustainable businesses (Armon et al., 2020). This demand from consumers for eco-friendly services affects industrial firms' financial performance.
Environmental responsibility is improving brand image and consumer loyalty as firms adapt to these changing circumstances. Sustainable business models are becoming competitive advantages as well as moral imperatives. Leading hotel company Marriott benefits from combining its business goals with sustainability practices. Energy-efficient technology, waste reduction programs, and eco-certifications help the environment and attract a burgeoning corporate responsibility market.
The changing picture of corporate sustainability argues that corporations can no longer separate financial and environmental concerns. They must recognize the symbiotic link between the two and realize that ethical and sustainable business practices are essential to long-term financial success. Marriott can lead the industry in financial success and environmental sustainability as it navigates these issues. Financial and environmental responsibility are increasingly strategic imperatives for modern firms seeking long-term success.
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Consumer choices have affected the corporate world's trend toward sustainability, away from profit maximization. This transition is especially noticeable in the hotel business, where customers now consider not just service quality but also ethical and environmental principles. Consumer-driven sustainability marks a major shift in business-customer interactions.
In the hotel business, visitors are increasingly selective, seeking lodgings and services that match their values and environmental responsibilities (Bergsma, 2020). This change reflects society’s understanding and care for the world, not just a fad. As customers learn more about environmental challenges, they use their buying power to support sustainable enterprises.
Consumer-driven sustainability affects Marriott, a major hotel company. The corporation recognises that its customers are becoming ecologically sensitive. In response to these concerns, Marriott has begun implementing several sustainability measures, including as programs to reduce waste, technology that use less energy, and certifications that indicate the company's commitment to environmental responsibility (McLeod et al., 2022). These activities are strategic reactions to changing consumer demands, not altruistic.
Consumers want sustainable practices for more than environmental reasons. It affects customer loyalty and reputation greatly. Guests are more loyal to hotels and service providers who share their beliefs. Businesses that incorporate environmental sustainability into their operations fulfill customer expectations and improve their brand image, leading to long-term financial success.
Marriott has challenges and possibilities in this consumer-driven sustainability age. Meeting the changing demands of conscientious consumers requires constant sustainability (Lohmann & Netto, 2017). Leveraging sustainability as a moral necessity and a business advantage is the potential. Marriott can gain and retain consumers by identifying with their values, presenting itself as an example in an industry where responsibility for the environment is increasingly linked to business success. Consumer-driven sustainability changes consumer behavior and company success and ethical behavior, affecting the hotel sector and beyond.

[bookmark: _Toc150652970]Future Recommendations

Marriott and the hotel sector must include sustainability into their business model. A holistic strategy that considers environmental, social, and economic factors is necessary (Kelman, 2022). Marriott should invest in cutting-edge technologies to improve energy efficiency and minimize resource use. Smart building technologies, renewable energy, and improved waste management may decrease environmental impact and save money over time.
Second, sustainable suppliers must be worked on (Bergsma, 2020). Marriott can influence its supply chain and ensure its goods and services meet sustainability standards by partnering with environmentally responsible suppliers. This collaboration boosts the company's green credentials and promotes ethical sourcing in the sector.
Marriott's sustainability efforts should prioritize customer education and participation. Communicating the environmental effect of initiatives like towel reuse programs and single-use plastic reduction may encourage visitors to make eco-friendly choices (Brymer & Hashimoto, 2021). Well-informed and active customers help sustainability projects succeed and promote environmental responsibility.
Marriott should innovate using circular economy ideas. This requires developing goods and services for durability, reusability, and recycling. Marriott can help create a circular hospitality economy by reducing waste and prolonging resource life.


[bookmark: _Toc150652971]Feasibility of a Truly Green Hospitality Industry

Greening the hotel business is ambitious but achievable. Although total environmental sustainability may be difficult, gradual efforts may reduce the industry's ecological imprint. As an industry leader, Marriott is crucial to these initiatives.
Technology, strategic relationships, and organizational and industry transformation are needed for feasibility. Energy-efficient equipment, renewable energy, and smart building technology help hospitality companies reduce their environmental effect (Deale, 2022). While initial expenditures may be high, long-term cost reductions and environmental benefits make these programs financially sustainable.
Equally important are strategic collaborations with sustainable suppliers and stakeholders. Marriott may urge suppliers to meet environmental requirements and certifications (Kalogiannidis et al., 2023). This collaboration spreads industry-wide commitment to environmentally friendly purchasing and manufacturing.
Consumer demand and recognition for green practices drive green hospitality. Marriott's proactive sustainability marketing and eco-friendly guest experiences satisfy current expectations and contribute to a rising market of environmentally concerned customers.
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Businesses navigating the complicated contemporary economy must address financial resilience and sustainability. Some have considered sustainability objectives as a financial burden due to the initial expenditures of eco-friendly initiatives impacting short-term profitability (Curtis & Slocum, 2021). A deeper look shows that financial resilience and sustainability may be mutually reinforcing.
A Marriott-style review of hospitality financial resilience would undoubtedly show that sustainability measures boost long-term economic stability (Garrod, 2022). Energy-efficient technology, waste reduction programs, and eco-certifications may cost upfront, but they frequently provide operational efficiency and cost savings over time. Energy-efficient technologies meet environmental aims and lower utility bills, improving the bottom line.
Additionally, the current business environment emphasizes company reputation and brand image. Sustainability may boost brand loyalty and competitiveness by improving customer perception (Wimberly, 2021). Sustainability-focused hotels may attract a rising market of ethical travelers. Sustainability and consumer tastes match to provide a resilient cash stream and reduce reputational risks from ecologically unsustainable activities.
Integrating sustainability into corporate processes improves risk management. As the world struggles with rising temperatures and degradation of the environment, firms that meet these issues are better prepared to react to legislative changes and alleviate resource shortages (Jervis et al., 2017). This forward-thinking attitude helps the firm survive changing economic and environmental situations.
The relationship between financial resilience and sustainability is crucial to organizational success. Marriott can protect the environment and ensure long-term financial stability by using a holistic strategy. A hypothetical financial analysis comparing environmentally friendly and non-sustainable practices would likely show that sustainability benefits brand value, client retention, and tactical differentiation in an ever-shifting marketplace. Financial resilience and sustainability are no longer merely good company practices; they are strategic imperatives for 21st-century success.
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Hospitality sustainability models and frameworks help organizations analyze, assess, and improve their environmental effect. Elkington's Triple Bottom Line (TBL) highlights the interconnectedness of the social, environmental, and economic factors in organizational performance evaluation (Anderson Bomar, 2022). This comprehensive strategy pushes Marriott to emphasize financial success, social responsibility, and environmental responsibility. The TBL framework helps companies reconcile profit with ethics and sustainability.
However, Doxey's Irridex Model shows visitors' reactions to sustainability activities. Marriott can match its sustainability efforts with guest expectations by recognizing the many levels of aggravation or pleasure visitors may feel with environmental activities (Pershadsingh, 2022). This approach, which includes discovery, participation, development, and annoyance, helps companies assess how well their sustainable efforts improve visitor happiness.
Another useful tool for the hotel business is Butler's Life Cycle Model, notably for environmental sustainability. This model shows a tourist destination's life cycle: discovery, engagement, growth, consolidation, and stagnation (Wanhill, 2023). Marriott may use this approach to assess its environmental effect throughout a destination's life cycle. Marriott can create sustainable practices that meet each stage's requirements and difficulties by recognizing how tourism impacts the environment throughout time.
Incorporating these ideas within Marriott's sustainability plan is thorough. The Triple Bottom Line guides corporate objectives, balancing financial and social responsibility (Reeves, 2018). Doxey's Irridex Model leads sustainability activities by evaluating visitor responses throughout their stay to ensure that environmental practices improve guest happiness. Marriott can adjust its sustainability policies to tourism locations' changing demands using Butler's Life Cycle Model.
Marriott may improve its environmental responsibilities by incorporating these concepts within its sustainability strategy. This meets growing customer expectations and positions the organization as a responsible hospitality leader. These strategies help firms balance financial success and environmental stewardship as they acknowledge sustainability's relevance.
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Industry examples show how hotel companies like Marriott may balance revenue with environmental responsibility. Many firms have incorporated sustainable practices, creating industry standards and showing that commercial success and environmental efforts can coexist.
Accor, a worldwide hotel firm, leads environmental efforts. Through its "Planet 21" initiative, Accor integrates sustainable principles into its operations (Scott & Hooper, 2022). Commitments include energy and water conservation, waste reduction, and community assistance. Accor succeeds by meeting its environmental goals and using its sustainability initiatives to attract environmentally conscientious customers and boost its brand image.
InterContinental Hotels Group (IHG) has also improved sustainability. IHG's "Green Engage" initiative helps hotels decrease their environmental effect (V. Tesone, 2022). The program gives hotels a complete collection of resources, tools, and recommendations for energy, waste, and water conservation. Consumers like IHG's sustainability, which boosts its brand recognition and market competitiveness.
Marriott, a hospitality company, has implemented sustainable improvements. Its "Serve 360: Doing Good in Every Direction" project promotes environmental responsibility, community participation, and ethical corporate practices (Silva & Howard, 2019). Marriott aims to reduce its environmental impact and properly source its supplier chain. Marriott meets changing customer expectations and becomes a socially responsible company by adopting sustainable practices.
These instances show that hospitality sustainability is strategic, not altruistic. Environmentally responsible companies contribute to global climate change initiatives and lead a market where customers value ethical and eco-friendly products. Inspired by these industry examples, Marriott may develop and extend its sustainability programs to strengthen its commitment to ethical company conduct and gain a competitive advantage in a fast-changing market.
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Hospitality's future depends on balancing profitability and sustainability. Marriott can boost profits and lead the industry toward a cleaner future with targeted environmental initiatives. The combination of TBL principles and customer-driven sustainability makes Marriott a forward-thinking, socially responsible tourism leader.
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